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Executive Summary
This study will address the cultural differences between France and China as well as the relevance of being aware of these variations in order to effectively serve visitors from each country.
In this report, it was determined that France and China have high power distance cultures, sharing the same attitude towards racial and economic inequality, which is readily accepted, as wealthy people outnumber those from lower socioeconomic classes.
Comparing one country to another, China is flexible and willing to adjust the rules to conform to situations or occurrences in order to achieve the desired goal. France, on the other hand, has a hard attitude towards surprises or unforeseen modifications of plans.
It is challenging to summarise the society without running the risk of oversimplifying the culture due to the country's enormous size and long, complex history. Many communities with varied dialects, cultures, and traditions can coexist in the country due to its enormous geographic and demographic extent.
Family and family structure are very important to Chinese people. Children, families, and marriage are all very essential.
Innovation, preservation, and current cultural and economic evolutions all serve to define the growing Chinese culture. (Scroope,2017)
The suggestions made add more significance and purpose to all that has been conveyed as staff members are given precise instructions through the Hotel Handbook table on how to provide Chinese visitors with high-quality services, and also what behaviours and gestures are preferred to be avoided.
  

Introduction
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Hotel Location – France



With a population of 66,218,000 and Paris as its capital, France, is located in northwest Europe. The Pyrenees and the Alps are just two of the many mountain ranges in France. 
France is one of the world's leading economic nations and a founding member of the European Union (Britannica, 2023).
The HOFSTEDE diagram, which portrays the sixth dimensions, would be an ideal tool for understanding the fundamental principles of French culture in relation to other world civilizations.
With the use of a framework drawn from component analysis, according to Hofstede's theory of cultural dimensions, a society's culture influences its individuals' values and the relationship between these values and behaviour (Binus,2021). 

(HOFSTEDE DIAGRAM)
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Power distance - France can be described as a nation wealthy in money and high in aristocracy. The French population's score of 68% reveals that they accept inequality and that upper-class people predominate over those in lower- and middle-classes. (Binus, 2017).
Individualism - Regarding the social groups they are a part of, parents help their kids develop emotional independence. Considering this, one should only prioritise taking care of oneself and their dependents. (Hofstede ,2023).
Masculinity - Another distinguishing feature of French culture as a model. Higher class individuals score Feminine, and the working class score Masculine. No other nations have this characteristic. By consequence of that attribute, it is evident that the working class will unquestionably encounter more competition in its quest of objectives, place a greater significance on accomplishment, and develop a live-to-work mindset. Alternatively, those from higher socioeconomic strata tend to be more compassionate towards the underprivileged and to view life as something that involves more than just labour and earning a livelihood. (Prezi,2020).
Uncertainty avoidance – French people dislike surprises and relying on good fortune and  need to mindfully and accurately arrange all to maintain everything on course.
Preferring to gather all necessary data before meetings and discussions ,as a result, they are adept at creating complicated technologies and systems in reliable settings, as is the case with nuclear power plants, high-speed trains, and the aircraft industry, they all demand further detailed analysis, evaluation, and planning (Hofstede,2023).  
Long term Orientation - As a long-term focused civilization with a pragmatic perspective, they hold the view that it is impossible to fully comprehend the complexity of life and that truth is highly situational, contextual, and temporal. demonstrating a great tendency to save money and invest it, being frugal, and persevering in getting things done (Agefa,2021).
Indulgence - Regarding striking a harmony amid indulgence and constraint, France is in the middle, Especially in light of their high Uncertainty Avoidance score, they may be less relaxed and indulgent than commonly believed. France actually does poorly on happiness metrics (Calori,Sarnin ,2016).
   


Hotel guests – China
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China is the largest country in Asia and  the nation with the largest population. It occupies roughly all of East Asia and constitutes one-fourth of the planet's landmass.
Beijing, the People's Republic's capital acts as the social, administrative, and artistic core of the nation.  . Shanghai is the main industrial metropolis, however Hong Kong is the premier commercial centre and port. (Silbergeld at al.,2023).
Power distance - a culture that accepts inequality on the basis of race & economics The subordinate-superior relationship is frequently strained, and there is no protection against superiors abusing their power. People's leadership and initiative skills are generally seen favourably, and they are affected by formal authority and penalties. People shouldn't aim higher than where they are.
Individualism - a highly collectivist society in which people frequently put the needs of the group above their own. Due to in-group concerns, closer in-groups (like family) are given preference in hiring and promotions. Relationships with co-workers are cooperative for in-groups yet cool or outright hostile for out-groups. Close relations come before organisation and labour.
Masculinity -China is a patriarchal society that values achievement. In order to ensure success, many Chinese people will prioritise their careers over their families and personal time. 
Uncertainty avoidance - Although truth may be a subjective concept, there are numerous regulations and worries about absolute truth in the close cultural groups (albeit not necessarily laws).
Long term Orientation – is a really practical culture. By flexibly adapting traditions to new circumstances, having a strong desire to save and invest, and being persistent in reaching goals, people in pragmatic civilizations hold the belief that situation, context, and time all play a vital role in defining what is true.
Indulgence - Chinese society is restrained and prone to cynicism and pessimism. Contrary to Indulgent nations, Restricted societies also place less significance on recreational time and limit the fulfilment of their desires.


                                                Country Analysis 


The figure below illustrates some of the similarities and differences between France and China.
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Differences 
· China, which has a more collectivist society, considers the needs of the group, in contrast to France, which is more self-centred.
· France which prefers to research and ensure everything happens as planned ,contrasts  China’s more adaptable way to change the rules anytime is necessary and convenient (Italki,2017). 

Similarities 
· As higher class people will be superior middle class people, both countries accept racial and economic inequality.
· Being two practical civilizations, China and France share the same perspective on saving and investing money.

Here  is a helpful "Hotel Handbook" for all staff members to read and acknowledge in order to deliver top-notch services and a pleasant customer experience to all Chinese visitors as "Hotel Trinity" has done for more than 30 years.
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Since that Chinese visitors occasionally modify their plans or reservations at the last minute, the discrepancies highlighted may predict misunderstandings between the Hotel Reservations Department and Chinese visitors, therefore Don’t assume, Ask ! 
 
Hotel   Handbook                                               

	              DO
	               DON’T

	
Respond modestly to compliments with phrases like "Not at all" or "It was nothing."

	
Don't start a debate on Tibet's or Taiwan's political situation.


	
Try to maintain a peaceful and fair conversation.

	Don't confront someone with criticism, point out their errors, or offer fake compliments.


	Ask the same question numerous times in response to a foggy answer to be sure you've understood them
	
Try not to interrupt others.


(Evason,2017)


Recommendations

The tone should always be calm and polite because in China it may be seen as bad etiquette for a lady to speak loudly. Chinese people don't feel comfortable getting near to strangers, hence distance will be maintained.
In formal circumstances, people bow politely or nod courteously to greet one another. Be appropriate.
Please take into account these directions as  they can lead to misunderstandings, communication barriers, or hostile behaviour patterns. The advice in the hotel handbook should be carefully followed.

Conclusion 

France and China are two highly different country cultures, with just a few similarities, as presented in Hofstede Diagrams , meaning that even misinterpretation could happen there are ways to successfully avoid it , as is presented in   the page's topmost point.
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