


The chosen topic for discussion of the group presentation was decided upon after deliberating the two different options provided.  This supporting paper will outline the findings discovered during the compilation of the presentation for the chosen topic. It will also outline the views that became exposed from my interpretation of the research undertaken. In reference to the chosen topic for the presentation, this paper will further highlight the impact mainstream media has on Policing and public confidence. 
The relationship between the police and the media has been identified to have improved over time. The representations of the media regarding the police in today's culture is a crucial place that identifies how their contribution to this relationship has developed.
The media should refer to a wide range of programmes that disseminate awareness to the general public in order to help them understand social values and changes in their own communities, as well as in society as a whole. (Howitt, D.1998). Newspapers, reality and fiction television, radio and the internet, are also examples of media outputs. The primary aim of the media is to keep the people informed and monitor how they perceive and interpret cultural trends (Jewkes, Y, 2011). 
The police have taken on the task of ensuring stability in today's culture through discretion and negotiation. By engaging proactively with local residents, police are increasingly seeking to increase their presence and form casual partnerships with them. They achieve this through attempting to establish community policing in particular neighbourhoods and gain trust in those communities through their professional and empathetic responses. The police are also assisting in the management and education of people within those neighbourhoods about crime and its effect on their local community (Grieve, J. et al 2007). 
In principle, the British media works to inform the general public of their health and well-being in society. Individuals may also learn from the media's help in making well-informed decisions on issues that affect them or their communities. The media is also in charge of disseminating critical knowledge on federal legislation and the criminal justice system to the general public.




What this effort aims to illustrate is the fact that the administration uses the media to publicise politicians' accomplishments in reducing violence in cities to their benefit (Howitt, D. 1998). 

Throughout the research for the group presentation, it has been apparent that media outlets occupy people with reports of events. This is often used to illustrate evidence of rising criminal behaviour, a lack of personal responsibility, and a lack of empathy towards others. As a result of this, as well as the focus on bad news and often misleading information, more people and organisations are engaging in illegal behaviour directed at law enforcement. Law enforcement goals include increased resistance to arrest, assaults with bottles and sticks, and murder. In the last ten years, 1,512 law enforcement officers have died in the line of duty, or one per 63 hours, or 151 a year (National Law Enforcement Officer Memorial Fund, 2017). These allegations have been linked to online protests and police officer retaliation (MacDonald, 2016). According to FBI data, 86 officers were killed and 50, 212 officers were assaulted in the line of duty in 2015.
One recent aspect of the media is the targeting of police officers. False stories on social media and in the press have an effect on both officers and criminal behaviour. “Violent crimes are increasing as criminals reassert themselves due to the Ferguson effect and de-policing of law enforcement (MacDonald, 2016). MacDonald (2016) states, “de-policing and crime in the wake of Ferguson: Racialised changes in the quantity and quality of policing among Missouri police departments.”
The direct coverage of incidents of brutality against unarmed minorities in the media has placed police departments all over the world under scrutiny. When a politically, contentious and socially oriented topic breaks in the news, it is easy for newspapers to take sides. They often cover sentiment rather than fact because this is famed for attracting the public's attention rather than correct stories, which are just not as important or gripping for their readers. The incident in Ferguson, Missouri in 2014, where Michael Brown was shot by police officer Darren Wilson, is a modern example of this. Following the attack, protesters gathered behind the fallen teenager and the slogan "Hands up, don't shoot," which was said to be his last words (Rothman, 2014, p. 19).      

The fear of crime would be decreased if the media focused on the violence rather than the victimisation. If this uncertainty is eliminated, people would have more faith in police as they would expect that crime has decreased, rather than believing that crime has decreased. Furthermore, if policing does not have to deal with crime concern, it frees up more time to deal with real crime, potentially strengthening police-public relations. Furthermore, in 2003/2004, public perceptions of national and local crime rates in England and Wales showed that the more people thought crime was on the increase, the less confidence they had in the police (Myhill, 2011:275). Overall, one might argue that the media instils anxiety in the population of rising violence, which actually undermines public confidence in the police and weakens police-public relations.

It has become evident that despite the police efforts to break down barriers with the public and improve the relationship and public trust, this can often be broken and undone by the media’s negative portrayals of police behaviours and decisions. The media play a large part in many aspects of today’s society with a powerful platform for influencing beliefs, fears and justice, this includes the police. Unfortunately, the power of the media is regularly used negatively for their own gain. Despite this, the relationship between the police and the media has improved which contributes to the ongoing challenge to improve relationships between the public and the police.
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