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[bookmark: _Toc44971106]Blog 1: Introduction to qualitative method 

Qualitative research method is a part of social science that focus on the interpretation of individual, and trying to make sense of their lived experiences to understand and evaluate the social reality of the people (Creswell, 2007) and being a doctorate student, I can use this apprach in my final report. It is inductive in nature as the research starts from observation which focus on generating new theories form the data and uses in-depth interviews, observation, focus group, grounded theory, historical research etc to collect and analyse the data (McLaughlin, 2012). Its inductive feature also allows researcher to  build its pattern and themes from bottom to top by organising overall data as researchers have to work back and forth about the themes and database unless establishing a comprehensive set of theme. It is exploratory and seeks the explanation of how and why in any specific social phenomenon or context (Mohajan, 2018). The goal of qualitative research is to provide the in-depth and detailed understanding of human behaviour, lived experiences and emotion so it can be useful in business and management research because it is about people and their opinion (Tong et al., 2012).

[bookmark: _Toc44971107]Characteristics  of qualitative research method 

· Natural setting: while collecting data in qualitative research, data is collected in the field or site as researchers do not bring participants into the laboratory to get data nor any instrument would be sent to the respondent to complete because qualitative research aims to collect data only by directly talking to the people so that researcher could observe the behaviour of the participants and act according to their context. Researchers prefer to gather information by face-to-face interaction with the participant to get truth (Creswell, 2007).

· Multiple source of data: researchers can use multiple sources of data to gather the information like observation, interview, documents instead of relying on a single source of data because it permits researcher to compare and evaluate information to get the holistic picture which can have positive impact on business and management research (Green, 2014). After collecting the data, researchers need to review everything that has been collected, understand them, organise them into some specific categories or themes (Creswell, 2007). 

· In-depth meaning of participant’s response: during the entire process of qualitative research, researchers need to concentrate and focus on getting the overall meaning about specific problems or issues from the participants and not from the understanding and meaning which research already holds from the literature review because investigator should be able to achieve perceptions of participants and it feels like to be other different individual and understand the world like respondent can experience it (Maxwell, 2005). 


· Theoretical lens: To gather information, qualitative research uses the lens like culture, race, difference of class, central to ethnography from theoretical orientation. It is essential in business and management research because it helps researcher to clarify the epistemological position of researcher, and also help to determine the logic behind methodological choice and built the theory as the outcome of research findings  (Mertz, 2006). 

Qualitative research is conducted in order to explore some specific problem or issue. It is often used to identify factors or variables which are difficult to measure and it studies any group or population (Patton, 2002). This research method is the best way to explore a problem instead of using predetermined knowledge and information from the literature and does not rely on results which have been previously conducted or studied. It is best suited when a researcher needs a complex and detailed understanding of any problem or issue because this in-depth, rich and detailed information can only be established by directly communicating with the respondents either by going to their home, office or workplace and allow participants to share experiences and tell stories (Creswell, 2007). It could also be used if research wants to develop new theory if partial theory already exist or if it does not hold adequate information that researcher wants to examine (Crotty, 1998). 


Ethical considerations are more complex in qualitative research because it is more personal and more intrusive as it is connected with everyday life of participants. Investigator face ethical challenges in every stages of the study from designing to final reporting. During the research process, there should be respect for each other, honesty, benevolence, no harm to researchers and participants and there should be voluntary participation (Hurd, 1996). Researchers must follow the ethical principles and the difficulties in qualitative research could be alleviated by being aware and using the ethical principles like autonomy, beneficence and justice (Orb et al., 2001). Putting no pressure on the participants to sign consent forms or to give specific answers and being sensitive to the vulnerable population is extremely important from an ethical point of view (Creswell, 2007).
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[bookmark: _Toc44971109]Blog 2: Interview 

Interviews are the most common format of collecting data in qualitative research. According to Oakley (2015) qualitative interview is considered to be a type framework in which the practices and standards be not only recorded, but also achieved, challenged and as well as reinforced. As no research interview lacks structure (Creswell, 2007) most of the qualitative research interviews are either semi-structured, lightly structured or in-depth (Stuckey, 2018). Unstructured interviews are generally suggested in conducting long-term field work and allow participants to let them express in their own ways and pace, with minimal hold on the response of the participants (Mctate, 2017). Pioneers of ethnography developed the use of unstructured interviews with local key informants which is, by collecting the data through observation and record field notes as well as to involve themselves with the respondents (Marín, 2013). 

[bookmark: _Toc44971110]In-Depth interview:

The main aim of in-depth interviews is to permit respondents to explain their understandings, feelings, mind-sets of those circumstances which are expressive and meaningful to them which is very important in a qualitative research method. It helps to encourage respondents to express their social world in their own way (Rapley, 2001). In-depth interview is the main source of collecting data in narrative approach that begins with the narrative story and lived experience of the respondent (Creswell, 2007). Positive side of interview are: it can help to establish rapport with respondents which could make them feel more relaxed due to which more in-depth and rich responses could be collected like in narrative approach and phenomenology and changes can be monitored easily like, tone or body language. Researcher could get extra opportunity to ask any follow-up or additional information which can ultimately help to generate rich and detailed understandings (Nordstrom, 2013). 

On the other hand, it is a very time consuming process and interviewers need to be aware to avoid any bias (Klein, 2018). Interviews could be recorded by an interviewer so that all information could be used to analyse the data and it has both positive and negative aspects (Poindexter, 2003). Some of the advantages are repeated examinations of the answers can be done and analyse the data accordingly to get the truth (Opdenakker, 2006). This would be the best way in order to accept and correct the natural limitation of our memories because it is almost impossible to memories each and every word said by the interviewee and analyse it later and the intuitive glosses which interviewer may place on what interviewee actually said during interview (Sousa, 2017) especially where the data collection tool is only interview. Similarly, those data could be reused in various other ways. For instance: it could be used to light new strategies or theoretical ideas. Secondary analysis also could be done because other researcher could make data open to public scrutiny and they could evaluate and analyse the research which was carried out in original data (UWTSD, 2020). 

However, transcribing the interview is definitely very time consuming where good equipment is needed. For example, a microphone and tape recorder of good quality and also a transcription machine if possible. Recording the interview might be off-putting for some interviewees and participants might not open up or provide hundred parentage accurate data due to privacy issue (UWTSD, 2020).  In-depth interview could be suitable in pharmacy practice when researcher wants to study the feelings of patients i.e. exploring how patients feel about their treatment and service given by hospital as qualitative research helps to discover varieties of question and get detailed answer (Opdenakker, 2006).  

With the development of the internet over the last few decades, online interviews are being very popular which could be conducted asynchronously in non-real time (Hitti, 2006). Although it has made the process of interview flexible, it should be kept in mind by the researcher that it might be difficult for some individuals due to technology illiteracy or physical limitation (Madge, 2017). NVIVO is the software which can be used by the researcher to analyse the overall interview by the help of transcript. Even though there are drawbacks of qualitative intensive interviews, it is used by avoiding any kinds of bias. 
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[bookmark: _Toc44971112]Blog 3: Focus group 

In qualitative research, focused groups are often used so that social issues could be understood in-depth and aims to acquire information and data from those groups of individuals who are purposely selected instead of collecting data from statistically representative samples from the larger population on specific topics. It focus on both observation and in-depth interview (Nyumba et al., 2018). Focus groups are key for marketing research i.e. it could be used to test the reaction of customer while lunching new product in the market and it is also core to business and management research (Liamputtong, 2011). 

Online focus groups take place via networked computers like emails, forums, chat or conference so it is different compared to face-to-face focus groups or in-person with being less expensive, less time-consuming  (Gwede, 2014), and could be extremely useful in the present situation of pandemic due to Covid-19. However, researcher need to consider that there might be chances of less interaction with the participants if the group number is large (Gaiser, 2017). It can be useful method for phenomenological research as investigator must explore the phenomenon with the group of individual who share that common phenomenon (Creswell, 2018). Reflexivity is required during the overall research process i.e. the way of providing context to make reader understand.  To be reflexive, investigator must not only try to avoid personal bias but it is also crucial for investigator to reflect the position and subjectivity  (Austin, 2015).

Some reasons behind choosing focus groups are that this method is extremely useful while examining complicated human behaviour or feelings and identifying the factors behind changes in the behaviour (Gwede, 2014). It can be useful in verifying and clarifying the final outcomes from surveys. While conducting research, every member of the focus group must have participanted sharing mutual characteristics because respondents feel comfortable to share personal or sensitive information if other participants also share common characteristics (Coule, 2013). 

 It is appropriate when researchers want to focus on learning about how participants can understand things which occur in their day-to-day life or phenomenon like in phenomenological approach. The positive said are that they are important to acquire in-depth and detailed information like individual or group feelings, observation and opinion of people like in narrative approach. It provide an opportunity to get clarification (Hennink, 2014) i.e. interviewers can request interviewee to clarify any answers if the interviewer is not satisfied in both narrative and phenomenological approach (Creswell, 2018) which permits participants expressing their opinion or even change opinion to get the truth. 

However, hectic or sensitive issues might limit the overall group to disclose the information and aggressive respondents can also negatively influence the dynamics of the group. During data analysis, it becomes more difficult in comparison to in-depth individual interviews (Smithson, 2000). Similarly, researcher has less control over the information and data which are collected  (Then et al., 2014).
[bookmark: _Toc44971113]Research questions appropriate to focus group

All the questions must be open-ended. Researchers must be careful about the objective of writing questions is to evoke the spontaneous conversation between the respondents. Researchers should prepare questions with less details and inspire respondents so that they could actively compare their experience, perception and opinions with each other (Rook, 2007). For instance: banks might be interested to research focus group after launching new policies about loan focusing on entrepreneurs and get feedback, opinion and perception on it. In order to make participants more comfortable, researchers need to prepare early questions that are easily answerable. When changing the pattern or subject, researchers must include transitional questions to make change look natural. While concluding, researcher always need to make sure to ask if respondent wants to add up something that has been missed (UWTSD, 2020). 

Consent is considered to be a key ethical concern in research when human participants are involved (Green, 1999) and if any data and information were removed from transcript by researcher prior to analysis, overall research outcome may not be valid, accurate and reliable (Webb, 2001). Confidentiality and anonymity could be problematic as researchers will have limited control over what respondents might communicate outside their group. So there need to be a balance between avoiding and closing sensitive topic by respecting each other (Waterfield, 2019). 
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[bookmark: _Toc44971115]Blog 4: Ethical issues in qualitative research 

In every research ethical issues are present i.e. qualitative or quantitative research. By adopting appropriate ethical principles potential harm could be reduced or prevented (Orb et al., 2001). The nature of ethical issue is different in qualitative research compared to quantitative research because the relationship and closeness which is established between the researcher and the members could raise various ethical issues and researcher might have to face dilemmas like respecting the privacy of participants and to avoid any misrepresentation of information (Warusznski, 2002). Qualitative research is about explaining, clarifying, and elaborating the meanings of different aspects of the human life experiences. So, investigators has to interpret the experience of people because they have been involved in human activities (Mauthner, 2002). 

The qualitative method is utilized to explain, clarify and elaborate the meaning of different aspects of the human life experiences. So, investigator have to interpret participant’s experience as human activities are being involved. Researchers must consider the principle of “no harm” to the participants and need to be careful about the potential harms which might inflict during research process. So use of ethical principles and guidelines in every stage while collecting qualitative data is encouraged (Schwartz, 2002). According to the Belmont Report (1974), there are three fundamental principles of ethics and they are: respecting autonomy, justice and beneficence (Orb et al., 2001). It can be ethically challenging for the researcher if they have to deal with the situation that is either controversial or has to choose between them that might result in conflict (Mohammad et al., 2014). From the ethical point of view, it is important that researchers must clarify in writing who can have access to the initial data and how those data could be used when it is concerned with highly sensitive information (Morrow, 2001).

The principle of ethics in research is respect where every participant must be treated as anonymous and diminished autonomy must be entitled to protection. Researchers need to assure that participants are given sufficient information like the procedure of research, purpose of research, anticipated risk and benefits and withdrawal power at any time from the participation if they are not willing to participate (HHS.gov, 1979). Ethics is involved in every approaches like narrative, phenomenological study and informed consent is an integral part of ethics while conducting qualitative research and it is extremely important to notify in advance which data would be collected and how would those data be used (Yang, 2018). 
 
Josselson (1996) has discussed ethical issues concentrating on the role of researcher in narrative study. She explains that narrative research involves collecting and interpreting the lived experiences of the participants in the real world where narrative researchers need to get the informed consent and acquire the information from the participants and withhold the personal information while publishing the research. She has discussed that it is vital to maintain the promise of privacy and confidentiality with the respondent and researcher must be empathetic, patient and non-judgemental attitude. Clarke (2006) talks about ethical issues and challenges in qualitative interviewing and argues that researchers have to be mindful of the potential impact of their questions on subjects like vulnerability and also suggested that in order to minimise the risk of harmful effects reflexive approach could be used. Ethics and epistemology are concerned with evaluations. For instance, epistemology evaluates belief whereas ethics is about evaluating the conduct (Feldman, 1998).

In short, ethical considerations are more complex in qualitative research because it is more personal and more intrusive as it is connected with everyday life of participants and of course the involvement of human subjects. During the research process, there should be respect for each other, honesty, benevolence, no harm to researcher and participants and here should be a voluntary participation (Hurd, 1996). Further, the ethical behaviour of individual researchers is under unprecedented scrutiny (Drew et al., 200).
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[bookmark: _Toc44971117]Blog 5: Data analysis and coding 

Every qualitative research yield mountain of information and data which need to be analysed. The process of analysing data regularly involves routine time-consuming activities, but this process is also considered to be full of creativity and open-ended with high level of excitement followed by unexpected insights (Gibbs, 2011). To analyse the data, qualitative researcher must be open to insights and should be able to make connections to theoretical framework and should be able to reflexively about the position they hold during the overall research process (UWTSD, 2020). 

Reflexivity is important process in qualitative research as researcher can examine and explain how the overall project has been influenced by their gender, age, social status, and their experience throughout the project (Theron, 2015). Three things should be considered while analysing the data: data should be organised, reducing the data via summarising and categorizing, and finally identifying and linking the patters and themes (Patton, 1987) because it helps to transform raw data into new knowledge, helps to understand the holistic picture and compare the data (Thorne, 2000). 

[bookmark: _Toc44971118]Approach to Analysis 

Merriam (1998) argues that there are various approaches to analyse the data like narrative analysis, ethnographic, phenomenological approach. Ethnographic analysis is about identifying the categories associated with culture, demographics, human life, environment etc. whereas narrative analysis is about listening to the stories and experiences of respondents and stories themselves are the object of research (Riessman, 2001). Analysing data by using phenomenological approach means looking at the phenomenon in various ways like lived experiences by laying out people’s assumptions about any phenomena. Memos, field notes and transcripts are the main resources that can assist researcher to being the coding process in business and management research when using the approaches like narrative, phenomenology etc.  (UWTSD, 2020). 

[bookmark: _Toc44971119]Coding 

Coding is the systematic way of going through data and information, finding terms to categorise the data and finally to organise the data so that researcher can work with it. The elements of coding can be derived from the hypothesis or theoretical framework (Kawulich, 2004) but not when grounded theory is being used and grounded theory can make ethnography more analytic and content analysis more focused. There are different computer-assisted qualitative data analysis program i.e. MAXQDA for grounded theory and it can add innovation especially for mixed method (Charmaz, 2006).

It is vital to code qualitative data because it makes easier to interpret the feedback given by respondents. It helps to analyse and summarise the findings of the entire process by coding words and phrases in every response. Quantifying the common themes and coding them helps interpreting analyse the data in better way. Coding can be done using the software or manually (Medelyan, 2019). Software like NVIVO could be used to analyse the data and to code the data manually, researcher could go through the data line by line and code them in detailed and finally identify the theme. After creating the codes, it is essential to put them into a coding frame i.e. flat coding frame or hierarchical coding frame (Saldaña, 2015). After coding, researchers must explore ways to bring all the data back together and analyse them.

Qualitative researchers can use two different innovative technique to interpret the data i.e. discourse and narrative analysis. Discourse analysis was influenced by the writing of Michel Foucault which sees language as a social practice and it can limit on how we think about phenomena as society control the way we think and talk about (Rabinow, 1984). 

In short, coding is done to identify the main theme by labelling and organising the qualitative data. When analysing and coding the qualitative data, researcher must try not to narrow their focus too much in advance. Researchers must be methodologically thoughtful and assuming pre-established knowledge, understanding should be used (Blair, 2016). 
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Fig: Example of coding framework (Medelyan, 2019)



[bookmark: _Toc44971122]Blog 6: Unobtrusive research method 

The method of collecting data which does not interfere with the subjects under study as they are not obtrusive is unobtrusive research. Unobtrusive research methods can be used by both qualitative and quantitative research methods. It has an unique quality which does not require interaction by the researcher with the people who is being studied (Connelly, 2017). 

[bookmark: _Toc44971123]Categories of  unobtrusive research method

Webb (1966) has organised an unobtrusive research method into 3 categories. They are observation, physical traces and archives.

[bookmark: _Toc44971124]Observation 

In this method, researchers watch or listen to the participants without their prior knowledge and understanding because the subjects might not be aware of being observed. Audio and video recorder could also be part of unobtrusive research method (Cadogan, 2020).

[bookmark: _Toc44971125]Physical traces 

Physical trace involves past behaviour or the physical evidence of erosion measure (physical wear or pattern) and accretion (deposits, fingerprints). The pattern of physical wear might change over the period of time which can ultimately reveal the changes in usage (UWTSD, 2020). 

[bookmark: _Toc44971126]Archives 

It includes data and information that has been previously studied or collected and are accumulated by any organisation, governmental bodies (for instance: birth certificate or death certificate), media (for instance: films, newspaper, websites) or any specific person.  Photography can also be used as important research material as achieves. For instance, researcher Randall Collins has used this technique to do the research where he has collected hundreds of pictures about the violence (Collins, 2008). This information could be used by the researcher to get an in-depth and rich source of information.
[bookmark: _Toc44971127]Pros  
In an unobtrusive research method, there is no possibility of Hawthorne effect because researchers would be looking for proof and evidence of what respondents actually do instead of what they tend to say they would actually do like in survey or interview. It also potentially reduces the inherent bias in the report because researchers have to examine and assess the ephemeral traces (Chen, 2017). This kind of research method is useful while doing historical research or comparison. This kind of research method is useful while doing historical research or comparison. As participants are not aware about their position and role as a research subject, it is not affected by the desire of participants to do well or even to please the researcher. One of the major advantages of unobtrusive research methods is that enormous information could be collected at low budget and comparatively less effort (Webb et al., 1966). Similarly, data and information directly comes from the source. For instance: information cannot be filtered according to the perception of an interviewer. Unobtrusive research methods are based on tangible evidence instead of perception like surveys and questionnaires due to which result can be considered as more credible (Berg, 2001). 

[bookmark: _Toc44971128]Cons 

When researcher collects data via observation, there is risk of observer error. Ambiguity while coding might lead to illegitimate variation during observation. Archival data also has potential risk of error if researcher would purposely alter the information or enter incorrectly (Webb et al., 1966). During the research process, any type of research method has potential for biasness so as unobtrusive research method. 

In short, unobtrusive research methods can offer creative and various range of tools in order to eliminate measurement reactivity. It is also essential to analyse the strength and weakness of different methods of collecting data using unobtrusive research methods (Hine, 2011). It is also considered to be brilliant counterbalance to other methods like interview, survey or focus group and it could also be efficiently applied in analysing the performance, and evaluating the program (Marrelli, 2007). 
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