Reflective essay

Film festivals are an interesting method for new and emerging directors, cinematographers, screenwriters, etc. to show what kinds of work they can produce and perhaps be recognised by a larger mainstream company and give them more work opportunities. The Copper Coast international film festival Swansea takes submissions from around the world and gives them an opportunity to show their work. This assignment involves the creation of three idents and trailer for use in the film festival and to specify what the target audience for those trailers would be.
Trailers
[bookmark: _GoBack]The first and second trailer for the festival were created with the priority of getting more people interested in the festival. These trailers also incorporated the best sections from each film which were submitted to the festival this year. The first trailer strongly reflected this showing each of the nominated films along with quotes from previous winners and others who had attended the festival in the past, this then encourages other film makers to want to make films and submit their films to the festival in the coming  year, which was believed to have been done effectively through showing what quality the film festival is looking for in submission. The second trailer is more focused on what others opinions of a good film should be and what others opinions of the festival is. This done through the use of interviews mixed with footage from the festival to reference what the interviewee is saying relative to the section of the film festival. The target audience for this trailer if for those who are more curious about what they can expect if the were to attend the event and to what experience they may have in relation. However, this interview style can seem to be staged or scripted giving the target audience the idea that this is not the scenario that would actually be portrayed on the night in question. A good method to overcome this would be to interview people who have attended many other festivals and those who work for the festival, so there is a balance between opinions and interpreted outcome of the festival.
with the third and final trailer the selected target audience was intended to be Welsh speakers and those with an understanding of the welsh language. Before creating this specific trailer, some research had been done into what kinds of films and trailers were produced for the welsh language these being television and cinema. It was later concluded that that there were no significant differences in the way in which these trailers were produced compared to any other production company however some did include more aspects of Welsh culture. The only major difference being the use of welsh language within their pieces. However, it is important to implement a form of translation in order  for those who view the trailer to be able to understand the message of the trailer
With this in mind it was rather simple to produce a suitable trailer for the festival and one which is also effective at hitting its target audience, this being welsh speakers. This is due to the implementation of the Welsh language and implementation of Welsh films into the trailer that was created. An important aspect to take over and implement into other works for the Welsh language would be the integration of Welsh culture into the pieces. However, perhaps only using welsh language films can be a good idea for a singular film or Tv show but perhaps not for a festival incorporating hundreds of different genres and style and incorporating them into the piece also. 
Idents
When it came to the creation of the three indents there was a lot of experimentation involved in their creation. The first Ident is completely digitally created and animated using all self-made assets aside from the stock footage of films within the festival this year. The second was a mixture of animation and self made assets along with live action footage integrated into the clip and finally the third Ident incorporates mainly live action assets with only minor uses of animated assets and editing techniques. Each Ident also incorporates these  assets of the festival into their design which is torn form home. for example the second Ident uses a video clip of tree rocks which could be several miles apart from each other but are brought together to create the logo. This can be interpreted as the coming together of groups and families who have been torn apart by tragedies. However, the other two Idents are more focused on the idea of the event being a Film Festival. For example the first Ident takes inspiration from older models of film projectors and film footage, this would then target an audience of people who are more interested in older genres of films and perhaps make them interested in what this year’s festival has to offer, thus giving the festival more publicity through recommendations from others. The final Ident however, goes for more of a casual cinema goer and presents it as more of a gathering of different ideas and stories for a conversation, thus incorporating the idea that the festival features pieces from all over the world and incorporates their cultures into the presentation of the festival. In addition to this it gives the festival a much more inviting and homely look not giving the impression of an overbearing company, but rather a small gathering of people with a common interest in cinema and to celebrate the select few whose work is worthy of recognition.
The second Ident however is personally believed to be the weakest of the three, though it is the one which hits its target audience. The way which it does this seems too drawn out and with this final design seeming too simplistic. However when creating Idents and logos such as those for companies like Touchstone Films and New Line Cinema they are more simplistic aimed at just displaying the brand in a simple format, whereas the first Ident takes its inspiration from company such as Colombia and Lionsgate which feature much more complicated looks but also have there look of simplicity which was achieved in the first Ident but what not meet in the creation of the second.
If this were attempted again, the same method of researching would be effective in their creation. This is to help to understand what designs are prominent at the time what alterations could be made to give a new unique design. However, a better understanding of what makes a good Ident would not go underestimated if asked to recreate these pieces as it helps to understand the fundamentals of their creation incroperating bothe the branding and an art style.
It is believed that each Ident and trailer was successful in identifying and targeting their specific showing what the aims for the festival were, and what kind of quality the copper coast international film festival is looking for in the  films which will be shown and awarded. Granted some improvements could be made; however these are minor and would only improve the pieces a small amount compared to the standard that they are at now, and could be prime candidates for use in the marketing for the festival for this year and the years to come.
