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Background & Context (approx. 250 words)


	In this section you will need to:
· Place the research topic in its historical, cultural and social context.
· Explain why the research is significant and important.
· Place the research in the current academic context.

Spolsky(2012) carries out research on language policy and planning. There are three interrelated but independent components of the language policy: language practices, language beliefs and language management. Sanden (2016) further advanced Spolsky's research and proposed a hierarchical model of language management, from organized language management to simple language management. Language management flows from the domain of state (macro) to the institution (meso) and then the individual(micro). My research will focus on language management in the domain of institution (meso) level. Language has been taken as a variable in multinational enterprises (MNEs) management. Many pioneering researchers (Aichhorn and Puck, 2017; Harzing et al.,2011; Harzing and Pudelko, 2013; Harzing and Feely, 2008) have felt interested in the influence of language on MNEs.
      There is prevailing trend for Chinese firms going global and being listed on the U.S. stock market. Until October,2, 2020, there were 217 companies listed on U.S. Stock Exchanges. However, 17 Chinese companies were delisted in 2020. The U.S. stock market is the most heavily regulated in the world, the American Securities and Exchange Commission (SEC) has quite strict requirements on the information disclosure of listed companies. It is essential for listed companies providing an ongoing investor relations program for investors, which does not arouse enough attention of Chinese listed companies, plus language and cultural barriers and differences, there exists some problems in terms of information disclosure.
[bookmark: OLE_LINK12]        The annual report is a formal document that incorporates both legally required and voluntary information about a company’s financial situation and future prospects. In the past two decades, influenced by the "linguistic turn"(Tietze, 2008) in the field of organization and management; discursive and textual analysis has gradually become the hot spot of empirical research in the field of accounting and finance (Longhran and McDonald, 2016; Henry, 2008）. The focus of research on financial discourse has shifted from the influence of quantitative financial reports data on the market (Ball et al., 2014; Francis et al.,2002) to the impact of qualitative narrative methods on investors' judgments and decisions, and these narrative contents are released at the same time as financial data, the impact of former has even been more significant than the latter (Merkl-Davies and Niamh,2007). Thus, the economic power of speech cannot be underestimated.
Increasing attention has been paid to the non-financial information with narrative by "telling a story" to unveil soft details or plot in the process of information disclosure, transfer text emotional tendencies, achieve independence attribution and impression management (Du, Bhattacharya and Sen,2010), build up a rapport with stakeholders and gain legitimacy (Castelló and Lozano,2011), which has led to the increasing investing trend in CSR programmes.
CSR reports have become mandatory for MNEs with over 500 employees since 2017(European Parliament Directive, 2016). There is the proliferation of a wide range of guidelines for CSR reports, in which the Global Reporting Initiative (GRI) is the most common and prevalent, and its implementation catalyses the quality improvement of CSR reporting (Graafland and Smid, 2019). CSR reports “combine factual reporting with promotional discourse” (Bhatia, 2012, p.235) as a hybrid discourse genre (Fuoli,2017), which are not only as tools to legitimate the organizational activities (Chen and Bouvain, 2009; Deegan, 2014) but also as forms of self-representations to influence public perception (Gössling and Vocht, 2007; Fuoli,2017). 
This study will analyse discourse quality of corporate annual report from readability, sentiment and persuasive perspectives and corporate social responsibility report from readability and tone perspectives based on linguistic theory and then do the discourse quality comparison between the Chinese and U.S. listed companies from 2016-2020. Besides, this study will explore the relationship between CSR performance and annual report readability; the relationship between CSR discourse quality and corporate images; the impact of corporate images on the stock market response; the relationship between annual report and stock market response both quantitatively and quantitatively.
In terms of research significance, the discourse quality study of corporate annual report and corporate social responsibility report will combine the linguistics, communication, computer science and other discipline theories. The focus of research on financial discourse has shifted from the influence of quantitative financial reports data on the market (Ball et al., 2014; Francis et al.,2002) to the impact of qualitative narrative methods on investors' judgments and decisions. It expands the theoretical perspective of capital market research from the focus on financial data only discourse quality assessment and achieve interdisciplinary study. In addition, it has practical significance for Chinese firms listed on U.S. stock market and has implication for the tertiary education I am doing.

	
Aims and Objectives (approx.. 250 words)

	In this section you will need to:
· Explain what you want to achieve through the research.
· Outline the aims of the research.

My research will answer the following questions:1) Are there any significant differences of the discourse quality of corporate annual report and corporate social responsibility between the Chinese and U.S. firms in business service sector? 2) Is the CSR performance related to annual report readability? 3) Is CSR discourse quality related to corporate image? 4) Is there any impact of corporate images on the stock market response? 5) Is there any relationship between annual report and stock market response? 6) How to improve the information disclosure quality of the US-listed Chinese firms in business service sector?


	
Proposed plan of work including timetable 

	Proposed methodology (approx. 500 words):

	In this section you will need to explain how you will achieve your aims and objectives:

· Explain your disciplinary orientation/ approach
· Describe the methods you will use to carry out your research: (eg library-based research, on-line research, fieldwork (interviews/ participant-observation), analysis of visual data, combinations of these)

This study constructed a theoretical model of the influence of the discourse quality of 
enterprise annual report and CSR report on the capital market response. The discourse quality of corporate annual reports is composed of three dimensions: readability, persuasion and emotional orientation of the content of the annual report. The discourse quality of CSR report consists of readability and tone. Readability was measured by measuring fog index, lexical readability, syntactic complexity and coherence. According to readability theory (Bailin and Grafstein,2016), readability explores the text which features help or hinder communication, and word length and sentence length are only one aspect of textual features that affect communication. According to Bailin and Grafstein’s (2016) readability theory, semantic features, syntactic structure form and coherence are important factors affecting text readability. Therefore, this study will use corpus and natural language processing technology to measure.
The comprehension and fluency of the text is also dependent on the lexical complexity, 
syntactic complexity, coherence, and the sense of genre characteristics. Therefore, the
previous evaluation of the readability of the discourse of enterprise annual reports is too one-sided. To make up for this shortfall, this study will comprehensively measure the fog index, vocabulary readability, vocabulary readability. In order to construct a more comprehensive and accurate way to measure the readability of discourse.

The 5-year tracking corpus of annual reports and corporate social responsibility of
 American business service enterprises (10-K Management’s discussion and Analysis) and Chinese (20-F MD&A) listed on the New York Stock Exchange were collected randomly.
In this study, a large annual report and corporate social responsibility corpus of business service sector were established, and the pseudo-random sampling method was used to study the Chinese and American enterprises listed on the NYSE. This study ranked all NYSE listed companies in CRSP-compustat database according to their size and book-to-market ratio (BM) in 2016. Size is calculated by market capitalization, which is calculated by book value of equity divided by market capitalization. The firms were divided into three equal parts by size, using benchmarks on Kenneth French’s website. Each part was then divided into three equal parts based on book-to-market scores. The firm were then divided into nine equal parts, and a random sample of 5 firms was selected from each part.
In order to improve the accuracy of corpus annotation and statistical measurement, this study uses regular expressions to remove tables, headlines, non-text materials and paragraphs with less than 10 words from the sample corpus.
The measurement of persuasion will be achieved by Biber(1988) multidimensional analysis method to extract the multidimensional indicators of the persuasion of annual reports and measure the scores of sample reports on each of the dimensions of persuasion. Emotional bias will be measured by measuring the number of positive and negative emotional sentences in the reports. In the process of influencing the reaction of the capital market, the discourse quality of corporate annual reports is also affected by other factors such as market anomalies and company fundamentals (Feldman et al. 2018), therefore, this study selects market anomalies and company fundamentals respectively and take as control variables. Among them, market anomaly indicators are measured by measuring earnings surprise and accruals. The fundamental indicators of the company are measured by measuring the size of the enterprise, the book-to-market ratio and the return on equity of three financial data indictors. Corporate social responsibility report performance also impacts on annual report readability (Bacha and Ajina, 2019). CSR reports’ readability and tone will influence corporate image as mediator, and then have influence on stock market response as well.

	Introductory bibliography:

	In this section you should list a minimum of 30 titles that are relevant to your research. 
You should include all works cited in this form. 
The list should be alphabetical using the referencing system appropriate to your discipline.
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