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1. eXECUTIVE sUMMARY
In this report, I will be talking about how the masterclass sessions impacted the project and my personal influence of the guest speakers. I will be implementing the knowledge and understand of the entrepreneurs to the organisation I worked with. Also, I will be applying the models of reflection in reference to my project however the organisation was a school so there is not much you can relate of what the guest speakers have said. I will be talking about two models of relation in terms of critical reflection. There are many definitions but this is one of them “Critical reflection is It is the process of looking back on what has been done and pondering on it and learning lessons from what did or did not work. (Conway 1994)” this suggests that going over yourselves is important to a business person, it is more than a thoughtful practice. Many business people continue to learn, grow and develop in and through their practice as we all learn new skills every day. No one is perfect, we all make mistakes and that is how we lesson and become success in life. The project I worked with is Ysgol Crug Clas and they are a school for multiple complex learning difficult students from the ages of 3-19 located in the city of Swansea. The organisation was very different and challenging to work with however the students were very enthusiastic and energised to work with. We organised a tuckshop to help raise awareness to the school and it was a great success, it happened in the university as the children got the experience of university life. I My personal experience of the masterclass was very useful as it made me understand the skills and knowledge of the guest speakers and I hope to be in a position like them.  
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2. [bookmark: _Toc507774176]Introduction  
[bookmark: _Toc507774177]
2.1 Report Remit 165
The purpose of this report is to enhance the skills and techniques developed in the academic skills module as well as apply the theoretical knowledge into practice. The masterclass sessions were put weekly to reflect on, and evaluate these sessions in relation to the project from the first semester and how this could improve in the future. Considering how these sessions influenced the personal learning and development we can see the impact of the masterclass which can be beneficial or not. In the first semester UWSTD Leve 4 students were given different charity organisation to work with and my group was chosen to work with the school called Ysgol Crug Glas, the students were split into groups of 3/4 to raise awareness of these societies and promote fund for their suppliers. Reflecting on the masterclass sessions, this allowed the students to utilise the skills and techniques which were said in the sessions and implement them to the project. 

2.2 [bookmark: _Toc507774178]Brief background on your project 314
“Ysgol Crug Glas is a successful special school located in the city of Swansea. The school is part of the Pioneer Special Schools group looking at the new Successful Futures curriculum brought about by the Donaldson Report. The school currently provides for 57 pupils aged between 3 and 19 years. All have complex multiple learning difficulties. Many have associated communication, behavioural and / or sensory difficulties, and a significant number have very specific health care requirements. The pupils are considered to be unique individuals, with the potential to develop and learn. The aim of the school is to find the means to maximise this potential; one of these means is to focus on total communication to enable all pupils to have a voice through whatever medium suits them as individuals. The school has a large staff and a high level of support is provided to meet the needs of the children. We are committed to the professional development of all our staff and have been an Investor in People since 2004.” There motto is “YES I CAN - SMALL STEPS EVERYDAY”, the motto is broken down into steps allowing the children to perform tasks each day this enables them to focus on a particular task rather than multiple duties. Also, this grows their mentality to be fully-fledged. Furthermore, the school provide a very broad curriculum based on first-hand sensory-based activities which integrate learning with therapy and a high quality of care. We employ our own School Nurses and Music Therapist. The school has its own hydrotherapy pool, play room and a rebound therapy facility. Our facilities are also used by pupils with special educational needs (SEN) who are educated in mainstream schools throughout the City and County of Swansea and we employ an ‘outreach’ teacher who provides support, advice, training and a resource-lending service to staff working with pupils with SEN in mainstream schools.”

2.3 [bookmark: _Toc507774179]Models of reflection
Critical thinking is defined ‘As a means of focussing our attention back onto our own experience’ (Cottrell 2011, p207). The benefits of this model are a helpful mental discipline – the more we create a routine for critical reflection, the more we gain in terms of self management. Space and time for development – It enables us to organise our time and different types of thinking. More effective study and learning – stepping back from the study, you can benefit from reflecting on your attitudes to learning, your strategies and their effectiveness on your overall performance. To support professional practice - enriches professional practice by developing your understanding of what you are doing, why and the consequences of your actions.

· Driscoll (1994) three staged model
[image: ]
[bookmark: _Toc505857148]Figure 2‑1 – Driscoll cycle 
“The first stage, exploration, involves helping the client examine his or her thoughts and feelings. The second stage, insight, helps clients understand the reasons for these thoughts and feelings. The third stage, action, involves the client making changes. The model builds on itself, such that exploration builds the foundation for insight, which sets the stage for action. There are some overall themes across stages. The first is the importance of the helper being empathic and non-judgmental—of actively listening to clients without judging them. Relatedly, it is important for the helper to collaborate with the client throughout the whole model—the helper doesn't have the answer but rather works together with the client to help the client figure things out.”

· Kolb (1984) Experimental Learning model
[image: ]







Figure 2‑2 – Kolb cycle
“Knowing a person's (and your own) learning style enables learning to be orientated according to the preferred method. That said, everyone responds to and needs the stimulus of all types of learning styles to one extent or another - it's a matter of using emphasis that fits best with the given situation and a person's learning style preferences.  Kolb called this style 'diverging' because these people perform better in situations that require ideas-generation, for example, brainstorming. People with a diverging learning style have broad cultural interests and like to gather information. They are interested in people, tend to be imaginative and emotional, and tend to be strong in the arts. People with the diverging style prefer to work in groups, to listen with an open mind and to receive personal feedback.”

[bookmark: _Toc507774180]  2.4        Masterclass Sessions
Over the first semester there have been masterclass sessions where guest speakers talk about their skills and experiences in the organisation. There are four types of diverse entrepreneurs who I admired and they are Kate of Gower Brownies, Stifyn Parri – Mr Producer, Andy Rogers - Networking for Introverts and Mark Power – The Smoke Haus. These business people have had the experience to develop new skills and have put the time to come and share their experience with the business students. Kate runs a family business of home-made Gower Cottage brownies, with the help of her two sons/husband her industry is fulfilled with joy and happiness. Stifyn Parri is the manging director of Mr Producer, the Smoke Haus is an American style restaurant and Andy Rogers has a printing service for marketing needs. 
	
“Kate started selling her brownies in the local village shop in 2007 where they rapidly became a favourite with both locals and tourists. Now Kate’s multi award winning Brownies are sold in their thousands across the UK. Kate featured on ITV1's Countrywise Kitchen Team as their Baking Guru and along with fellow presenter Mike Robinson, showing the nation how to bake up simple, traditional family favourite recipes. With the option of our Brownies with or without nuts, Gluten Free, hampers our unique Brownie Butter or the ultimate brownie subscription, we are able to satisfy all types of customers, whether young or old, Gower Cottage Brownies are the answer to all your gift buying dilemmas. Stifyn Parri is the Managing Director of Mr Producer, the company offers a wide range of creative services including developing creative concepts, mentoring on presentation skills and confidence, event hosting, media training and creative consultancy. He has over 35 years of experience in creative industry, he set up Mr Producer in 2001 and has produced some of Wales’ most prominent live events such as the Opening Weekend of Wales Millennium Centre for BBC Wales. As an entertainer, he has starred as Marius in Les Miserables in London’s West End, as an actor playing Christopher Duncan in Channel 4’s Brookside, and is a presenter of a game show and chat show host as well as Master of Ceremonies for corporate events, concerts and conferences. The Smoke Haus started of a restaurant business to get off the corporate ladder. On a soul-searching trip to New Orleans we fell so deeply in love with the barbecue experience that we decided right there and then we were going to bottle it and bring it back to Wales. We got home, quit our jobs and sunk everything into a place on Swansea’s Wind Street. As quick as that, The Smoke Haus was born. It wasn’t easy, but from that day to this it’s been great fun. It was born in the USA, they wanted to capture the atmosphere, warmth and genuine hospitality that great barbecue is served up with. If you’ve never sat in a Kentucky biker bar breathing in the smoky aroma of a tender rack of prime pork ribs, come on down. The menu is rooted in the traditions of good old American barbecue from way down in the South. There, they lovingly slow-cook the meat over a real wood fire. Why? For the smoke. The smoke from the burning wood is the essential ingredient. It infuses the meat with its tone and flavour to create the rich, deep and distinctive smoky taste that makes there, and our, barbecue so authentically sumptuous. Sauce is optional, smoke isn’t. Andy Rogers in 2002 started the Print Management Company, his only commitment now is to my clients; delivering the best quality at cost-effective prices, on time and with exceptional service. Whilst working for various printers over many years, there were a lot of things that frustrated him, mainly, the way customers were being treated. As a sales rep, this was out of my control. With many clients and commitments, the printer had to balance priorities and sometimes things took precedence. This meant that deliveries were often missed, as there was just not enough capacity, and compromises always had to be made which impacted the end product.”

2.5 [bookmark: _Toc507774181]Influence of Masterclasses on the Project
These business people have come a long way in life by taking two steps just like the school mentions their motto is “YES I CAN - SMALL STEPS EVERYDAY” this tells us that if the children need time to understand, then the business students and entrepreneurs also need time and knowledge that is why we take in small amount of information every day. In relation to the organisation, rehabilitation helps to maximise support the independence with functional equipment whereas by far research countries with poverty like Africa don’t supply the appliances they need. Moreover, particularising the structure of the tuckshop is very sociable as the children are occupied to learn in a more practical way then theoretically. The motivation and encourage the staffs provide the them is very encourage of the children. Just like the all organisations there is a leader who has control of the system. “The organization has a loose structure in that the meetings take place around the same time in the same place. While the organization wouldn't have an official leader, more dominant members would likely direct the conversation.” A school is organized is a matter for the staff to determine, and a school's organization should reflect the staff's commitment to the success of all students. Every aspect of the instructional program will convey the values and goals of the staff toward students and their learning. The school organization will offer students the optimal degree of challenge, stretching them while at the same time ensuring that they can succeed if they exert the necessary effort. Students need to know (and may need to be reminded) that it is up to them to exert the effort.” The work environment is very simpler to the school atmosphere, the culture is slightly different but the structure is more a less alike. 

2.6 [bookmark: _Toc507774182]Influence of the masterclasses on personal learning & development
The masterclasses sessions were very beneficial as the guest speakers share their experience and skills to us. They have passed the educational stage into becoming an independent entrepreneur. Their motivation to work hard has led them to a higher position in life. They have come a long way by facing many challenges and competitors. The guest speakers inspired me a lot by telling me the ups and downs of starting a new business. One of the guest speakers mentioned about believe in yourself and the power to stand up to yourself. We can influence our own levels of motivation and self-control by taking control of ourselves. “A motive is an impulse that causes a person to act. Motivation is an internal process that makes a person move toward a goal however motivation can only be inferred by noting a person's behaviour. A motivation may be intrinsic, extrinsic, or both. Intrinsic motivation is the motivation to act for the sake of the activity alone. For example, people have intrinsic motivation to write poetry if they do it simply because they enjoy it. Extrinsic motivation, on the other hand, is the motivation to act for external rewards. For example, people have extrinsic motivation to write if they do so in the hopes of getting published, being famous, or making money. Encouragement can lead to success for an employee of which time praise is appropriate. We can see, encouragement as the act of providing positive feedback that focuses specifically on effort and/or improvement, rather than specific outcomes. The ability to successfully encourage others through periods of difficult times and lack of progress is both a science and an art. Involve your employees in the team by asking for their ideas and showing appreciation. While everyone is not motivated by the exact same thing, usually appreciation and involvement provide strong motivation for an employee to always do her best to be reliable and effective. Showing interest in your employees’ lives, and building a relationship with them, helps build understanding, loyalty and strong motivation. The only way to control your destiny is to create it. A cliché, I know, but one that holds true, more so now than ever before. Opportunity is the universal language. Entrepreneurship is what I hope will break down barriers, both domestic and foreign, to the formation of a global community of problem-solvers. The objective is to expand and create communities of lifelong learners with entrepreneurial skill sets who are impassioned to go and make their mark on the world; to facilitate the development of individuals in all sectors of society who are able to join the global community of people working to create positive change in the world. According to Field and Hoffman (1994, p. 164), self-determination is the "ability to identify and achieve goals based on a foundation of knowing and valuing oneself." This definition is consistent with the themes throughout various definitions of self-determination. Throughout all of the definitions of self-determination that have been offered, there is an emphasis on knowing oneself, making choices, taking control, believing in oneself, and taking action to reach one's goals. In my opinion, I feel that I am an introvert as I like to spend time alone and reflect on myself, I personally lose energy from being around people for long periods of time, particularly large crowds. However, for introverts, this kind of stimulation can be overwhelming, since their rate of arousal is much higher, so they are stimulated easily. Time alone, one-on-one conversations and predictable situations are more likely to be pleasant for introverts who are more sensitive to external stimulation.”



2.7 [bookmark: _Toc507774183]Conclusion
in conclusion, the masterclasses sessions were very encouraging for us the undergraduate students as the guest speakers share their experience, as we know they have passed the educational stage. The organisation of the school was very different to these entrepreneurs. The motivating and encourage of these business people inspires us to motivate ourselves and face the challenges to get up to a higher position in life. Their experience helps us for the future, the power of stand up to new tasks takes them a long way in life. I have understood if you don’t face the challenges you can’t move on to success. Perfectness takes time, we all make mistakes and that is how we lesson and become success in life. The project I worked with is Ysgol Crug Clas and they are a school for multiple complex learning difficult students from the ages of 3-19 located in the city of Swansea. The organisation was very different and challenging to work with however the students were very enthusiastic and energised to work with. We organised a tuckshop to help raise awareness to the school and it was a great success, it happened in the university as the children got the experience of university life. I My personal experience of the masterclass was very useful as it made me understand the skills and knowledge of the guest speakers and I hope to be in a position like them.  
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