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Executive Summary 
The purpose of the report is to make out current business intelligence trends adopted by organizations in their everyday activities. In the following report, the researcher discussed the various academics related to the revolution of Business Intelligence and the use of the same in business. Artificial Intelligence is considered to be the future of the business that helps in increasing the productivity of the business. The researcher in the following report thus discussed the Business Intelligence and Internet of Things in the first section of the study. Furthermore, in the next section of the report, the researcher has discussed on the importance of self-service analytics and real-time data analysis in the business with the importance of collaborative business intelligence tools used in businesses. 
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[bookmark: _Toc112782292][bookmark: _Toc113031657]Introduction 
With the advancement in digital technological aspects throughout the world there has been observed a significant increase in the usage of Business Intelligence tools throughout the world. The primary motive with which the tools have been used is to enhance functional agility in business organizations. Relevant usage of business intelligence tools enables forms to make out their current position in the market based on which they can take necessary proactive strategies to proceed in their activities. This particular study will discuss contemporary business intelligence trends by means of using various academic sources in detail.
[bookmark: _Toc112782293][bookmark: _Toc113031658]
Literature Review 

[bookmark: _Toc112782294][bookmark: _Toc113031659]Business Intelligence L
As per the studies of Tavera Romero et al., (2021), it can be stated that the business intelligence in the organization is all about the combination of business analytics, data tools, and infrastructure in making companies more data driven. The following is considered to be a type of software that can harness the power of the data within the firm. Business Intelligence is considered to be one of the better ways of comparing and reviewing the data in making companies make smart decisions. In the following study, it was observed that the following software does not tell the business users about generating the reports. Business Intelligence helps organizations in reducing their risks and curtailing the long and short-term risks. According to the studies of Ain et al., (2019), it can be said that the software Business Intelligence helps in leveraging the services and the software of an organization to transform the data into actionable insights. The following tools of business intelligence help in analysing and accessing the data sets and helps in presenting the analytical findings in summaries, graphs, maps, reports, and charts. It helps companies in making informed decisions by providing crucial information on the historical and current performance of the company along with future trends and customer behaviour. 
[bookmark: _Toc112782295][bookmark: _Toc113031660]Internet of Things 
According to the following studies Sestino et al., (2020), it can be said that the internet of things is considered to be one of the collective networks of connected technologies and devices. It facilitates communication between the cloud and the devices. It helps in transferring data over the network without even requiring human-to-human or the human to computer interaction. As per the following study, the use of the IoT in the business is all about connecting each unites of the devices of the business to a single network having smart sensors in it. With the help of the following an organization can track its assets and can also control its equipment. The following helps the firm in reducing wastage and also helps in optimizing the entire workflow of the organization. From the studies of another author Paiola & Gebauer, (2020), it can be stated that the use of IoT helps the organization in reducing costs and streamlining their existing process across the supply chain and production. The following minimizes the downtime and also decreases the cost. Furthermore, the use of the IoT in business helps organizations in boosting their profitability and productivity and helps optimization in the workflow with the help of automation. Using the following can unearth new business opportunities and the organization can use IoT to catapult their operations in the future. 
[bookmark: _Toc113031661][bookmark: _Toc112782296]Data Mining 
From the studies of Daradkeh, (2019), data mining is considered to be one of the process that helps in sorting of the data through the large data sets in order to identify the relationships and the patterns that helps in solving the business problems with the help of data. The following is considered to be one of the tools and the technique that helps in enabling the enterprises in predicting the future trends and making the business decisions more informed.  As per the research of Bani-Hani & Shepherd, (2021) CRISP-MED-DM is considered to be one of the Cross Industry Standard processes for Data Mining and helps in creating the shaping Data Mining projects. The following is considered the industry-proven way of guiding data mining efforts. The following process has six steps known as business and data understanding, data preparation, modelling, evaluation and deployment. 
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Figure 1: Original Data mining life cycle (CRISP-DM)
(Source: ibm, 2022)
The first stage – is about the understanding of the business objectives. In the stage, the organization needs to find out the desired outputs of the projects that is setting of the objectives and producing a project plan. The business success criteria also fall in the following section of the data mining cycle. The following stage also helps in assessing the current situation that helps in finding out the various constraints and the resources that helps in determining the data analysis goal and the plan of the project. This section also determines the data mining goals and also looks after the project plan. 
The next stage – is about the data understanding and the following includes the loading of data that covers the initial data collection report. The following focuses on exploring the data along with verifying the same. The data quality report in the organisation depends on both the business knowledge and the data. 
The third stage – of the data mining life cycle is known as data preparation and it focuses on cleaning and constructing the data and integrating the same. 
The fourth stage – of the following cycle is known as the modelling technique and the following section focuses on generating the test design and building the model. 
Stage five – focuses on the evaluation of the results and it summarises the process reviews and highlights the activities of the data mining process. 
The last stage – is about the deployment and in this section monitoring and maintenance of the plan are required. It also helps in deploying the final report and hence is known as the deployment plan. 

Figure 2 Sixth phase task and activities 
(Source: Self-Created)
[bookmark: _Toc112782297][bookmark: _Toc113031662]Real-time data analysis 
As per the studies of García-Magariño, Nasralla & Nazir, (2020), in the field of business intelligence, real-time data analysis is considered to be the one that is becoming popular in the following field of business. It is considered to be the process of analysing the raw data in the database and is seen to be capable of deriving practical insights into the company rapidly. As per the study, it can be said that the following helps businesses in taking quick decisions and it also helps in increasing the agility of the business. The following also helps in detecting and addressing the operational issues of the business and helps in personalizing the customer experience of online marketing. 
[bookmark: _Toc112782298][bookmark: _Toc113031663]Collaborative business intelligence
As per DAHISH, (2021) most organizations nowadays rely on using this business tool in their business activities for the purpose of an easy sharing process. It enables organizations to make agile decisions that enable them to be more productive as well as proliferative in the market of the country during the time of doing their activities. In a way, it can be said that it helps in making the decision process faster thereby producing an enhanced organizational efficacy within organizations. At the same time relevant usage of the tool helps in improving superior customer experience based on which organizations get the score of enhancing customer satisfaction in an effective manner. Along with this, organizations focus on conducting market analysis on a regular basis based on which they can easily manufacture customer-specific products and items in a considerable manner. Consequently, it aids firms to enhance the level of competitive advantage in the market during functional activities. 
[bookmark: _Toc112782299]On the other hand, Palvia et al., (2021) state that Collaborative Business intelligence tools would not be a suitable option for small; and medium-sized businesses. In fact, SME organizations might face issues in investing loathsome amounts of money in purchasing the tools of the market to enhance their functional proficiency within their firms. Another major disadvantageous aspect of this tool is that due to the complexity perceived in the data implementation process organizations fear in using this tool relevantly in their marketing operations. Besides this, there might be an aspect of a data breach due to which organizations can suffer tremendously in the market to continue their activities in a systematic fashion. Lack of handling of the technical aspects can be problematic for business firms in terms of leaking sensitive information to an unknown third party due to which operational activities can be hampered significantly. 

[bookmark: _Toc113031664]Conclusion
Thus, the report has detailed relevant business intelligence trends used in modern-day business scenarios in an effective manner. Needless to say, that effective utilization of the tools has aided organizations to become more productive in their marketplace during the time of performing their activities. Also, it has made the process of communication faster among the employees which has proved to be a proliferative aspect in present-day society.  However, at the same time, the negative attributes that have been mentioned earlier in the business intelligence trends would require to be kept in mind by members of organizations for the smoother operation of tiger business activities. 
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