Contemporary Significance of My Practice
The contemporary nature of the digital exhibition experience moved by love
In today's digital era, technological advancements have revolutionized commercial art exhibitions. However, an evident gap remains: while we have advanced tools, we're still navigating how to effectively integrate deep emotions like kama muta (or being moved by love) into these digital spaces. This emotion's influence isn't just limited to personal experiences. In politics, kama muta is employed as a tactic to rally voter support, with governments using it to drive policy initiatives or bolster military unity. The commercial sector isn't far behind, with advertisers leveraging this emotional strategy to introduce products that consumers will be drawn to. Surprisingly, the field of digital art exhibitions, which should be at the forefront of emotional engagement, lags in harnessing this strategy, marking a significant oversight. Fiske's 2019 study highlights the universal nature of kama muta, describing it as a bond-forming emotion that evokes community feelings and joy. Given its ability to resonate across cultures, kama muta could stand out as a valuable metric for emotional engagement in digital exhibitions globally. Modern digital displays could enhance the audience's emotional engagement, narrative immersion, and deep connection to art by focusing on stimulating this emotion.
My Practice and Its Contemporary Relevance
To narrow the research gap, I will make a budget-friendly digital space centered on a projected art installation. This space, drawing from atmospheric aesthetic theory, uses color, light, and sound to evoke kama muta through abstract family reunion narratives. Specific contemporary features are:
1.Affordability & Accessibility: Its cost-effectiveness democratizes access, allowing more designers and smaller firms to get involved. This contrasts with today's digital exhibitions often dominated by a few major companies.
2.Hybrid Experience: Unlike most modern digital exhibitions that rely heavily on pure screens or immersive rooms, this design blends the virtual and physical, offering a mixed experience.
3.Valuable Data Collection: I could collect real-time feedback by directly observing audience reactions, looking for signs of kama muta, such as goosebumps, wet eyes or a warm heart feeling. Post-experience interviews further pinpoint which linkage of design elements connect better with visitors.
Relevant reference cases
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Olafur Eliasson,The weather project at Tate modern in 2003 
https://olafureliasson.net/artwork/the-weather-project-2003/
Created for the Turbine Hall of Tate Modern, London, this site-specific installation employed a semi-circular screen, a ceiling of mirrors, and artificial mist to create the illusion of a sun. Aluminium frames lined with mirror foil were suspended from the ceiling to create a giant mirror that visually doubled the volume of the hall – along with the semi-circular screen mounted on the far wall, its long edge abutting the mirror ceiling. Backlit by approximately 200 mono-frequency lights, the semi-circle and its reflection created the image of a massive, indoor sunset seen through the artificial mist emitted into the room. By walking to the far end of the hall, visitors could see how the sun was constructed, and the reverse of the mirror structure was visible from the top floor of the museum.

In preparation for the exhibition, Eliasson devised a questionnaire for the employees at Tate Modern that included questions such as: ‘Has a weather phenomenon ever changed the course of your life dramatically?’ ‘Do you think tolerance to other individuals is proportional to the weather?’ ‘To what extent are you aware of the weather outside your workplace?’ The results were published in the catalogue accompanying the exhibition, which also included a roundtable discussion about the communication of art, meteorological reports of freak weather events, weather statistics, and a series of essays on the weather, time, and space.
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d'strict ，ETERNAL NATURE in Chengdu Arte Museum 2023
https://www.artemuseum.cn/
"ARTE Immersive Art Museum Chengdu "is the first permanent exhibition hall built by the world's top digital design company d'strict in China, and also the largest immersive digital art museum in Chengdu. From the old factory site to the famous scenic spot full of culture and art, the eastern suburb memory has completed its own magnificent transformation. In the space of nearly 5,000 square meters of Eastern suburb Memory, there are 11 groups of digital art works, including the natural and cultural scenery of the Land of abundance, looking forward to meeting you. With the theme of "ETERNAL NATURE", breathtaking visuals, stunning sound effects and elegant aromas intertwine to create a magnificent immersive viewing experience. Let go of tension and fatigue for a moment, and start toward the eternal nature of healing the soul!
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