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[bookmark: _Toc233561164]Section 1 – Weekly Sales Artefact
1. [bookmark: _Toc233561165]Scenario Question
FreshBite Meals is looking to explore what meal types are sold the most in a normal week, and how they can use this information to support their menu planning better, and how to support their business decisions.

[bookmark: _Toc233561166]1.2 Weekly Sales Table
	Day
	Standard Meals
	Vegan Meals
	Family Packs
	Total Meals

	Monday
	420
	180
	95
	695

	Tuesday
	460
	190
	100
	750

	Wednesday
	445
	175
	90
	710

	Thursday
	480
	200
	110
	790

	Friday
	520
	230
	130
	880

	Saturday
	610
	260
	150
	1,020

	Sunday
	580
	240
	140
	960



Fig 1. Self-created
The total of the week's meals is as follows:
· Standard meals sold: 3,515
· Vegan meals sold: 1,475
· Family packs sold: 815

Fig 2. Self-created
[bookmark: _Toc233561167]1.4 Interpretation
When analysing the data, it can be seen that the standard meals are the ones that are highly sold, with even more than double the sales of the vegan meals and even four times more than the family packs. On Saturday and Sunday, the sales are at their peak, standing out the family packs, and by that it can be seen that there is a greater demand during the weekend. During the week, the vegan meals make up around 25% of the sales, showing the fact that there is a consistent interest in the plant-based options. 
[bookmark: _Toc233561168]1.5 Reasoning and Improvements
Because I have organised the numbers in a table, I was able to create daily patterns that are easy to see. Then I added the weekly totals to answer more directly to the question about which meal type was sold better. I included a simple column chart because it makes it easier to compare the product performance by using visual information. I kept the layout simple, clean, with headings, one table, one chart, and different short explanations for each. Because of the changes, the artefact is clearer and more useful for business decisions.

[bookmark: _Toc233561169]Section 2 – DS2 Log – FreshBite Meals Weekly Sales Artefact
To complete my DS2 task, I chose Microsoft Word to create my digital artefact to help me analyse weekly sales data for the chosen scenario, FreshBite Meals. In the case study, I was required to identify which meal gets more customers in a normal week and to showcase the information in a clear way for a manager. In my artefact, I included a structured table, a simple column chart, and I also interpreted the data, and added a short explanation about the information provided and how it can support any business decisions. In the following log, I will explain why I have chosen Word, and what information I based my paper on, the changes I made while I was completing my task, and how I have improved my work to be clearer and look professional. 
1. Why I chose Microsoft Word
In my opinion, Word is the simplest and most suitable tool to present a short business analysis. That is because, for example, in comparison, Excel is great for making calculations, and Word has the tools that allow me to create a table, text, and a chart, all in one document. It is the best fit for the requirement of a “short document”, and it is also easy to read, something positive for a manager. With Word, I was able to be flexible, and I managed to organise the information with headings and subheadings, spacing, and a clear layout, and at the same time, it did not make the artefact look complicated or technical. I was more confident in using Word because it is the first tool that I started to use when completing assignments, and I knew it could create a neat and, at the same time, professional artefact without having difficulties in formatting it. 
2. What information I used
The information that I used was from FreshBite Meals scenario. I used daily sales numbers for standard meals, vegan meals, and family packs. I then added weekly totals for each meal type, and then I created a chart in which was compared the total weekly sales. I wrote a short interpretation in which I have explained which meal type is most sold and why that is important. I made sure that I included the information from the scenario without anything missing. I organised the numbers clearly to make them visible for the managers to see the patterns across the week, with a highlight on the increased sales at the weekends. The created chart was done to show the differences between the different types of meals in a visual way, because it is good for faster decision-making. 
3. What changes I made and why
In my first draft, I had only a list of numbers, which were not suitable to meet the task’s requirements. Then I had to improve it, so I started with the changes. First, I added the numbers in a table. This has made the information more visible and allowed the manager to compare the days and the meal types faster. A table looks professional and is a standard way in which data can be presented. 
The next step was to add the weekly totals. The scenario asked which meal type is selling better, so having totals was important. Without them, the manager would have to calculate the numbers manually. With the tools, the artefact looks clearer and more helpful.
After that, I included a simple column chart. Because DS2 asked for a chart when the scenario included numbers. Because in my opinion, a column chart is easier to understand and shows the difference between the standard, vegan meals, and family packs, therefore, that’s why I have chosen one. And besides that, the charts look more visually engaging. 
I have not only presented the numbers, but I have also added reasoning and interpretation. As an example, I pointed out that the standard meals are the most sought-after product, and vegan meals were 25% of the weekly sales, and the fact that the family packs have higher sales at weekends. Because of that interpretation, it can be seen that I know how to explain the data, that I can understand it, not only to present it.
Lastly, I improvise the layout, with headings and subheadings, spacing, and short paragraphs to make it easy to follow.
4. How I improved my work
The big improvement is the fact that I managed to turn raw numbers into a clear business artefact. I improved my work when I made sure that I answered the exact scenario question, made the document short and easy to read, added a chart that met the requirements, and I also included evaluation and reasoning, not only describing it. I double-checked my writing to make sure the paper is organised. In the final version, everything is clearer, and it proves the fact that I can use a digital tool to present the business information in an effective manner. 
5. Evaluation of the final artefact
The final artefact is useful for a manager because it shows the data in a structured and simple way. The table shows the patterns, the charts showcase the most sold meal type, and the explanation shows what the numbers mean for the business. This artefact can support decision-making because it shows that the standard meals should be prioritised, vegan meals have a steady demand, and family packs need more weekend preparation. Overall, the artefact is professional, clear, and it meets all the task requirements.
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