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[bookmark: _Toc67663451]Introduction
This report is about a car wash business idea, containing important information based on market research. A questionnaire has been created based on primary research and considerate individual businesses' ideas.
Primary questionnaire data has been analysed to identify trends and pertinent information regarding a car wash business. 
’Companies vary greatly in size, in terms of the type and scope of their impact, where their profits go, the nature of their products and services, whether they are driven by a long-term perspective and how they make decisions when profits are pitted against pro-poor outcomes.’ (Raising the bar: Rethinking the role of business in the Sustainable Development Goals.)
Based on the information obtained within the questionnaire, the data helped in the creation of a website design for individual businesses. The knowledge and understanding obtained from the questionnaire have been used to create a targeted website for the car wash business.


[bookmark: _Toc67663452]Questionnaire design and analysis
The questionnaire is a research method to find answers for information from respondents. The questions are specific, understandable, and based on the business's objectives.
Based on the questionnaire's data found, different approaches were encounter. Those findings help in the increase and monitoring the growth of the car wash business.
[bookmark: _Toc67663453]Importance of primary research for market research
Primary research means data collected by the owner. Can be interviews made face-to-face or on the phone, questionnaires completed online or by mail or ethnographic research. The only condition requested as the research to be primary is that the information gathered through self-conducted research methods, not already started by somebody else.
[bookmark: _Hlk67584641]The advantages of primary research are many, but the most important one is that data has been collected personally and gave to the owner possibility to take control of the data collected. Data collected is up-to-date and specific to business’s objectives.
Using the primary questionnaire data was beneficial for the business to be got direct answers and feedback from a group of people who use the car wash services. The research has been anonymous and online, being created a QR code and distributed to a group of people.
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[bookmark: _Toc67663454]Analysis of questionnaire data
(Any user with an Office 365 work or school account can view and edit)
https://forms.office.com/Pages/DesignPage.aspx?fragment=FormId%3D-REPTm4EBUWcuNshUjEeIcJA80LiPxpNlzk21V2ZQdFUREZXRzdWRk9QTERKS0FQVFFBQjlYOTJSMi4u%26Token%3D9c5153ca2ae243439cd3b0d595d8bc73
The questionnaire's questions have been mixed as list questions, category questions and rating questions to give a clear and concise answer to the business's interest. From the questions type list, we find direct responses with 'yes' or 'no' and where the people usually wash their cars, what type of wash car they are using and what they appreciate more on a car wash services. From the category questions, we find the frequency of the car wash services. Add from the rating questions we find the satisfaction of the clients.
‘A service with high service customization will work to satisfy an individual’s particular, and perhaps full range, of preferences’ (Sloan management review, 27(3), 21-32.))
Based on precise questions specific to the business's objectives, we find that 100% from that group have at last one car owner in their family, which the majority are washing the vehicles at the car wash.
Analysing question number six from the questionnaire, we find that the most appreciated thing about a car wash is the quality of having a 50% answer, as quality control should be considered a success or failure for a wash car business. The application of chemistry is the biggest concern when are delivered clean and dry cars to customers. 40% consider that the price is the most significant and influent reality, even if the biggest reason for what the customers will wash the car is the time constraints, the fact for that almost all the people will go to the nearest car wash. At the same time 10% of that group of people are looking on the employee's behaviour which plays one of the essential roles for the growth of the business. If the employees smile and are kind to the customers will create a positive image. And the clients will have a fantastic opinion about that car wash and will come back every time.
We can identify in question number nine that just 7.14 Average Number from that group of people' responses are satisfied with the services offered by the current car washes. Those questionnaire's answers suggest opportunities and open new horizons to the new business. It is essential to keep informed the customers about car wash services and program, not just about benefits such as deals, promotions, or discounts. Even if any customer is dissatisfied and complains, it is significant to be friendly and constructive still. 
[bookmark: _Hlk67583131] More research about this subject will be beneficial to find what kind of services people are waiting for from a car wash and how can we improve our services to satisfy the clients. Many factors such as equipment, location, efficient marketing approaches influence a successful car wash.
‘For our purposes a strategy is a set of objectives, policies, and plans that, taken together, define the scope of the enterprise and its approach to survival and success.’ (Evaluating business strategy. The Strategy Process)





[bookmark: _Toc67663455]Website design
Business intelligence plays a crucial role in IT. Enables the IT to be more proactive, going ahead of rivals on the market with more advanced industry analytics.
Creating a website depends on business intelligence as can handle many strategic business opportunities used by enterprises to turn data into business insights.
‘Business Intelligence is used to understand the capabilities available in the firm: the state of the art, trends, and future directions in the markets, the technologies, and the regulatory environment in which the firm competes; and the actions of competitors and the implications of these actions.’ (In Handbook on decision support systems 2 (pp. 175-193))
Business intelligence is a set of individual qualities and capacities for transforming information about a business into actions and decision-making. Business intelligence plays an essential role in industries, as is the process of storing and analysing data to make business decisions.
Considered as a key of information and knowledge, business intelligence has improved strategies and performances in the creation of a professional website specific to individual businesses.
[bookmark: _Toc67663456]Questionnaire data contribution
[bookmark: _Hlk67656778]The data questionnaire created was helpful for website design because focus exactly on the client's needs and expectation.
Analysing the questionnaire's data can be find what services are desired by the clients, what their expectations and satisfaction are, making the website design process cooler. On the website should be delivered correctly what the clients want to see.
A website design questionnaire has been passed to the website design clients to learn what they want from a car wash full up services with an attendant who washes the vehicles.
Questionnaire data contribution plays an essential role in the website design. Are considering the preferences and scope of the project, giving to the customers what they like but looking at the interest of the business at the same time.
Following all the client's desires drive the creation of a modern and professional website.

[bookmark: _Toc67663457]Website design of the business

https://users.wix.com/signin?postLogin=https:%2F%2Fwww.wix.com%2Fmy-account&originUrl=https:%2F%2Fwww.wix.com%2Fmy-account&overrideLocale=en&forceRender=true 
For the creation of the website design has been used Wix program. There can be seen a professional design, related to the car wash industry, with animated pictures and specific colours. As keywords, we can find interior, exterior, clean, prices, deals, sales etc.
Typically based on the client's need, the location can be found on the site, being accessible for everybody. Also, contact details are showed on the site.
[bookmark: _Hlk67659422]The website design has been created to define the purpose and strategy of the business. The idea needs to be clear, knowing the industry of a car wash. And the plan needs to be defined, focusing on the objectives.
Has been researched the latest web design trends by industry of car wash and considered the aims of the business. Using animation pictures create direct communication with the website.
The templates were created individual but specific to the industry.
The website design has been used more in the colour blue because this shade represents trust, security, and stability. That is what should be transmitted to the clients when is about a valuable thing as a car. Has been used orange colour as well, representing friendliness and enthusiasm.
‘It is essential when the enterprise is first created; but keeping the model viable is also likely to be a continuing task.’ (Long range planning, 43(2-3), 172-194.)
The experience in developing internet-based solutions for the car wash business has given the facility to the owner to create a specific website providing professional web design and made known to the people via social media.



[bookmark: _Toc67663458]Conclusions
[bookmark: _Hlk67662529]To attract clients, the company need to present a fascinating purpose: to provide high-quality services at a reasonable price. The customer’s needs should be evaluated and considered important for the organisation, and the business will be successful. This should be clear on the website!
Thinking on clients and their families, DENKEV will update the website constantly with deals, sales, or new information. Is very important for people to be appreciated by the company where they require services.
The performance of the business influence on social media increase sales and is improving employee morale and productivity at high standards.
The location is another key for success in the business, therefore should be analysed appropriate benefits and should be specific showed on the website.
New strategies are welcome in a business how long may lead to competitive advantages and more suggestions of website design are welcome any time!
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