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Introduction
 As a subject area that has developed extremely rapidly since the 20th century, artificial intelligence has gradually penetrated into the commercial field. Compared with the traditional commercial operation mode, artificial intelligence has replaced the role of human beings, which plays an important role in the reduction of human error rate in business, the increase of work efficiency, and the dynamic supervision of enterprise risks. At the same time, artificial intelligence also brings certain impacts and challenges to business professionals, and it is necessary to adopt corresponding strategies. This article attempts to elaborate from these three aspects: the status of artificial intelligence, the impact of artificial intelligence on business professionals and what skills are needed for business professionals. 

Main Body
Artificial intelligence, also known as machine intelligence, is a comprehensive discipline developed by computer science, cybernetics, information theory, neurophysiology, psychology, linguistics and other disciplines. Research and application areas of artificial intelligence include problem solving, logical reasoning and theorem proving, natural language understanding, automatic programming, expert systems, machine learning, artificial neural networks, robotics, pattern recognition, machine vision, intelligent control, intelligent retrieval and Intelligent scheduling and commanding, etc. Since the advent of artificial intelligence, scientists have made amazing achievements in these areas of research. At the same time, these artificial intelligence research results also prove that the computer can surpass human ability in a certain aspect. The development of artificial intelligence has had a profound impact on human beings and their future.

I． The status of artificial intelligence
Artificial intelligence, as a product of the development of the times, its emergence and application strengthen the transformation of business management methods, and effectively promote the development of the commercial field. Nevertheless, it is a double-edged sword, the application of artificial intelligence brings about greater convenience and advantages, but also has the opposite effect. 

Artificial intelligence has long been used in image processing, data analysis, speech recognition and other fields. At the time of the rapid development of artificial intelligence, there are already many fixed models that can be replaced by humans. Such as, artificial intelligence has almost replaced humans to edit press releases, there are already artificial intelligence hotel receptionists in Japan, and most companies have embedded artificial intelligence into their business processes. For example, Apple's iPhone X, introduced in 2018, has added the face ID function. which is an increasingly widely used AI technology.

II． The impact of artificial intelligence on business professionals
A study by MIT and Boston consulting Group (BCG), published in MIT Sloan Management Review titled Reshaping Business with Artificial Intelligence (Ransbotham et al., 2017), reveals that artificial intelligence will affect all industries in the near future. Actually, it has been proven in the second industrial revolution that machines replaced some employees, and now artificial intelligence and automation are changing the way people work in the same way. From the current situation, artificial intelligence has been applied to report generation in the accounting industry. It can improve work efficiency and reduce human resource’s investment, so that business professionals, such as ACCA, CMI and CIPD, can easily deal with complicated work; but at the same time, artificial intelligence threatens the status of business professionals, which will inevitably lead to a large number of them to lose their jobs. For a company, maximizing profit is the most important thing. As the price of computer systems continues to decline, artificial intelligence technology will surely be promoted to a greater extent. A successful expert system can bring significant economic benefits to its builder, owners and users. Using machine to perform tasks without the need for experienced experts can greatly reduce labor costs and training costs. At the same time, organisations of all kinds, as well as their in-house or agency public relations teams, increasingly co-opt artificial intelligence to enhance their capability. However, the demand for business professionals may be relatively declined.

In terms of foreign trade business, there are four ways application of artificial intelligence in transforming trade: 1. Enabling more proactive supply chains. 2. Enhancing time-saving compliance software. 3. Creating smarter contracts. 4. Increasing access to trade financing. This mean that some basic work no longer requires employees to complete.

The airport is an important area in the business field, and the rapidly popular boarding pass self-service machines have changed the way counter employees work. They need to help customers use the self-service machines instead of giving them boarding passes. In China, Beijing Daxing International Airport officially launched this year has also added many shocking artificial intelligence technologies. 100 million passengers passed through the three terminals in 2018. With that many people using it every day, it has been clear for some time that eventually another airport would be needed to take the pressure off. Advanced technologies are used in this terminal, including customer-service robots, facial recognition and paperless boarding. The baggage handling system in the terminal was developed domestically. It is equipped with radio frequency identification devices (RFID) for real-time baggage tracking.

Despite the widely application of artificial intelligence, the application of its commercial development still needs to be optimized. Especially in the demand of various forms of business, the application of artificial intelligence at this stage is still unsatisfactory. From the aspect of human resource, the difficulty and complexity of human resource management require the introduction of artificial intelligence mode that conforms to the actual characteristics of the enterprise and its own situation, and better serve the development of the enterprise. The overall application of artificial intelligence in commercial human resource management is still low yet.




III． Skills that business professionals need
On the one hand, people hope that artificial intelligence and intelligent machines can replace human beings for various kinds of labor. On the other hand, they are worried that the development of artificial intelligence will cause new social problems. In fact, the future social structure will be developed from the social structure of “human-machine” to the social structure of “human-intelligent machine-machine”. Many of the work that is supposed to be undertaken by people now and in the future will be handled by robots. Thus, people will have to learn to get along with smart machines and adapt to this changing social structure.

It is difficult for artificial intelligence to create new information and new rules, in another word, it is not as creative as human beings. An expert system can solve the problems in the field by using knowledge and problem solving methods of human experts. But it can only extract information from the database. AlphaGo Zero, a “self-taught”, has failed to create new games and new rules as humans, despite the defeat of humans in the Go game. 

At the current level of artificial intelligence, it can not have multiple emotions and creativity like human beings. In the foreign trade industry, although artificial intelligence provides a lot of convenience for transforming trade, the cooperation and negotiation in foreign trade still needs humans to complete. In this process, it is important to express the intentions based on the customer's emotions, so as to achieve a cooperative result that both parties are satisfied with. 

[bookmark: _GoBack]A robot’s presentation is not able to resonate with the audience. Human psychological activities are very complicated. In order for artificial intelligence to reach human moodiness, impulsive emotions, there is a HeartMath research. HeartMath technology is an innovative approach to improving emotional wellbeing. Learn to change human’s heart rhythm pattern to create physiological coherence; a scientifically measurable state characterized by increased order and harmony in human’s mind, emotions and body. 

Therefore, a good professional of ACCA, CMI and CIPD not only need to learn more professional knowledge, but also to reinforce skills that artificial intelligence can not do, such as creativity, communication skills, presentation skills, and more importantly,  the ability to use AI.

Conclusion
The rapid development of artificial intelligence has made many people who do not have any technology and any engineering background afraid, the stage of artificial intelligence, but can not completely replace human beings.

Due to the rapid development of artificial intelligence, professionals need to improve the skills different from artificial intelligence, and make better use of AI. They must stand at the height of future development, adapt to changes in the work situation, realize the transformation from traditional to modern; adapt to the development of science and technology, re-find their own value and positioning of work objectives; timely master the related technologies of computer and artificial intelligence. Only in this way can professionals truly cater to the changes in artificial intelligence to the current work situation.
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