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Executive Summary
The respective report has shed light on the demands of the key products of Apple as well as Samsung. The report has elevated various aspects of the demand and market equilibrium in the context of the selected company. It also has explored the primary components that influence demands for Apple products as well as the goods of the alternative company. The demand and supply of goods and services in the market rely on the changes in the choices and tastes of the customers as per market trends. Additionally, the variables in the field of economics that foster the price elasticity for the commodities have been illustrated in the report.  
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Management or business economics is defined as the study field of economics that is based on some application of different economic methods in the decision-making procedures of organisations. The specific report will discuss the overview of the chosen product named Apple iPhone and the detailed background of the respective company. The market demand for the selected product and the equilibrium condition of the products will be demonstrated here. The factors that determine the pricing policy of the chosen products that are associated with the elasticity or inelasticity of the demands will be analysed in the report. 


[bookmark: _Toc120119674][bookmark: _Toc130844474]Elaborating the selected business as well as its provision of the major services or products and its prime reasons for selecting
[bookmark: _Toc120119675][bookmark: _Toc130844475]Highlighting the chosen product 
The selected product line of Apple is the iPhone 14 that has been introduced on the 16th September of 2022. The company has launched both versions of 14 such as the iPhone 14 and iPhone 14 Plus at a single time. The specified product is from the 16th generation and the company has a fast and upgradable 16.3 OS. Apple has launched other products of the iPhone 14 series such as the iPhone 14 pro and iPhone 14 pro max. The size of the particular handset product is 6.1 inches and the glass of the mobile has been protected by Ceramic Shield. Multiple sensors of the chosen product such as accelerometer, Face ID, gyro, barometer, UWB support and many others. Other features of the iPhone 14 series are an aluminium frame, front glass and back glass made up of corning. The gorgeous and slick design of the product, chipset named Apple A15 bionic and other attributes such as splash, dust and water resistance under IEC standard named 60529, 20 hrs battery backup for the playback of video and 16 hrs for streaming video and so on (apple, 2023). Other notable upgraded attributes have made the particular series more cost worthy and interesting. These multifunctional features with the premium look of the selected product can attract large numbers of native as well as domestic iPhone users (Cigliano 1980). 
[bookmark: _Toc120119676][bookmark: _Toc130844476]Highlighting the basic reasons to select the respective product 
There are multiple causes for choosing the most demandable smartphones such as Apple iPhone 14 rather than other devices. The substantial camera quality of the products and its features such as photonic engine, smart HDR 4, 12 MP main and ultrawide, true tone flash, sapphire covers for crystal lens, portrait mode with latest bokeh and depth control and many other significant characteristics of the camera can grab the attention of the smartphone users all over the world. The famous IOS 16 to IOS 16.3 and A15 bionic chip are the unique features of the 14 series of iPhones in 2022.  The respective product line has a bolder and larger screen, and the fast processor, Face ID and comparatively long battery life have increased the value of the product in recent times. Consumers or customers want to switch their smartphones because of the advanced characteristics of the iPhone 14 as well as the iPhone 14 plus to feel new and fast in the pace of the digital era. The easy accessibility of the modern processors, 5G capability, crash detection characteristics at a similar price to iPhone 13, dust, water and sweat resistance and ceramic shield protection for both glass and other worthy improvements can enhance the experience of the users to a high level. Smartphone users are determined to use the mentioned product relatively more than the mobiles of Samsung due to these latest types of features (Griffith, 2003). 


[bookmark: _Toc120119677][bookmark: _Toc130844477]Discussion of the demand and market equilibrium and the factors that make an impact on the demands of the service and product
The equal state of market price and demand of products is known as market equilibrium. Demand can be defined as the number of products that customers purchase even after the different pricing strategies. The relationship between the quantity demand and price is also known as the demand curve. The following context has focused on Apple as the main product which is required to be compared with another competitive product in the market that has a high demand. Samsung is chosen as the other competitive company. Both companies have a good market, high demand, and other innovative features which influence the purchasing capacity of consumers. The gadgets of the aforesaid companies provide good customer services and increase the sales of the businesses. Both companies implement advanced strategies to stimulate business activities in the market. There are some factors such as price, the income of people, trends in the market, and so on that affect the demand for the aforesaid products. Some of the factors that impact the demand and market equilibrium are discussed in the following (Foot et al., 2006).
Price of substitute products: In the specific report, Apple is chosen as the major product which will be compared with Samsung in terms of the demand graph and the market price. These products have high demand and are well-reputed in the market. A large area of the market is covered by the respective companies. However, the increasing demand for substitute products can affect the sales of the product of the chief company. With the increasing price of products of Samsung, people will tend to shift to the products of Apple. Therefore, the demand for the products will be affected in different ways for both companies. As a result, customers will shift to buying Apple products that have high-quality features at a proper price. 
Price of complementary products: The complementary goods are the products that are provided with the main item, for example, a charger with a handset. The changed rate of complementary products can impact the sales of the products. The increased rate of complementary goods can decrease the sales of the company. For instance, with the increased rate of Apple chargers, customers will reduce the purchase of the respective product (Ellickson, 2013). 
Income of the customers: The customers are the major factor for the profit and sales of every business. The earning of customers plays a crucial role in determining the profit of a company. The fluctuation in the income of people can directly affect the demand for products and services. The aforesaid companies sell similar kinds of products, therefore, with the change in earnings, people can shift from one company to another very easily. For instance, the rise in earnings of the people will enhance the demand and sale of various apple products such as iPhone 14. The products will be in more demand even though it is more costly than the products of Samsung. Whereas, the decreased income will lead customers to purchase Samsung products more (Baker, 2003). 
Preferences of the customers: The requirements and preferences of the customers play important in generating the market structure. Different people have different choices based on their income and lifestyle. Therefore, the changed preferences of people make an impact on the products and services. For instance, people who prefer iOS will purchase more Apple products, on the contrary, people who prefer android will buy Samsung products more willingly (Bagwell, 2005). 
Price expectations of the customers: Different products have different pricing policies as well. Depending on the customer’s experience, the authorities of the respective companies can make changes to the policy of pricing. The reaction of the customers will be recorded along with the number of sales after setting the price of the products. Based on the reactions, the demand for the products will be determined. It can be said that the price of Apple products requires to be reduced in order to increase the affordability of the customers. During the outbreak of the pandemic, the management of the respective company was required to make noticeable changes in order to establish proper revenue as well as a base of customers. If its products of Apple do not become affordable, then the substitute company Samsung will be able to grab the opportunity to target a customer base and increase its sale of the products (Andreyeva et al., 2010). 
Demographics: The base of customers is created depending on the offered products and services of a company. The strategy of pricing is also a necessary factor in determining the customer base. The enhanced demand for products of Samsung will also increase the number of customers, which will result in decreasing demand for Apple. However, due to the quality features and services provided by Apple, it is difficult to reduce the customer base of the respective company. Although, the low rate of income can decrease the demand for expensive products. Moreover, the unavailability of the respective product in every place can also cause a decreased demand. For people with a high range of income, the demand for products of Apple would not reduce.
[image: ]
Figure: Market of Apple and Samsung
Source: (Aigner-Walder, 2015)
Evaluation: Both the aforesaid companies can build customer recognition and brand image in the surrounding market. The changed price of Samsung makes an impact on the demand of Apple. It can be seen that Apple has a market share of a wide range and is able to provide good customer satisfaction. Along with that, Samsung is also able to shape the market equilibrium by fulfilling the requirements of the consumers (Aigner-Walder, 2015). 
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Replacement affects Luxury vs Necessity
Apple
The respective company Apple needs to integrate some efficient strategy to increase levels of profit by uplifting the values and interests of potential consumers. The mentioned company needs to develop upgraded business ideas and plan for the production of the advanced models of iPhone so that they can capture the market share easily and effectively. The innovative and upgraded version of processors and software makes the product of Apple more unique as compared to available products of other companies such as Samsung, and many others in the marketplace. One of the major benefits of the product iPhone is high security, sensors, OS processor, Face ID, and better-quality dual camera system that acts as beneficial functions of the company these specific features made Apple become more distinguishable products from other available products. Some additional features such as end-to-end encryption can allow the business to keep the data secured and safe. The net number of sales and the revenues of Apple were 215.78 million and £70.8 billion respectively in 2021 (apple, 2023). The aforesaid company can satisfy the users by providing luxurious and premium quality products according to their fundamental requirements and demands. 
Samsung 
The company named Samsung is a well-known business for offering smartphones as well as other technical devices. The respective company offers within-budget and luxurious products at high prices for grabbing the attention of the rich as well as medium people who have a moderate level of earnings. Therefore, customers who have high levels as well as a low percentage of income both prefer to buy smartphones of Samsung for meeting their expectations. The respective company is not only focusing on selling smartphones but also selling diverse items to reach the maximum number of consumers (OECD 2015). Due to selling a variety of product lines, the company significantly contributes to the economy of the country. The two types of products of Samsung that classified as luxurious and necessary products. This kind of strategy enables the company to meet prime targets and attain a competitive advantage in the marketplace in an organised way. Moreover, it aids Samsung to boost the volumes of sales for reaching the various categories of customers  (Samsung, 2022). Apple and Samsung both companies target to maximise customer loyalty however, Apple tries to maintain its standardisation and quality in the manufactured product line such as better battery life, high security, premium design, good performance and more extensive upgraded functions. Whereas, Samsung serves comparatively fewer featured products than Apple. 
Evaluating the effects of income percentages
[image: Infographic: iPhone Users Are a Loyal Bunch | Statista]
Figure: Users of Apple iPhone
Source: (Niall McCarthy, 2014)
The upper-represented graphical demonstration is showing the percentage of Apple users is more than the other competitor companies. Brand retention for smartphones relies on the strongest customers such as iOS users. According to the survey, 76% of customers out of 3000 people wanted to replace their smartphones with the latest version of the iPhone model. Apart from that, Samsung got second position and LG received third position and the percentage are 58% and 37% respectively. Hence, it is addressing that the maximum percentage of potential people have preferred to use Apple because of getting a wide range of benefits. Consequently, the income levels of Apple are higher than other strong competitor companies (Heien 1989). 
[bookmark: _GoBack]Representing the pricing policy that should be set by Apple
The respective company named Apple must follow a standard and cost-effective pricing strategy to enhance the revenues and profitability of the business. It will aid the company to expand its operational activities in the international market by grabbing the attention of potential people in a successful manner. Hence, Apple has to conduct market research on the basis of the demands and preferences of the target users and all types of consumers and their level of income. The respective company has to set a reasonable price range as per the quality of products as it is known as a dynamic business which has a strong customer base and brand image. Consumers are intended to purchase Apple products for experiencing premium quality and better security functions (Shapiro 1987). The study of external and internal environmental factors and implementation of an effective marketing strategy will foster the company to make great decisions on the price factors of the business for the purpose of gaining a competitive edge in the viable market. 


[bookmark: _Toc120119679][bookmark: _Toc130844479]Conclusion 
The upper discussed report has explained the multiple factors of economics that can make sure the success of the respective firm for the purpose of surviving in the competitive markets for the long-time period. The report has outlined a detailed description of the chosen business and multiple driving factors of demand for the iPhone in the market. The market equilibrium for the selected product on the basis of changing preferences of buyers has been highlighted in the report. Furthermore, some factors related to price and perspectives of consumers that are responsible for the inelastic or elastic demand have been demonstrated in the report. 
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