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A comparison of the marketing methods of two multinational hotel brand.
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To qualify as a global hotel chain, a firm must have a physical presence in at least two countries and participate in the value-added industries of each nation in which it conducts business. Almost everyone concurs that developing countries are eager to learn more about techniques that will enable them to attract substantial multinational hotel chains to their borders. Because these nations stand to gain a great deal from these supply chains in terms of financial aid, knowledge transfer, and market access, countries, where hotel chains owned by multinational corporations set up shop may see an economic boost. To treat consumers like royalty, people must make them feel they are only clients (Lin, 2023). Those who can afford to stay in a luxurious hotel will have a wonderful time.
Living is connecting, whether via big things like doing work people believe in or following a set of core values or small things like swimming in the ocean with friends on a beautiful day. Connected people can better absorb their surroundings. This essential principle drives the Six Senses brand. Six Senses is cognizant of global events and contributes to the local community and culture (Baines, 2018). These unique events are designed to engage, inspire, and revitalize attendees by bringing together industry professionals worldwide. Empathetic service and personal hospitality are available here. Six Senses' brand values are obligation and concern for clients and communities. Beyond its consumers, the organization is responsible and caring. Due to Six Senses' unusual arrangement, surprising and pleasurable events are possible. The company's business practices mirror Six Senses Hotels, Resorts, and Spas' fundamental values. Twenty-six Six Senses hotels and resorts are now operational in seventeen countries, while 34 more are in development. Six Senses, an IHG Hotels & Resorts brand, is a hospitality industry leader because of its focus on the local community, environmental responsibility, pleasant and inviting service, health and wellbeing, and distinctive and thoughtfully crafted guest experiences. Six Senses' hospitality leadership is due to these elements. Luxury hotels worldwide aim to help consumers reassess themselves through vacations (Blythe, 2022). This may be done in several ways. At Six Senses Residences, people can enjoy resort amenities without giving up home comforts. These luxurious homes are well-designed. Real estate is a long-term investment that should increase in value. Additionally, it provides people with exclusive benefits at resorts across the world. Every resort spa has Six Senses Spa and a hand-picked collection of privately owned spas. They aid patients in finding their healing path. The high-tech and high-touch approach emphasize patients' general health, the integration of alternative and traditional therapy, and life extension in addition to cosmetic operations.
The neighborhood around the Six Senses hotel may have a few cafes, boutiques, and other points of interest. Whether people are interested in trendy eateries, shopping spots, or yoga studios, finding out about the area's best-kept secrets is in best interest. Suppose people want to promote hotel as a boutique establishment rather than a chain and network with the owners of other local businesses. This is an excellent method for getting people to work together and form alliances. One way to achieve this is to organize a competition with a notable brewery. The prize for the winner includes a free tour, free goodies, and a cheap hotel stay (Bowie, 2017). The more people know, the easier it will be to spread the word about business without spending much time or money. The Six Senses Hotel Collection, of which it is a member, is widely considered the world's most opulent hotel company. The hotel in question is a component of that collection. Sonu Shivdasani established the company back in 1995. He has achieved a global reputation due to his ownership of the opulent Soneva hotels (Chaffey, 2019). There are now 21 hotels that bear the trademark and may be located in 17 different countries. IHG is now a key player in the luxury industry, which is estimated to be worth $60 billion due to its purchase of Six Senses for the price of $300 million. The public's perception of the firm might improve or worsen depending on what happens (Ghauri, 2014). 
Millennials make up a significant portion of the target demographic for Marriott's newest "economy lifestyle" hotel brand, Moxy. This shift comes at a good time since an increasing number of individuals staying in hotels are looking for experiences that are personalized mix of care, technology, and the chance to meet new people. Keeping this in mind, people had a conversation not too long ago with Ramesh Jackson about the Moxy brand and how they want to modify their service in order to attract millennials. Moxy's presence on the Amadeus Global Distribution System (GDS) is unusual, considering that Marriott currently sells rooms through Amadeus (Kotler, 2020). Moxy is a brand that has been specifically designed for millennials and has elements that are catered to their requirements that they have. People made it a point to provide distinct living quarters for each home to ensure that all their requirements are met. It has also been demonstrated that younger individuals are more prone to extend their business travels by one or two days in order to explore more about the nation that they are visiting while they are there (Ghauri, 2014). Everything that a tourist or business traveller who has to work would require has been considered by people. In addition to providing free WiFi, people have installed USB charging connections in each room so that guests do not need to bring an additional power brick to charge their electronic devices while they are here. Due to desire to operate Moxy as an independent business, people need the GDS. Amadeus is the name of the engine that powers the system. As a consequence of advertisements placed on the Amadeus Global Distribution System (GDS) in most important areas, more individuals are becoming familiar with hotels and the Moxy brand (Pike, 2019). When creating a hotel brand from the ground up, having this kind of reputation among bookers is essential, as people anticipate making fewer direct reservations at the beginning of the process. The nonstop chitchat of Moxy Hotel guests has led to the hotel's meteoric rise in online popularity. Keep online fan base happy by regularly posting user-submitted content, responding to guest reviews, and answering questions from devoted readers. The quality and tone of the hotel's reply should remain the same. The organization should do everything possible to prevent a similar incident from happening again after receiving any visitor complaints or suggestions for improvement (Groucutt, 2021). Because of this, the issue will be resolved, and prospective customers will see firsthand the high standard of service they can expect from people. People might promote hotel by emphasizing specific guest experiences. Potential guests can get a feel for what it is like to stay at hotel if people do this. Guests may take a virtual tour of the hotel or see HD drone footage of the grounds and outdoor event space.
As of the 9th of January in the year 2023, a total of 33 Moxy Hotels are located in the United States. New York is home to around 18% of the total number of Moxy Hotels throughout the country's other states and territories. New York City is home to more Moxy Hotels than any other city. It is anticipated that the cost of data transmission across continents will increase due to the implementation of new legislation designed to protect the privacy of individuals. The job of looking forward and making plans typically falls on CEOs. Businesses should customize their strategies and operations to the nuances of each local market to achieve a competitive advantage in the Moxy Hotel sector and make it simpler for themselves to comply with the law (Jobber, 2020). 
It is a tough job being the hotel manager, juggling all the burning responsibilities. People may get help with any part of the property management process using the available software. Simplifying everything from guest check-in to housekeeping with the help of an all-in-one management suite is needed in Six Senses hotel and Moxy hotel. This necessitates constant attention to tidiness. People may create the compelling materials needed to win over new group business and seal the deal for forthcoming events with the help of Social Tables' presentation layer (Clow, 2013). 
Unique promotional materials highlighting the hotel's amenities are a great marketing tool, so it is essential to keep track of them. Of course, people will need to show them off once they get their hands on them (Kotler, 2020). Photos taken by visitors during their stay and shared on social media platforms regarding the hotel's quality are a great way to promote the establishment. Give visitors a memorable experience while in town by providing them with a unique souvenir or activity, such as a custom Snapchat geo filter or a hashtag they can use to share their trip with those back home (Chaffey, 2019).
Information systems for marketing help people who have to make decisions. All five management's most important tasks need some centralized database management solution. This discussion covers everything from getting ready to give out the awards. When designing information systems, thinking about how managers like to work is essential. Even though less formal and complex information systems are more reliable, managers often rely on both up-to-date and easy-to-understand verbal information because of the nature of their jobs. 
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