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The Ritz-Carlton and Best Western are two of the most recognized hotel brands in the world. They have been around for many years, but they are constantly changing to meet the needs of their customers. Their methods of marketing have evolved over time as well, with different styles being used based on each company’s culture. This essay is a comparison of the marketing methods of two multinational hotel brands: The Ritz-Carlton and Best Western. The Ritz-Carlton and Best Western are two of the world’s leading hotel brands that offer luxury accommodations at their properties. Both brands have been operating for more than 100 years, and they have become household names in many parts of the world. Yet, despite their similarities, these two brands seem to be taking different approaches when it comes to marketing themselves. While both companies focus on providing excellent customer service and amenities. In this essay we’ll break down how each brand is marketing itself and how they’re doing it differently from one another. 
The Ritz-Carlton & Best Western have similar marketing strategies. Both companies rely heavily on advertising and promotions to attract new customers and increase revenue. The Ritz-Carlton is a luxury brand that offers high-end products and services at the highest price point in its category; Best Western is a midscale brand that provides quality accommodations at a moderate price point relative to other hotels in its category have the same target market and the same goals. Both brands want to attract high-end customers who will be willing to pay for luxury travel and accommodation. (Huang, 2021). 
The Ritz-Carlton is a luxury brand that offers a high level of customer service and attention to detail as well as providing upscale amenities such as gyms, spas and golf courses. They offer a wide range of services from 5 star hotels to more affordable options such as resorts and apartments(He,2015) . Best Western is a mid-range hotel chain that offers customers a more affordable option than luxury brands. They offer similar amenities such as pools, gyms and spas, but they are not as extensive or high quality. Best Western also has more locations than The Ritz-Carlton which allows them to serve larger areas with less cost. 
The Ritz-Carlton is more expensive than Best Western, but both companies have similar marketing strategies that help them to attract customers from different social classes. The Ritz-Carlton & Best Western Hotels are two of the largest hotel chains in the world. Both companies offer a similar product to their customers but differ in their marketing methods.
The Marketing strategies of Ritz-Carlton is based on offering a full range of quality products and services to meet the varying needs of our customers (Huang, Z., 2021). 
Product strategy for Best Western is that they offers various products to its guests including lodging services, food, and beverage options. The company has developed ingenious product marketing techniques that set it apart from its competitors. One of the most successful marketing strategies of Best Western is establishing itself as a family-friendly provider of comfortable, affordable accommodation in popular tourist locations. Best Western also offers valuable loyalty programs and booking incentives to drive repeat business by establishing strong relationships with its guests (Bojanic). Best Western’s product line decisions must strike a balance between the complexity of currently desired products and services and the niche space available in the market. Now, Best Western should stick with the existing product portfolio instead of launching new products to expand the product line.  On the other hand , The Ritz Carlton hotel is committed to providing guests with luxury experiences and five-star services. From private villas to cosy suites, the Ritz Carlton offers a range of high-end lodging options to fit any need. All accommodations feature cutting-edge technology and top-of-the-line amenities that cater to guests’ comfort (Pravin , 2021).
Positioning strategy for The Ritz-Carlton Hotels have a reputation for being upscale and offer many amenities that other hotels do not. Their focus is on positioning themselves and providing a high level of customer service along with excellent facilities and amenities. The Ritz-Carlton has a strong brand identity that is easily recognizable and has a loyal customer base. The hotel chain’s goal is to provide the best customer service possible and they do so by hiring employees who share this same philosophy(Pravin , 2021).
On the other hand, In the world of hospitality and tourism, there is a constant need to stand out from the crowd. Best Western, a leading hotel chain, uses a unique positioning strategy to capture the attention of customers. This tactic involves promoting an on-site local activity or a local popular attraction like a museum or amusement park(Communication, 2020). Best Western Hotels & Resorts is a recognized provider of lodging options worldwide. A marketing positioning strategy that they have employed to achieve and remain at this esteemed status is offering different sub-brands specialized in unique demographics and places(Wang, C.L., 2023). These reference familiar lifestyles maximizes innate communal ties, increases comfort levels and enhances brand loyalty. 
 The promotion strategy for Best western is communicated clearly to the target market. An organizations promotional mix that is consist of: The promotions aspect of the marketing mix covers all types of marketing. Communications on their social media and e commerce channels (Grant, 2022). The methods include advertising, sometimes known as 'above the line ‘activity. Advertising is conducted on TV, radio, cinema, online, poster sites and in the press.  The core of a best western hotel marketing strategy is to promote the right product in the right place, at the right price, and at the right time to the right audience (Grant, 2022). Additionally, they have a Rewards loyalty program known as Best Western Rewards, whose notable features include free room certificate advantage after two separate planned stays among others.
On contrary, The Ritz Carlton uses traditional and modern promotional tools to increase brand visibility. Print and online advertisements are used to highlight special deals and promote the unique services offered by the hotel. Social media campaigns are employed to interact with customers, as well as showcase what makes Ritz Carlton special ( Solomon, 2021).
Pricing is a very complex activity and we will only cover a very limited aspect of pricing decisions. Pricing depends heavily on the other 3Ps of marketing - product, location and promotion (Communication, 2020).The concept of perceived value is the highest price that customers are willing to pay for Best Western hotel products in a given competitive environment. Best Western hotels is a hospitality firm that has consistently used innovative pricing techniques to reach new and repeat guests. The company started by selling memberships to semi-affluent travelers at reduced rates. This membership approach gained momentum, and today it has led to a membership program focusing not only on room discounts but earning a reward each time you visit their hotel. 
On contrary, For Ritz Carlton Pricing strategy: As a luxury hotel, Ritz Carlton knows its guests will pay a premium for their service. Prices for accommodations, amenities and dining reflect this expectation and remain competitive with other 5-star hotel chains.
Place strategy. To appeal to international travelers, Ritz Carlton has a global presence. This presence ensures guests are close to amenities, attractions and businesses that meet their travel needs (Pravin , 2021). The Best Western hotel chain is a middle-tier hotel chain that offers a wide range of hotels and services. They also offer a variety of amenities such as gyms, pools, spas, restaurants and meeting rooms. The Ritz-Carlton & Best Western Hotels are two of the largest hotel chains in the world. The Ritz-Carlton Hotels are located in major cities around the world and are often associated with business travelers. (Troy 2, 2019)
People strategy: Both companies offer similar products at different price points to attract customers from different social classes. For ritz Carlton "Ladies and gentlemen, we are here to serve Ladies and Gentlemen." is the infamous Slogan. There are three service steps: Use a kind welcome, the guest's name, and a sincere good-bye (Luxury Hotels & Resorts: The Ritz). Best Western is another large hotel chain that offers similar services as The Ritz-Carlton but at a much lower price point. Their slogan is “Luxury for all” and they try to appeal to a wide range of customers by offering both affordable and luxury options. They offer hotels, resorts and even motor lodges. (About - best western)

Process and Services. The Ritz-Carlton lobbies were kept tiny to create a sense of intimacy and exclusivity. Standard rooms start at 450 or 500 square feet, which is quite a bit of space. The average suite with a separate living room is 1,000 square feet or more (Katrina, 2022). The Club Level accommodations at The Ritz-Carlton have access to an Executive Lounge. In this place, visitors can enjoy free breakfast, lunch, and snacks. A connection to the old Boston location is made by the blue goblets that sit on top of the hotel's dining tables (Katrina, 2022). Whereas, Best Western hotels are a classic hotel type that can operate in any environment. It provides a luxurious experience that is designed for today's travelers (style, 2022). Their hotel offers a warm atmosphere that is ideal for both business and leisure guests. For an amazing deal, this setting offers a cosy room, food, free high-speed Wi-Fi, and first-rate care. The distinct characteristics of every location are reflected in the unique character of every hotel. It offers a unique boutique atmosphere. The time-tested mix of tradition, personality, and brand image are present in the Best Western template. They use an adaptable, and economical design. It helps investors to adjust the size, living area, position, and design to suit the requirements of the local market (Communication, 2020).
Environmental Responsibility. The Ritz-Carlton's authority never wants environmental damage to be brought up. Through many initiatives, they make sure that the customer experience represents their dedication to environmental responsibility. As for Best Western hotel they are pleased to be recognized by the Green Key Eco-Rating Program as a "3 Green Key" member (Hotels, 2022). This ranking honours accommodation facilities. It deliberates green management, education, and construction efforts. 
In comparison for Sustainability. The Ritz-Carlton is committed to incorporating environmental sustainability into every aspect of its operations. It involves procurement, hotel management, and architectural and construction. They have multi-discipline Ritz-Carlton Environmental Action Conservation Teams (REACT) set up at each resort (Footprint, 2022). For Best Western Hotels the Sustainability has always been a mission. 56% of the total waste is saved from the trash. Currently, they go above and beyond the requirements of the building regulations for water-saving systems. Their Sustainability Action Plan seeks to motivate and inform people who want to live more sustainably. (Hotel, 2022).
COVID-19. The Ritz-Carlton has adopted some new procedures and advanced techniques for the COVID-19 pandemic. They continue to provide luxurious services and maintain their high hygiene standards. In comparison Best Western Hotels have taken various initiatives during the Covid-19 pandemic. Their top priority is the security of their staff and visitors. They have modified their cancellation policy, cleaning practices, and facility changes following COVID-19 (Practices, 2020). 

To conclude the comparison of the marketing methods of two multinational hotel brands The Ritz-Carlton & Best Western it is important to note that both brands have unique approaches to their marketing strategies. While The Ritz-Carlton targets high-end luxury customers, Best Western targets middle-class and budget-conscious customers. The Ritz-Carlton uses emotional appeal and brand prestige in their ads, while Best Western focuses on practicality and offering good value for the price. Overall, both brands are successful in their respective market segments and have developed effective marketing practices to attract and retain their core customers.
While The Ritz Carlton caters to a luxury demographic and focuses on offering unparalleled accommodations, Best Western places emphasis on digital marketing, SEO optimization and full-service marketing programs. Both brands use different techniques to reach potential customers, however each method works successfully towards their respective company objectives. The Ritz-Carlton's personalized attention and attention to detail create an unrivalled guest experience, but Best Western wins with its large network of properties and convenient locations. 
For future recommendations both hotel brands can benefit from finding a balance between their respective strengths and weaknesses. For Best Western, continuing to prioritize online marketing and providing discounts can attract a larger customer base, but also focusing on enhancing the quality of the guest experience can draw in more repeat business. The Ritz-Carlton can maintain their high-end luxury branding but also expand to cater to a wider range of customers through promotions and packages. In the end, adapting to changing customer trends and preferences will ultimately determine the success of both brands in the competitive hospitality industry.
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