MBA Session / Study Skills/ Session (9)   :
Selected errors from marketing assignment

(1) In modern world the two goal of marketing is to attract customers and…
(2) This is vitally important if the company is looking for a repeat business.
(3) The long-term customer relationship could save much more than building a new relationship with new customers and vice versa.
(4) Customers Relationship Management responses the need to customers.

(5) CRM increase the value of customers to the company.

(6) CRM is seemed that it is becoming much more important to the company.

(7) Therefore, it is important for companies to do research of marketing as much as  possible.

(8) Analyzing and conveying information about people and markets provide detail to support to marketing decisions.

(9) These needs for information have been matched the explosion of information technologies for supplying information.

(10) Today IT helps companies to get those information much more and faster than before.

(11) So how can get the right kind of information become a big problem to many marketers.

(12) Many companies that exclude marketing from its product development may build faster, lighter widgets, but it could miss what customers really want.

(13) To today’s marketing, attracting new customers is much harder than retaining existing ones, because some new marketing realities.

(14) It establishes the importance of current marketing thoughts, processes and practice and outlines marketing is talked of as a key function in organizations.
(15) So it is important for organisations to concern with the development of marketing strategies for the future.

(16) Using today’s vastly more powerful computers, marketers create detailed databases and use them to target individual customers with offers designed to meet their specific

Needs and buying patterns.

(17) Kotler(1999) states that the world has undergone radical change during the past two decades.

(18) Today, companies are not only trying to sell more of their locally produced goods in international markets, they also are buying more components and supplies abroad.
(19) In the nineteenth and early twentieth centuries, especially this era occurred in  USA from 1865 to the 1920, the primary purpose of all business and industrial activity was thought to be production.

(20) They concentrated on developed such concepts as …      
