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Summary of topic

In this text the following three chapters will be discussed; conformity and uniforms and the effect they have on our society in relation to sexualisation and fetishism. Culture and transgression and the involvement of the educational system; theory is introduced in this section. Identity and fashion and the connection between wearing our identities and the memories clothing holds.
























Introduction

Social categorisation is conforming into social groups/tribes, also known as sub-cultures, with examples of these being mods, rockers, hippies, punks and goths. In chapter one I will be examining the relationship between wearing a uniform and how this constrains the individual within a job role; this will be expanded to also consider the types of fetishism that have evolved in the sexualisation of uniforms. I will be further considering the role of women within uniforms and the effect they have had on modern day social culture including taking on male roles. In my second chapter culture and transgression will be the main topic, the education system will be discussed in depth. Theorists Raymond Williams and Dick Hebdige will be discussed and their thoughts about following the rules of culture and rebelling against them to identify as an individual with experience. The final chapter will concentrate on fashion and the way this is connected to our identity; how people wear clothes to celebrate who we are and why we are this way. In fashion you have a choice whether to conform into a mainstream trend or identify yourself into a sub-culture or yet create our own. The importance of social recognition is vital when growing up and every trend movement continues through generations.  











Chapter 1: Uniforms and conformity 

The urge to conform can be mentally and physically challenging because of an obsession with agreeing with the majority, ultimately controlling our behaviour. The social psychologist Solomon Asch, devised an experiment to demonstrate our urge to conform. His famous experiment showed that when people are confronted with a majority opinion, the tendency to conform may be stronger than their commitment to what they perceive to be true. (Cecile Landau, 2012, pg.224). It is arguably the easy option agreeing with what others have said; conformity is an important social function whereby we feel forced to fit in, pretend or convince ourselves that we agree with the majority and then our tendency to conform becomes stronger than our own perceptions. Aesthetics become important to how individuals socially function; sometimes deemed as attention seeking it remains a visual experience lead to social approval making you a part of the social norm. To identify as an individual is idealistic, in order to conform into social groupings (for example…mods, hippie’s, goths) we feel the need to fit into the criteria that sub-cultures associate themselves with. 

There is an attraction and appeal to conformity within modern and postmodern culture; 
uniforms are often for job roles, or representative of being in a social tribe. Sub-cultures such as hippies, emo’s, goths and punks, are the perfect example of this as they’re a rebellious group of individuals, who segregate themselves away from society. The word ‘segregation’ in terms of a group of individuals means to isolate and/or exclusion which is contradictory to conforming; conforming means to be the same and ultimately belong. Goths or Punks as a rule don’t want to conform but they’re a part of a social group; in everyday life we conform, and are recognised by our clothing styles. Sub-cultures are “identified not just by their dress but also by the set of moral and political beliefs those clothes are taken to represent” (Jennifer Baumgardner, 2011, pg.8). The difference between types of uniform is the formal and informal types; formal refers directly to a job and is representative of the employer usually having a brand mark or logo, however informal is representative of personal choice, belonging to a social category. Within the informal sub-culture and clothing styles, you don’t have to oblige by the rules whereas formally you must dress a certain way for a job to look professional and important. 

[bookmark: _Hlk500085722]There are certain elements of the way a garment is constructed, and this can suggest which job profession or social group we associate ourselves with.  In contemporary culture “elements of uniforms such as brass buttons, braid, frogging, epaulettes, tailored clothing, headwear, exaggerated collars recur in fashion”. (Jennifer Craik,2005, pg.1) Elements from uniforms have made it into runway and high street fashion. Trends such as “‘military’ is touted to be one of the top trends” but this can work both ways with the army personnel also being affected by fashion; the military jacket was “aesthetically striking” (All quotes Jennifer Baumgardner, 2011, pg.8). Fashion is a type of uniform everybody follows; each seasonal trend is dictated with social media telling us to wear the same. Military uniforms are constructed in a certain way but most commonly appear in winter trends within women’s fashion. Although quite loose fitting and comfortable within the forces when applied to fashion they have become tailored and close fitting for women, arguably making a practical army uniform sexy. 

[image: Image result for military soldier]        [image: Moschino Winter 2017 Catwalk]
Figure 1, ‘Military Soldier’ August 26,2016                              Figure 2, ‘Moschino’ Menswear, Fall 2018
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Figure 3, ‘Moschino’ Menswear, Fall 2018          Figure 4, ‘British soldiers’ Naval Base, 02 August Plymouth, 2013


The images above are four representations of a ‘military soldier’; the first image is of a man dressed in his uniform “military uniforms still hold a central place in contemporary sartorial, ritualistic and communicative arrangements as a means of conveying power relations, status, authority and role” (Jennifer Craik, 2005, pg. 44). These are all very important factors, to look powerful or strong and own their authority and role within their team. In the photograph the male wears a khaki coloured jacket and helmet which is in a camouflage print (blending in with their environment); heavily armoured, there are pockets, straps and buckles that are used for protection and convenience for rough living conditions. This is vital visual information for the soldier to remain safe and uniformed. The second image is fresh off the catwalk (Moschino, Fall 2017). The male model, is wearing a similar camouflage print, however the colour pallet has changed, it remains true to army colours khaki, but pink is the new added colour. This colour is a warm tone, which can make something feel deeply sincere and honest. Pink is also associated with being feminine which on a male model appears to break gender stereotypical rules. There is a photographer Richard Mosse, he takes photographs of people in the war and changes the colour and saturation so that the army clothes are pink, the perceptions surrounded by war is dangerous, but in Mosse’s images they appear soft and gentle. The point is, clothing can be transformed by colour, it changes the perceptions an individual identifies with. 

From the same collection in image three, men and women both display army inspired fashion. The female model has taken on a strong male dominated role; the outfit has been designed to appear aesthetically pleasing. The uniform the model is wearing has been sexualised and modernised, a continuous trend that keeps developing; this design is a part of our social culture and is recognised all over the world. Fashion has taken this concept of a ‘military soldier’ and has adapted the style so it is wearable; its purpose could be suggesting that if you wear this clothing you can feel as strong and in authority just like a soldier. In comparison to image four, this is a group of ‘British soldiers’ in their ‘parade uniform’ the two images share a relationship in fashion style; the fashion garment and the uniform are constructed and constrained to the body, the semiotics seen in both images look as if they’re tight fitting, and tailored. Both images insinuate their assets and the use of the ‘beret’ is an accessory to the outfit, usually soldiers wear badges on their ‘beret’ to show their achievements and wear them proudly, an accessory that must be worn because it is the uniform.  

Tailored clothing is a perfect example for social categorising: the tight fit and structure could suggest the person wants to look smart and important. A social group prominent in the 1960’s was the ‘Mods’ categorised through wearing suits and oversized jackets. They had an extreme “attention to detail and an obsession with style”; in contrast to their enemies the ‘Rockers’ who wore leather jackets and tight jeans and greased slick back hair the two social tribes did not get on, the “rockers thought the mods were effeminate, stuck-up or snobbish” The mods on the other hand thought the rockers were “old-fashioned, dirty, greasy and uncouth. However, there was not an all-out war between the two tribes” (Steven Braggs.2016, Retrowow). Interesting how two social tribes were in competition and remain to do so in present day; strong disagreements purely over the taste of clothing styles. The relationship of fashion and uniform continues which social groups proudly wear. It states “Uniforms (formal and informal) are thus strategically used to play the games of social life by allowing people to conform into groups” (Jennifer Craik, 2005, pg. 5). This could be childhood friends, relatives and religious groups for example. Headwear for instance a burka or turban could be for religious purposes to conform into their religious uniform. The fashion brand Dolce and Gabbana have published a collection of headwear, burkas and this is a first for high end designers; fashion is playing a big role in uniformity. 

Women in uniforms are prominently talked about today and are recognised as strong and independent but are still not equal; “there were particular challenges facing women in uniforms. They had to be accepted by male colleagues, other women and the community in general” (Jennifer Craik, 2005, pg.89). This is a lot of pressure for an individual with women having to earn their respect from everyone around them and even other women themselves as it becomes a competition. To be taken more seriously women will choose professions with uniforms to ensure equality within male dominated occupations. General society failed to see the progress of women after the second world war; women devoted themselves to getting the general vote and their fight for equal rights. The progression of women is inspiring yet “Uniforms functioned as a language that bridged screen fantasies with real changes and challenges for women” (Jennifer Craik, 2005, pg.91). Women want to be seen as professional, though the challenge amongst them is being fantasised about; this is a concern because it could give the wrong impression when first meeting the individual. If everyone judges a book by its cover, they would stereotype straight away. Uniforms appropriate at the time of the war were those such as nurse’s uniforms; “during the war, the relationship between women and uniforms took centre stage. Women were exhorted to play an active sport role in the war effort (Jennifer Craik, 2005, pg. 91).” with rationing at state and low morale, it was their job to take care of incoming soldiers. Women were the nurses, who had the authority, treating the men who have devoted themselves to England. Nurses were traditionally submissive to doctors but were in positions of authority regarding patients” and a “desire to please” (Jennifer Baumgardner, 2011, pg.7). The history of traditional roles has become reflected within modern culture with nurses still submissive and considered lower than doctors.

The concept of uniform can be difficult to define as it has alternative meanings for individuals relative to the experience they have had with them; although uniform itself is a standardised term it can be open to mis-interpretation. For many it means to be in line and to fit into society; “uniforms signify order, conformity and discipline, uniforms also are fetishized cultural artefact embodying ambiguous erotic impulses” (Jennifer Craik, 2005, pg.1) Uniforms are a form of identity, they shape who we are and how we perform, the concept of being clothed is a type of visual language, which separates us as individuals. The word “fetish” described about uniforms is intriguing, “Uniforms have become associated with sexual fetishes and fantasies and have reinforced traditional gender roles” (Jennifer Baumgardner,2011, pg.7). Depending on the profession, nurse/doctor, military recruit, police officer, these types of uniforms are thought of as serious, recognisable and have a strong authority. 

Fetishes and fantasies about uniforms come from wanting to be in authority, perhaps it almost feels rebellious imagining someone like a police officer who could in fact send you to prison, make you want to experience your inner naughtiness. Women have been targeted and publicised in uniforms socially, “women’s uniforms signify a sexually potent blend of authority and servitude” (Jennifer Baumgardner, 2011, pg.7) Fetishism is not new; the dictionary explains the word servitude as “completely submissive and controlled by someone more powerful”. (Love to know corp, 2017, Yourdictionary). This is revealing a darker path to uniforms, with women for instance being at risk of being submissive and degrading. Films that use this concept are the 50 shades of grey trilogies; a powerful man with a dominating nature (Christian Grey), has a troubled past and demonstrates this through the control he exerts over his submissive (Anastasia Steele). In relation to uniforms although no uniform is worn Grey uses his traits as a form of uniform, dominating situations, owning Steel’s workplace and buying her clothes; if she doesn’t abide by the rules she is punished. This highlights how specific urges in modern society have set new boundaries in terms of dominance or ownership whether using a uniform or not which could drive into dangerous situations. The music industry is another arguable problem area. In the film there is a song written purposely called “Earned it” by the singer Abel Tesfaye also known as ‘the weeknd’; the lyrics “girl you’ve earned it” promote a strong message that people perhaps have over looked, dismissing female identity. The song is about praising the female, and the male is to care for them, so why use the term “girl” when the female role is a fully grown independent woman. Earning something is when you have accomplished something; earned this powerful man’s love, what an accomplishment. The role of fetish in both examples highlights the dominance and control that can be exerted through a uniform or the symbolism of a uniform. Previously the wearing of uniforms for females meant acceptance and authority and now it has become subjective related to sexualisation instead, removing the equality the uniform was supposed to be evoking.

The sexualisation of women’s uniform is degrading for women; “it’s aim of restraining and disciplining the body and mind, it actually incites unrestrained and transgressive conduct that has at its heart a gendered subject that is normatively male and transgressively feminine” (Jennifer Craik, 2005, pg.97) Men are thought as the dominating gender, women being disciplined or constrained, should be an offence. It has become normalised in social culture for women in the workplace to be segregated from male colleagues; their uniforms have been fantasised and thought of as sexy whereas a male’s is deemed as professional; women conforming in their job role is impossible if there is this much separation between the two genders and the perception of uniforms worn. Working in a creative practice, the arts, or as a fine artist or designer, you wear what you want; it is more personally driven whereas nursing or police professions, the “professionals” need to have uniforms to be recognised. If the scenario was, someone in hospital and the individual wasn’t wearing their uniform, because we don’t recognise them from their uniform we might not trust them to help us. 

School is where children learn, to get their academic and creative education, “uniforms have become an integral prop in licentious and sexual perversion. Japanese schoolgirls have found a lucrative way to earn money after school” (Jennifer Craik,2005, pg.97) which is highly concerning and disturbing. The Vulnerability of young girls have been groomed into getting money, children are easily influenced. Identification of uniforms have gone too far, children need the attention and respect by wearing the correct uniform.  In Japan “the schoolgirl in uniform as a fetishized object of desire in prostitution and popular culture more generally relates to current anxieties about the dissolution of citizenship and absence of new identities in contemporary Japan” (Jennifer Craik,2005, pg.97). In civilisation it has become apparent of the sexualisation of a school girls uniform, they have become fetishized and objectified. Identifying individuals as a contemporary concept is worrying to young females.  The social group known for their childish appearances, pastel colours and school girl image are ‘Kawaii’ fashion. The constraint of these fashion uniforms maintains youth and doll like fantasies, unrealistic conformity in Japan. The danger of being socially categorised or seen as a school girl could cause young girls to be vulnerable to the perversion from other people; this is a fashion trend within Japan but has also become a necessity to the sexualisation of that individual.   




















Chapter 2: Culture and Transgression

Culture has a set of rules for behaviour, the word ‘Transgression’ means rebelling against constraints put in place such as law or rule. Transgression is a way of rebelling against the typical stereotype, and not agreeing with the majority; this could be in general daily tasks and includes conforming socially. Everyone is given a set of rules to follow and live by from parenting to being taught in school. This early stage of living within boundaries arguably results in people conforming into social groups and being placed into sub-cultures for a distinct purpose in society. The education system is for children and adults to be taught specific areas of learning by teachers, tutors, and those who are professionals and want to become highly employable and have the skill to develop as a person. Raymond Williams’ theory of education states that
“student education occupies a specific place within the capitalist social order. It prepares its students to perform certain tasks within that order by quipping them with specific skills. At the same time, it nurtures them into a general acceptance” (Hywel Dix,2013, Pg. 92).” 

Individuals are following a plan to each become a successful person; it’s the competitive nature that makes us strive to do well and if we follow these rules we will gain skills and be encouraged to develop. 

Raymond Williams has written theories on culture and society, he states: 
“the failure is due to an arrogant preoccupation with transmission, which rests on the assumption that the common answers have been found and need only be applied. But people only learn from experience, and this, normally, is uneven and slow.” (Hywel Dix,2013, Pg. 94). 

William’s explanation is negative towards the system, suggesting individuals are under huge amounts of pressure to conform within society. There is a lack of concentration when communicating transgression; it is rebelling against set rules in education acquired and that in life realistically it is our own decisions that create order to develop social and life skills rather than following the rules set out for us. People forget everybody is different and learn differently. The relationship between education and fashion is determined by the decisions a person makes; if everybody learns differently, our clothing styles will be independent based on our own decisions. We learn from experience; following the trends set each season, for some, rebelling against the mainstream. Stereotyping individuals just by what they’re wearing is a false indication of somebody’s learning capabilities which ultimately, constrains an individual. In Postmodern culture, new sub-cultures are evolving and emerging all the time, however recognising these sub-cultures is less distinct. A modern social category is Instagram famous individuals; they’re highly pretentious and go to extremes to get the perfect photo for their feed, the only problem everyone is doing this now. Our generation have become open minded to past trends and transgression, you can literally dress anyway you wish. 

Theorist Dick Hebdige speaks about students and their levels of education; “erosion of the assumptions and presuppositions that support the literary disciplines in their conventional form has proved fundamental” (Dick hebdige,2002, pg.7). It is our responsibility to discipline ourselves when learning, and not take advantage to what is given to us within the educational system. It is important and essential for our growth in becoming the person we thrive to be. The power of knowledge is a source of identity, finding the subjects we enjoy will make these into a forthcoming career. Hebdige continues to say, “modes and categories inherited from the past no longer seem to fit the reality experienced by a new generation” (Dick hebdige,2012, pg.1). This is suggesting the categories individuals were a part of in the past were much more distinctive; nevertheless, these kinds of people no longer fit in with today’s generation; whereas what was new before is now as vintage as the clothes on our backs. To express ourselves after or during education and progress into adult life, parenting is influenced; and their qualities have reflected on us because of our childhood and the way we have been brought up. The thirst for being as individual could be jeopardised by our biggest critics, parents, or even worse…grandparents. They are direct, caring, influential and disciplinary. Similar experiences that could be familiar in our culture with parents and grandparents for example, they may say something like “you’re not going out like that” or “what is this”; their reasons for these comments is not understanding the new trends, their visual experiences are from the past; their thoughts on clothing is directly related to the sub-cultures of their time. 






















Chapter 3: Fashion and Identity
Having an identity can arguably define who we are with, fashion being a significant part of our identification; keeping up with the latest trends, in order to voice who we are as an individual without even speaking. The first thing you notice on a person is what they’re wearing. Being clothed is a visual language; “clothing (along with cosmetics and coiffure) compromises what is most closely attached to the corporeal self-it frames much of what we see when we see another” (Fred Davis,1992, pg. 25). This quote is suggesting clothing can affect our appearance and so can cosmetics; the relationship between fashion and cosmetics is their following of trends, and both industries are fast paced and relate to beauty. Both these titles can categorise being a ‘fashion’ trend, enhancing our look and understanding clothing styles and how they can reflect our personalities. This is very important. First impressions are especially important when interacting with someone; we wear our identities and it’s what everyone around us perceives as our true self’s. Fashion is a way of communicating and broadcasting ambivalent connotations; Goffman states:
“fashion seeks constantly to get those attuned to its symbolic movements to alter their virtual identities to relinquish one image of self in favour of another, to cause what was until then thought ugly to be seen as beautiful vice versa” (Fred Davis,1992, pg. 27).

This forms an intriguing part of fashion history, in relation to upcoming trends. What we may of thought was ugly last year could be the most beautiful, we see this as a change and alter ourselves to transform our identity. This is a massive contradiction, we love to express ourselves with new fashion styles, colour co-ordinations, and accessories; these are important for personalising and adding to our image. Trends have become symbolic, following these ‘virtual identities’ our social sustainability is accepted, the word ‘virtual’ is something that doesn’t have to physically exist, it is a reality described to desire or thrive to be like. Influences come from celebrities, social media, nature, and our surroundings. Transgression and rebellion go hand in hand, if certain individuals wore the ‘ugly’ trend before it became fashionable, this could mean they have lost a part of their fashion identity.  Losing an identity is impossible but losing your sense of style is. Fashion has in some such way, stolen unique clothing styles, they’re heavily constrained to sub-cultures or social groups. Slowly they’re turning mainstream. We don’t want to identify as anybody else, yet we follow mainstream fashion trends even if personally we think they’re ugly. However, conforming or agreeing with the majority we become accepting and ignore are inner opinions. Fashion is a very fast paced industry and does not last; “fashion trades on identity ambivalence should not, obviously, be taken to mean that the symbolic “solutions”, “syntheses”, “compromises”, “adjustments” etc, offered by it are permanent or even long-lasting” (Fred Davis,1992, pg. 27). This quote is suggesting fashion is a solution for identity and it’s the adjustments that are available for desired appearances that keep identity never ending. You can argue that fashion identity is long lasting because the clothing never just disappears, it may lose its colour or its shape, softness in the wash but the style and clothing remains.  

Fashion is for all ages and is a worldwide enterprise; from fashion shows, festivals, luxuriously priced items and the high street, and those items affordable for the majority. If you compare the price of an item of clothing for example and an individual, fashion is the mask of the human body. People are willing to spend a lot of money on clothes and will make it a priority. It is our personality which initiatives the clothing and gives us a choice on how we want to dress. Through reverting to our memories, we are able to look back through our life because clothing can make us reminiscent to that exact moment in time. Owning an item of clothing for a numerous amount of years or looking through our photographs, they remind us of special times. The book language of fashion argues that, “discoveries of historical science have been to show that historical time cannot be conceived of as linear and unique because history is made up of many timescales of different lengths which lie over each other” (Roland Barthes,2005, pg.94). With the discovery of history and science behind us, there are thousands of years behind our time that have unique experiences that we will never encounter, although we have historical evidence and photographs. However, we preserve as much as we can because over time we cannot document everything we do and identify ourselves with.
Wearing an Identity doesn’t have an age restraint, the older we get the more experience we have, if we have found our style this will continue to develop. There might be a certain age where we stop trying to keep up with the trends because were secure in ourselves. It is prominently the younger youth who are more driven to conform and keep changing their look every few months. We discover ourselves through time, every journey for each person is different, nobody knows what their future is going to be. History is being made as we speak, the clothes we wear now will be out of season before we know it, but somehow the fashion industry will remould or reconstruct for the new generations. We look at past fashion and can relate them to modern clothing styles and vintage. An older item of clothing like vintage has a past and a future, it is this item that can live on past ourselves and can become an heirloom.  

Gender and identity is illustrated in recent history, in 1970’s women’s style “dress for success” was targeted at women to look professional in jobs or business 
“women’s style, which came to Vogue in the 1970’s as more and more women sought for jobs in business or professions. The mode called for feminizing an otherwise cloned masculine image” (Fred Davis,1992. pg.27).

The influential magazine ‘Vogue’ is published to promote role models and upcoming fashion trends. In the 1970’s it was the beginning of gender role reversal, which started to challenge females and their identity to wear much more masculine items, such as oversized suits. Cloning a male’s image is an interesting word to use as the term ‘cloning’ is recreating something to look identical. Women want to identify themselves as equal, they’re still pushing female rights; dressing more masculine was a fashion statement then, this was called genderless or unisex which meant wearing the same items of clothing. This is a continuous progression for modern fashion styles and from the development of unisex there is a fashion trend named androgynous; genders sharing each other’s characteristic’s. An item of clothing that demonstrates versatility are jeans; designed originally for the working man. In 1934 the first ever pair of Levi jeans were made for women called “’lady Levi’s’”. There are types of jeans called ‘boyfriend’. Wearing a boyfriend pair of jeans are not a tight fit but loose and comfortable, this is a genderless item which is universal, having numerous styles for the same item means everyone can enjoy wearing the same item but differently.   





















Conclusion
Conforming in today’s modern culture has become much more physically challenging to fit in. Internet, social media and celebrities primarily have created a perfect image that people are desperate to achieve and recreate. Wearing the newest fashion trends and cosmetics enhance our beauty. By agreeing with the majority in social situations we are prepared to act, and spend money on what is needed to fit into our social groups or sub-cultures. The idea of wearing our identities is a first impression we have about that individual; not only is this important socially it is apparent in most workplaces and schools. Identity and the restrains it has on an individual when wearing a uniform has both a positive and negative effect. A workplace uniform is professional and is a recognised visual language; they’re also exclusive to their job roles. With this is consideration, they have become exploited to sexualisation; especially for women. From post war ethics, women took on male roles and gained further authority, since wearing uniforms in the workplace, there has been stigma for sexualisation, lingerie companies have endorsed nurses and police officers, this has led to fetishes and fantasies. The film and music industry have also publicised this idea of the sexualisation of women in uniform which is still concerning for women who just want to be equal. Our culture has a set of rules which is here for us to follow, it is a strategy for individuals to do well and progress throughout life. However, being spontaneous and rebelling the educational system is vital to becoming individual. Learning, making our own choices and our own mistakes is a transition from child to adult. Altering our appearances using fashion to conform documents history through each trend, there are iconic looks and styles which run through our journey wearing identity. Fashion is a foundation for wearing our identity which can reflect our personalities; we seek new and exciting movements because that is what identity and fashion is all about.  Clothing preserves memories through taking photos and can also be inherited and sold as a vintage item that can live on past future trends. 
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