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[bookmark: _GoBack]INTRODUCTION
	 This marketing study is the crucial business activity which is mainly concerned with the advancement of goods or services. It is mainly concerned with informing people about products or services which are being offered by an organisation, in the hospitality the sector, the marketing from services is considered be as quite difficult tasks. The emergence of the advance technology such as management information system has provided an enterprise an ease in gathering the data related to the needs as well the orders of customers.
	 The report examines the significance of MIS in context of Thomas Cook. This organisation is international firm which provides transportation services to the tourists.  The study will emphasize on evaluation of capability of marketing information structure of Thomas Cook.
MAIN BODY
Significance of MIS its effectiveness. 	
	The commercialization information system can be referred facing as management information system which is particularly designed for supporting the promotional decision taken by manager in Thomas Cook.  MIS can be referred to as a system which is mainly utilised for accumulations, storage and analysis of information related to market trends as well as customer's needs. The marketing information system helps marketing manager in Thomas Cook in making decisions related to the selection of an appropriate media for promoting goods or services. By utilising the marketing information system, the marketing manager in Thomas Cook can make decision related to the promotional activities which are to be executed for positively influencing people to buy goods or services offered by enterprise (Martell, 2018). In addition to this, based on information which was been accumulated through marketing information system can be used by marketing manager in an organisation for formulating plan or strategies for attracting customers. By using the MIS, the manager can easily identify the target audience for selling the products or services.  In addition to this, The Thomas Cook company can gain competitive advantage in industry just by implementing the marketing information organization.
Significance of Marketing Information System 
	In today dynamic business environment, continuous changes in trends has highly influenced companies in hospitality industry such as Thomas Cook to apply marketing information system. There is marketing information system which assists marketing manager in Thomas Cook to develop the understanding about customer needs and helps them in meeting the expectations of clients.  The marketing information has great importance as it helps marketing manager in making the suitable decisions related to promotion of goods or services. Also, to this marketing information system assists marketing manager in analysing the past sales and assist them in obtaining the knowledge about the pasts marketing costs. MIS helps marketing managers in marking the promotional plan for the future.  It is the marketing knowledge system that provides manager an ease in managing the information related to the market. In addition to this, the marketing information system is important as it assists marketing manager in tracking the customers. It is the marketing that provides marketing manager an ease in segmenting the large market into small segments.  The marketing information system is crucial as it enables marketing information to address the customers profile those who are interested in buying the goods or services offered by organisation. It is the marketing information system that reminds marketing manager in Thomas Cook about changes in travel (Robinson et al.2016). 
Benefits of Marketing Information System
	In context of hospitality industry, marketing managers in various sectors careful while selecting specific approach for promoting goods or services, as this factor can have great effect on the customers buying decision. In context of Thomas Cook, it is the management information system which records all the detail information about customers, their taste as well as preferences, etc.  The information stored in the management system is highly valuable as it assists marketing manager in making the decision related to the development of new products or services (Acharjya,2019). By implementing the marketing information system, manager in Thomas Cook can gathered huge amount of data connected to the clients. It is the marketing information which can provide management an ease in organising the information related to the customers, thus assist firm in increasing productivity. In extension to this, marketing data system assist in efficient channel management which is very much crucial in order to accomplish desired promotional objectives (Chaouki,Burns and Bulmash,2018).  It is the marketing information system which assist management in retaining the control on the promotional activities.

Effectiveness of MIS in Thomas Cook
	 That is help to manager for simplifying processes and activities which has happened in organisation. This helps to reduce and eradicate mismanagement and unnecessary wastage the use of MIS has reduce confusions and misleading between the employees. Every department and functional team of Thomas cook has applied this system as per requirement and needs (Robinson and et.al., 2016). This is helping to assist particular job role such as finance unit, digital illustrate system for the electronic adaptation of evidence in records and content authority system that is helping to maintaining websites and webpages. 
	This marketing information system is link with the external and internal information of the organisation which is near off industry which is tour and travel industry. With the help of this process of environmental audit. This helps Thomas Cook top management in making various and difficult decision for the company also this has helped the company in generating profit and gain better market share. For implementation it has been integrated with the software and hardware technology current in Thomas Cook. Thus, this reduces printed materials and creating flexibility. This important data is for providing convenience. MIS is playing a very crucial and important role which has placed Thomas Cook as a truly global company. It is link with the branches together in the important information which is effective and valuable for data supplied as per requirement (Benckendorff, Xiang and Sheldon, 2019).  
	The different aspects of MIS give and provide holistic comprehension of travel business analysis in the present advertise. This guide Thomas Cook in top management in taking and making effective and valuable decisions as per needs which is helpful and effective. This is helpful for offers and introducing new product and services available to customers. Also, as a promotional tool to attract huge numbers of customers the business. With the help of customers attraction profit and goodwill of Thomas Cook is effective and increase in positive manner for the further work and its effectiveness. Thomas Cooks has the huge number of competitors who are directly come with various new strategies and techniques to persuade also customers towards them. MIS is helping to keep management aware of all activities that are carried out by the competitors. So that Thomas Cook make new and better plans that provide better offers before them. By this, company gain highest advantage over their competitors. 
	With the help of marketing information system company is able to target best customers for growth in marketplace. It fuses by classify them and their needs by the prepare marketing needs and build string relation with authority. Communication is the best and effective ways of the company at the various level at Thomas Cook is prune with the advice of marketing information system. That is helping to assist them at individual level and cap management in taking any accord-making action. In that half level needs to make fortunate task and strategy. Other hand, lower level for ensuring the requirements of lower level department needs. It is the vast operating area of the Thomas Cook for involving various transaction which are taking place at different place (Vellas, 2016). Marketing information system is the best and effective facilitates which is help to management efficiently for taking all the records of transactions. Thus, eradicate faults as well as erase adjust of any fraudulent actions taking place. 
	It is successful future trends which is help to Thomas Cook for manage their customers as per requirement and time needs. This help to provide the best and effective solutions for make handle any situation in profitable manner by introducing new products and services. Also, avoiding situation for the crisis which is arises and help to minimize losses of company. 
CONCLUSION
	From the above discussion can be concluded that MIS has helped the management in making better market decision. This has resulted in increased customer patronage trough the implementation of excellent marketing strategies and promotional techniques. MIS has helps in positioning Thomas Cook as a true global brand. The company trough MIS has a better functioning unit with smooth flow of information as communication among various units.
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