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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly. However, it obviously depends on how fast our internet is. Before I opened this website, I expected it to show a very simple page with no animations. However, I was wrong. In conclusion, I would like to add more information about the page loading. It is fast, but there is no loading animation, which would make the website look more professional and better for the eye.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
Yes, the website does have sub-pages. However, they are not exactly visible. The background does not have any colour. If I were them, I would make them more visible. I would change them and make them separated from the photos that are provided there. I would even try to blur them somehow, which might help with making the webpage look better.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can make a booking via the webpage. There is a large “BOOK NOW” button right on the first page. Once the customer clicks the button, the website asks them to choose a location. There are many different places where the customer can use the service. After selecting the location, the customer is given six options. Each option displays the prices once it is clicked. In my opinion, this section is clear and easy to read.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
There are a couple of things that I would change. Firstly, I would change the colours of the website. Once I opened it, I had to lower the brightness of my screen because the colours are too bright and not friendly for the eye. Secondly, I would change the size of the sub-pages. They are too small for the eye. If they were bigger and the background were a different colour, that would sort out the visibility problem.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
On the mobile phone, the website looks very good — I would even say professional. It has much better access to the sub-pages, which looks better. The colours are similar, and I would still change them to more pastel colours, which could be very helpful for this webpage. However, like I said, it is nice and friendly for the eye compared to the version viewed on a computer. Overall, I think most people will enjoy it more if they choose the mobile version.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website use so many different colours as well as photos which some of them you can click and will bring you further. For example, events, deals, food and drinks. No videos provided. Colours in general are too bright. Pink is the colour which some people will like but not many. If they would use different colour like purple, I think it would be better because it is dark colour. Pictures are nice and we have many of them. On most of them we can see people are smiling what means this bowling club is good. Also, checked opinions online and they are nice. They also had given information about equipment for example shoes which are a part of the equipment which we can get there, 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Unfortunately, no. There is no online chat provided, which is a bit of a pity. They should make one, because we live in times where everyone uses AI chats, which are a very easy and fast-responding option. On new, stylish online websites people often choose this type of communication, and I think it is very good and helpful. They could even place it in the corner on the right side of the first page, which could help people find everything they need through the chat. Otherwise, I can somehow understand them, because maybe they wanted to show people how they made this page as well as their skills.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are placed almost at the end of the first page. The icons are too small and not easy to see. If I had not read this question, I would not have been able to notice them. The colours are friendly for the eye, and once you click them, you get to their social media pages very quickly. What surprised me a lot was the loading speed — it was very quick, and I did not even expect that.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are mostly clear. On the first page, customers can see the different games, prices, and events available. The text size is good, and contact numbers and social media links are easy to find. However, the clarity of the pages could be improved, as the colours are not very clear and make navigation harder. Customers can also book a bowling court with food and drink options directly on the website.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
There are no customer reviews available on their website. However, when we check external platforms, the feedback is quite positive. Trustpilot shows a strong rating of 4.5 out of 5 stars with more than seven thousand reviews. On Facebook the rating is lower, at 3.9 out of 5 stars, based on over three hundred opinions. If I were them, I would add a review section on their website so customers wouldn’t need to search elsewhere before deciding to visit.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
In my opinion, this service presents good quality – not high or more than that. For me, it looks casual. If I were to recommend this bowling service to my friends or family, I would say that it has very good opinions on Google, as we always check there to see what other people say before we go anywhere. As I mentioned in one of the previous questions, it is a pity that there is no online chat provided. If it were available, the quality would be higher.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?


	Answer:
I think the prices are made clear and they reflect the quality of the service. When we look at the website, we can easily see that it is cheap. For two games with drinks we spend around £15, which is a good deal. However, it can be disappointing that to check the price of a “Family Deal,” we must choose a location first, which doesn’t make sense to me.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling near me

	
	2.bowling 

	
	3.the best bowling in the UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
For each word I used in my answers during the research, I can see this website appears in 2nd or 3rd place on the Google page. In my opinion, this means that this particular bowling club might be good. As I said, they have good opinions on Google, which is probably why they have a high position in the Google search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
In my opinion, websites still have relevance in modern UK business. Even if many people use social media or AI chats every day, a website is still the first place where customers look for clear information. A good webpage shows the services, prices, contact details and everything customers need without searching too much. For me, it also makes the company look more professional. Social media is helpful, but it can never replace a proper website, because posts disappear quickly and information is not always organised. A website is like a business card, and without it some people may think the company is not serious. That is why I believe websites are still important today.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to make one recommendation to improve the website, I would definitely suggest adding an online chat option. In my opinion, this would make a huge difference for customers who want quick answers without searching through every page. Nowadays most people are used to fast communication, and an online chat is one of the easiest ways to get support. It could help customers find prices, opening hours or booking options much quicker, especially for those who are not confident navigating the website. I also think it would make the company look more modern and professional. At the moment, the website feels a bit basic, and adding a chat in the corner of the first page would make it more friendly, helpful and easier to use for everyone.
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