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Introduction
In the era of globalisation, various positive factors such as economic growth, internationalisation opportunities, high needs from customers and many more are present that provide opportunities for entrepreneurs to launch new businesses in the market and make the company unique in the international market. In this case, the skills and knowledge of entrepreneurship are needed to open a new business. Entrepreneurship is the combination of personal traits, characteristics and motivation. Barringer and Ireland (2010) have said that for successfully launching a new venture in the market the actions and decisions of entrepreneurs are very much important. The hospitality industry is a dynamic and customer-centric industry which deals with multiple challenges (Bondarenko et al., 2020). Entrepreneurship capability is helpful for this sector to engage customers and explore multiple opportunities. 
The main aim of this assignment is to understand the major traits of entrepreneurship, especially in the hospitality industry. In this assignment, relevant models, theories and resources are used to analyse fundamental traits of entrepreneurship as well as professional activities of recognised entrepreneurs across the world. Along with these, a comparison and contrast is conducted in this paper to understand the difference between different entrepreneurial traits and their contribution to the business success of the hospitality industry. 
The thesis statement of this essay is critical evaluation of range of entrepreneurial traits by using some theories and further supported by the examples of successful entrepreneurs in the hospitality industry. 
Main body
Investigation of different traits of entrepreneurship supported by relevant theory
Investigation into the traits of entrepreneurship describes the combination of personal characteristics and behaviour. Effective traits and motivation have a strong contribution to the success of entrepreneurship (Burns, 2022). In this section of the assignment some entrepreneurial traits are discussed and these are linked with relevant theories in order to gain deeper insights. 
Creativity
Creativity is one of the most considered entrepreneurship traits that increase the ability of entrepreneurs to develop great ideas and innovative solutions to problems. The presence of creativity skills helps any individual to apply distinct ideas and approaches by which business or any project can be modified and distinguished from others. According to Juliana et al. (2021), the importance of creativity is very high in the development of new ways by which existing products or services can be improved and profit can be maximised in the entrepreneurship development. Anjum et al. (2020) have also made a link between creativity and entrepreneurship. In this context, the creative destruction theory can be discussed. This theory was developed by Joseph Schumpeter. According to this theory, creativity is the only object which influences the replacement of old products and services with new and innovative formulas. Creativity practice enables entrepreneurs to introduce new business models for driving economic progress. 
Leadership
Leadership is the fundamental characteristic and trait that inspires the entrepreneur's roles and responsibilities. Leadership ability inspires entrepreneurs to develop new ideas which not only inspire team members but also guide them to achieve the vision. The core functions of leadership are guiding, influencing and motivating employees by sharing common missions towards business goals. Felix, Aparicio and Urbano (2019) have said that leadership is a driver of entrepreneurship. In this context, the transformational leadership theory can be discussed because it is one of the most popular leadership theories and styles that inspire and motivate followers by developing their senses. Entrepreneurs who follow transformational leadership theory have the ability to develop a team and maintain collaboration within the business culture. Supporting this discussion Boukamcha(2019) has said that transformational leadership promotes corporate entrepreneurship responsibilities (new business ventures, innovativeness, proactive) in small and medium-sized enterprises. 
Awareness 
Awareness trait mainly defines two types of factors such as market awareness and self-awareness. It is very necessary for entrepreneurs to develop awareness capability in order to identify areas of opportunity and navigate challenges. Huda et al. (2019) have mentioned that awareness of cooperative engagement is helpful for entrepreneurship because it describes core guidelines and insightful views that describe business purposes and their responsibilities. In this case, the self-awareness theory of Shelley Duval and Robert Wicklund can be discussed (Ghoffar, 2019). This theory is a psychological theory that explains how people judge their behaviour according to their values. According to this theory, people can focus on the external or internal environment at a specific moment and this focus creates their attitude and awareness regarding any situation. The awareness of entrepreneurs regarding internal and external business situations helps them to analyse the present business conditions and encourages them to take some fundamental initiative. 
Adaptability 
Adaptability is one of the core skills that should be present in the characteristics of every individual. The business sector is continuously changing therefore entrepreneurs and employees have to change their mindset and skills to stay updated in the market. Adaptability helps entrepreneurs to be flexible and adjust to the new environment such as market changes, feedback from customers and many more. Wang et al. (2020) have said that the cognitive adaptability skill helps entrepreneurs to take effective decisions to manage any risk in business. In this context, the dynamic capability theory of Teece can be highlighted. This theory highlights the ability of organisations to integrate and build external and internal competencies for adjusting to the changing environment. Entrepreneurs with strong adaptability skills help them to develop quick actions and strategies according to the changes to gain competitive advantages. 
Entrepreneur in practice for the entrepreneurs 
In the hospitality sector, the roles and contributions of entrepreneurs are very strong because they are responsible for fostering innovation and developing memorable customer experiences (Zaridis, Soldatou and Soldatou, 2019). The needs of customers and circumstances of this industry are rapidly changing which induces the need for new skills and features. In this section, some examples of popular entrepreneurs are discussed to understand their entrepreneurship traits. 
Ruth Fertel
She is the founder of Ruth's Chris Steak House. She is known as the first lady of American restaurants and was the pioneer of the entrepreneurship concept (‌Bloor and Barrows, 2009).  The adaptability skill made her unique and versatile in the restaurant business. She entered this business with a lack of experience and had the ability to face the challenges of running restaurants in the competitive market. She focused on the dynamic capabilities theory to improve continuous learning and adjusting skills to run a business and improve the operations of hospitality business for customer satisfaction. In 1976 the Chris Steak House was destroyed because of the kitchen fire and she focused on the adaptability skill and changed the location of the business (Ruthschris.com, 2024). It was a great example of her adaptability trait in the role of entrepreneurship. 
Alice Waters
She is the founder of Chez Panisse in Berkeley, California. She is the most recognised chef and entrepreneur in the hospitality industry and is also known for her strong awareness. She demonstrated her sense and awareness to recognise the trends of sustainability and organic foods. In 1971 she introduced organic and sustainable food items into the food landscape of America and was determined to serve healthier food options to environmentally conscious customers (Beard, 2017). A new dining experience was created by her. The self-awareness theory motivated her to understand the nutritional benefits of eating sustainable and organic foods. Moreover, she also analysed the external trends towards sustainability, rising environmental concerns and introduced this concept of locally sourced food items in the dining experience which made her versatile in the hospitality industry. 
Danny Meyer 
Danny Meyer is a founder of Union Square Hospitality group and is known for his leadership skills and ability to create a community and customer-centric culture in the business. He followed the leadership styles for maintaining a strong balance in the business and introduced some changes according to the changing market needs. He focused on the transformational leadership style and the development of an "enlightened hospitality" philosophy to deliver guest satisfaction and ensure the well-being of employees (Bilgihan et al., 2024). The transformational leadership style inspired him to focus on the satisfaction of employees and created an environment where employees of the restaurant feel valued and empowered. Moreover, by inspiring this leadership style he gave importance to the community for the success of business. The experience of community was acknowledged by him. 
Raymond Blanc 
He was the founder of Le MAnoir aux Quat’Saisons in Oxfordshire. He was an excellent chef and known for his creativity level in culinary arts and guest experiences (Raymond Blanc OBE, 2024). He had the ability to combine two factors: innovative recipes along with extraordinary hospitality management. The creative destruction theory inspired him to focus on the local and fresh ingredients to prepare fresh food items and serve to customers to make an extraordinary dining experience. His creative sense inspired him to bring the approach of sustainable cooking to the restaurant business (‌Gössling and Hall, 2021). The creativity trait inspired him to set a new standard in the restaurant business and transform the traditional dining experience towards sustainable cooking. 
Compare and contrast among different traits
Entrepreneurship is characterised by several features and traits that inspire individuals to understand the external business conditions and launch new businesses according to the market trend (Hisrich, Peters and Shepherd, 2008). In this particular section a comparison and contrast are conducted among different discussed entrepreneurial traits. 
Creativity versus leadership: Creativity focuses on generating new ideas by which business modification and distinction can be possible. Syahrın, Suwıgnyo and Prıyatnı(2019) have highlighted that creativity develops new thinking patterns and supports the development of new concepts.  
On the other hand, leadership approaches guide and motivate other people to achieve common goals. Entrepreneurs like Raymond Blanc and Danny Meyer used their creativity and leadership skills to maintain innovation in the business and provide unique dining experiences to customers. 
Awareness Versus adaptability: Awareness trait understands the external business environment and identifying the areas for change. Moreover, it helps entrepreneurs to discover their personal weaknesses to self-improvement and recognise the changes in surrounding business environment. 
On the other hand, adaptability influences people to take some unique steps and actions by which they can adjust their thinking to the changing external environment. Mc Loughlin and Priyadarshini (2021) have highlighted the importance of adaptability skills in the workplace because adaptive performance helps individuals to fulfil job requirements. The adaptability skills helped Danny Meyer to introduce community and customer-based approaches in the restaurant industry to ensure business success. 
Creativity versus adaptability: According to Hartmann et al. (2020) resilience in the workplace is only possible through the adaptability skill. Adaptability helps individuals to understand the change in the market and meet with the real challenges.
Creativity helps individuals to apply their creative thoughts and actions to deal with the challenges. Creativity sense inspires people to think differently and focus on the trending concepts of the market. Hence it has a close connection with adaptability. 
Leadership versus awareness: Leadership ability helps individuals to move towards specific goals and maintain strong bonds in the workplace. Thus, trait inspires people to develop their concerns for external factors which are ultimately effective to boost self-awareness. Williams (2021) has said that this ability encourages entrepreneurs to focus on the financial, tax and legal requirements. 
In this case, awareness is also a helpful factor that ensures the goals should be dependent on the market realities. Leaders should have awareness skills that encourage them to guide the entire business in the right direction. Ruth Fertel's awareness skills helped her to select another prime location to re-establish the business. 
In the end, it can be said that every entrepreneurial trait plays a pivotal role in the development of entrepreneurship responsibilities and proper balancing of these traits is necessary to achieve success in business. Creativity boosts innovation, leadership guides employees to changes, awareness recognises potential opportunities and adaptability helps to stay updated. The combination of these skills maximises entrepreneurial behaviour and abilities. 
Conclusion 
This assignment has focused on understanding different types of entrepreneurship traits and their influence on entrepreneurs' professional character and responsibilities. Entrepreneur success in the hospitality industry is controlled by a huge range of traits from creativity to adaptation.  The examples of Raymond Blanc, Danny Meyer and many more have highlighted how entrepreneurial traits shape individual success and influence evolution in the business sector. At the same time, some theories and models have been also discussed in this assignment to grow deep knowledge about the importance of various traits in the improvement of a professional career. Relevant theories and models have illustrated knowledge about the importance of present creativity, adaptability, awareness and leadership skills in professional careers and their contribution to open opportunities. In conclusion, it can be said that properly balancing professional traits is helpful in meeting the needs of the external environment and helping to establish a business in a highly competitive market. Moreover, according to the needs, frequent up-gradation of characteristics and traits is helpful to stay updated and achieve sustained success in the industry. 
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