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There are many companies in the hotel industry, and to stay ahead in a market that is always changing, each one has its own way of managing its money. This study looks at how Corinthia Hotel Group and Ibis Hotels are alike and different.  The Corinthia Hotel Group is known for its high-end accommodations and caters to a specific group of people who want to live a fancy life (Brand Finance, 2023). The AccorHotels Group, on the other hand, owns Ibis Hotels. Ibis Hotels is a top low-cost hotel chain with places all over the world. As big changes happen in the hotel and travel industries, it's important to know how they handle their money.

Overall Sales, Position in the Market, Growth Potential, and Financial Commitment to Corporate Social Responsibility (CSR) are the major things we look at in this study. In a world where things are always changing, we want to know how these companies make sure they stay financially stable, stay important in the market, and do business in some way that is moral.

[bookmark: _yde5ztnquu6f]Total Revenue Analysis
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In 2022, Corinthia Hotel Group made a total of €284.7 million, which is a big increase from €170.2 million the previous year (Corinthia Hotels Annual Report 2022).  The recovery from the pandemic was strong. In 2022, Corinthia's total income went up by 67%, which was easy to see (PricewaterhouseCoopers, 2022). The hotel group was smart about how it dealt with the problems caused by the pandemic, which led to higher room prices and more people staying in rooms. The main reason for the comeback is how well Corinthia has positioned its brand in the high-end market. By focusing on high-end events and personalised service, the hotel group was able to bring in wealthy travellers. This caused room rates to go up and vacancy rates to go up. The total amount of income is given, but there isn't a list of all the sources of that income. Most people agree, though, that room sales are a big part of Corinthia's overall income.
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[bookmark: _35xhhyerevco]B. Ibis Hotels

Ibis Hotels, which is part of the AccorHotels Group, made €4,292 million in 2022, which is more than the €3,209 million they made the year before (AccorHotels Group Annual Report 2022). Ibis Hotels' overall income rose by 34% in 2022, showing steady growth. This is happening because the hotel company has a big network around the world, a well-known name, and a promise to be cheap .  
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It’s growth is helped by its large network exposure, which lets the brand reach a lot of travellers looking for deals (European Environmental Agency, 2021). It's easy for this hotel company to keep growing because its name is well known and it focuses on being cheap. Ibis Hotels makes money in many ways, such as from room rates, food and drinks, and other services. The statistics doesn't show all of these ways of making money, which is a shame.

[bookmark: _xarlh2rciy3i]Key Takeways
Finally, Corinthia Hotel Group and Ibis Hotels have very different amounts of total income. Corinthia made a great recovery from the pandemic, but Ibis, which could reach more people, continued to grow (Mok & DeFranco, 2019). Ibis has done well because it has a big network, a well-known name, and a strategy that saves money and makes it a good choice for cheap travellers. The fact that these things are different shows how different the market and money work in the hotel business. Ibis, for instance, shows strength and ease of access, while Corinthia focuses on luxury and privacy.
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Market Position Analysis

[bookmark: _f7ae8qj1i8tq]Corinthia Hotel Group
 Niche Luxury Segment: Corinthia Hotel Group is unique as a player in this segment, which shows how committed it is to giving guests rich experiences. This role does have a downside, though: Corinthia doesn't have a lot of power around the world.

High-Income Demographics: Corinthia is for tourists with high incomes who want to stay in high-end, private places (Lam, 2020). Luxury, personalised service, and a classy environment are important to a certain group of people, and the hotel group's focus on these things draws them in.

Brand Perception: Corinthia is seen as a name that means high-end, trendy, and personalised service. People who are picky tourists who want a personalised and high-end stay will be drawn to this idea. Setting the tone for class helps to raise prices and gives Corinthia's brand a more exclusive look.

[bookmark: _ym0s4ev0mpqo]Ibis Hotels
Leading Budget Chain: Ibis Hotels, on the other hand, says it is the best budget hotel chain in the world. Ibis has a large network that makes it the first choice for cheap visitors who want to stay somewhere safe and pleasant.

Diverse Customer Demographics: Ibis's customers come from a lot of different areas, such as business travellers, millennials, and travellers on a budget. A lot of people like this brand because it works hard to be helpful and affordable, which makes it a good choice for many.

Brand Perception: Ibis is known for having sites that are useful, cheap, and the same everywhere. There is a reputation for Ibis being a cheap option that doesn't skimp on quality, and this consistent branding makes the brand seem more dependable and predictable.

[bookmark: _m492zjtfbrjd]Core Comparisons
Corinthia Hotel Group and Ibis Hotels are the two kinds of hotels. Corinthia is only for rich travellers because it is designed to be luxurious. It doesn't reach as many people around the world, though. Ibis, on the other hand, has a large world network that lets it serve a wide range of people looking for stable, low-cost places to stay. Its main goals are to be practical and affordable (MKG Hospitality, 2023). For Ibis, it's important to stay the same and be easy to get to. For Corinthia, it's important to be exclusive and offer individual service. The market places of these businesses show that they knew how to reach different types of people. This is proof of how important it is to understand and meet the wants and needs of every market.
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Expansion Strategies: The Corinthia Hotel Group wants to grow, so they're going to make smart deals and sign management contracts. The hotel group can grow into new high-end areas and offer a bigger range of high-end hotels with these plans. But it might be hard to count on acquisitions because putting new products together takes a lot of work and planning.

Opportunities in the Market: Corinthia thinks that the growing interest in high-end travel, especially in new areas, is a good sign. One can make money this way, but it will be tough to build a strong brand and reach these markets because Corinthia isn't as well known around the world as some other luxury stores.

Issues with Growth: Putting money into high-end hotels is pricey, and not many people know the name Corinthia. These are two major issues with its growth. It's hard to stand out in the high-end market, so Corinthia needs to figure out how to balance its desire to grow with its desire to keep its brand's rarity. 
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Plans for Growth: Ibis Hotels wants to expand its business by making marketing deals with other businesses and letting its network grow on its own. So, the brand can use its low-cost way to get into new markets more quickly. But making sure that the level of service is the same everywhere is one of the hardest parts of franchising.

Market Opportunies: Ibis sees chances in the growing middle class in developing economies, where people want to travel on a budget (Mok & DeFranco, 2019). There is a growing trend towards making things more affordable, but it can be hard to meet the needs and wants of people from different countries while still giving them a consistent brand experience.
Barriers to growth: The tough competition in the cheap sector slows Ibis's growth. There are many cheap hotel options now, so it's important to stand out and not become too similar to other brands (MKG Hospitality, 2023). It's important to carefully manage the risk of making people less valuable the brand so that you don't have trouble getting and keeping customers.

[bookmark: _ar8s5g6c7wpr]Core Comparisons
Both Ibis Hotels and Corinthia Hotel Group want to grow, but they do it in different ways that work for their businesses. Since Corinthia is all about luxury, it has to be careful to deal with issues like high costs of investments and little brand awareness (World Travel & Tourism Council, 2023). Ibis, on the other hand, gets into new areas while keeping costs low through steady growth and licencing. But every one has its own issues. Corinthia needs to find the best balance between growth and rarity, while Ibis faces the risks of tough competition and brand saturation . It's hard to grow in the fast-paced hotel business because of these issues (Kotler et al., 2017). If you want to be successful in the long run, you need to be able to change your plans and really understand how markets work.
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CSR Initiatives: The Corinthia Hotel Group is committed to Corporate Social Responsibility (CSR). It does this through a variety of projects that help the community, make its workers healthier and happier, and protect the environment. To do these things shows that people care about both social and environmental issues.

Financial Commitment: Corinthia is interested in CSR projects, but it doesn't have a big commitment to money. Financial reports don't say much about these projects, which makes me wonder how open and clear the money that was given to them was. Because Corinthia doesn't give out exact financial information, it might be harder for people who have a stake in the company to figure out how much it really spends on CSR.

[bookmark: _h0x5pndrp9lj]Ibis Hotels
CSR Initiatives: Ibis Hotels cares a lot about CSR and works to protect the earth and partner with communities. They also use ethical sourcing. That's why, as part of its commitment to CSR, the brand also backs projects that follow eco-friendly business practices.

Financial Commitment: Ibis Hotels, unlike Corinthia, are clear and integrated about how much money they are going to spend on CSR. You can show that you are open and responsible by setting aside some money for sustainability projects. This also helps everyone know how much money is really going into CSR activities. Giving this much cash information helps people trust you and see that your words aren't just words.

[bookmark: _eqi10zy31tfx]Key Takeaways
Ibis Hotels and Corinthia Hotel Group do corporate social responsibility (CSR) in different ways. This shows how honest and open both companies are. Corinthia's CSR projects do good things for society, but the fact that it doesn't share its finances with the public makes people wonder how committed it really is (Benur & Brambilla, 2021). But Ibis's combined financial approach to CSR, which includes a set budget, makes it clear to everyone that the brand is dedicated to doing business in an honest and eco-friendly way. The fact that financial reports can be less or more open shows how important it is to have clear financials to back up CSR claims and build trust with stakeholders.




[bookmark: _3iq4xzasjmbw]Conclusion

Lastly, the study of Corinthia Hotel Group and Ibis Hotels shows that they handle their money in different ways. This shows how varied the hotel business is. Corinthia is a small player in the luxury market that focuses on unique items and personalised service. This has helped it recover from the pandemic. The Ibis, on the other hand, is a cheap option that many people like. Being reliable and low-cost is what makes it successful, which leads to steady growth.

The firms' market situations, growth plans, and CSR promises are all different, which shows the decisions they made when making their plans. Along with Ibis, Corinthia is having trouble growing its high-end model. In the low-cost market, Ibis has to deal with competition and the risk of brand saturation.

To fully understand, one should use detailed financial statements and CSR reports to do more study. Looking into financial data more, one can find out how each business gets money, how much it costs, and how profitable it is. One can find out how much money businesses really spend on green projects and how those projects change people's lives by reading CSR reports. Anyone who owns stock in Corinthia Hotel Group or Ibis Hotels, or who just likes to keep an eye on the business, needs to know more about how these companies handle their money and the environment.
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Revenue Sources for Ibis Hotels in 2022
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