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The selected sector is Retail. 
The selected profession is a retail Marketing executive.
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Comparison of Job Adverts:
This assignment will compare four job advertisements in the retail industry for retail marketing executives. The goal is to locate the most important knowledge and skills to work in the retail field. 
Selected job adverts
	Source
	Role
	Employer

	Tesco’s Career website
	Retail marketing manager
	Tesco

	Uk Indeed
	Marketing executive
	Marks & Spencer

	Glassdoor
	Brand manager
	Next plc

	John Lewis’s website
	Marketing Executive
	John Lewis


Identification of key skills and knowledge
Soft skills: For Tesco, applying for the post of retail marketing manager needs effective communication skills, attention to detail, adaptability to work under pressure (Tesco-careers, 2025). M&S and John Lewis strongly stakeholder communication and collaboration. UKCES employability framework enhances self-management skills. Next Plc focuses on interpersonal skills and self-management skills (Next, 2025). 
Technical skills:  Tesco prioritise sound knowledge on power point, excel, CSM softwares and so on. Next Plc focuses on digital marketing tools, SEO, google analytic and data analysis. M&S prioritises on budget tracking tools, machine learning, AI, data analytics and so on (Indeed, 2025). John Lewis emphasises on SEM, big data analytics, project management, and CMS software (Jlpjobs, 2025).
Areas of knowledge: As per the view of VARGHESE (2021), the Retail Store Manager position demands management, organisation and decision making. The managers need to organise the day-to-day activities, inspire employees, and achieve sales. They should have effective communication and problem-solving skills to deal with customer and staff-related problems. Yorker’s model aligns employability confidence with subject matter.
Common skills matrix
	Types of skills
	Required skills
	Frequency

	Technical
	SEO, Google analytic, sound knowledge on CRM and so on
	4

	Technical
	 Planning for campaign
	3

	Soft skill
	communication
	4

	Soft skill
	Teamwork
	3

	Knowledge
	branding
	4

	Knowledge
	Customer behaviour
	3


Analysing the above-mentioned four job advertisements, it can be noticed that the mentioned four job roles have some similar skills, including communication, customer awareness, teamwork, and time management. The majority of the jobs need basic digital skills and the ability to work under pressure. According to Mohamud et al., (2023), a Retail Marketing Executive also requires these skills to comprehend the needs of the customers, coordinate campaigns, and collaborate with the teams. 
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Self-Assessment
Chang et al., (2023) opine that Self-Assessment is a process through which individuals can evaluate their academic and professional performances and learning outcomes. It also assists in identifying personal strengths and weaknesses. It is a valuable component of career planning and the growth of employability. To do this reflection, a SWOT analysis is employed in order to recognise the strengths, weaknesses, opportunities, and threats associated with the role of marketing executive in retail marketing.
	Strengths
	Weaknesses

	Effective communication is one of my key strengths. I can articulate words to the customers and other employees to establish emotional relationships. I am also innovative and like to explore innovative ideas in marketing and promotion. Creativity is a valuable skill in the retail business where imagination is used to attract and retain customers (Deloitte, 2025). The other strength is teamwork, which helps me to collaborate with others towards achieving objectives and to share responsibilities. I am also time-conscious and able to perform tasks on time. These competencies are essential for the role of a retail marketing executive.
	One of its weaknesses is the lack of practical experience in the retail industry. I possess the basic knowledge, but I have yet to work in a marketing position. The lack of trust in speaking in front of people is another weakness. I also get scared of discussing ideas with other people. My skills in data analysis, which can be used in marketing decisions, also have to be developed. For a retail marketing executive, it is necessary to have sound knowledge about data analytics tools, customer relationship management (CRM)software, artificial intelligence (AI), Pos’s systems and so on (Linkedin, 2024).


	Opportunities
	Threats

	My potential to become a retail marketer has numerous opportunities to enhance my skills and get ready. I will be able to enrol in internet marketing programmes, like Coursera, LinkedIn online platform, and the Digital Garage of Google. Online learning platforms provide knowledge to individuals about digital campaigns, social media, and customer interaction processes. I will apply for internships or part-time retail jobs to enhance genuine experience. This will assist me in gaining knowledge about customer behaviour and marketing strategies.
	In the retail industry, there is intense competition. Many workshops, seminars, and professional mentorships provide skill development training for fresh graduates. Keeping up with frequent changes in technology is difficult. It is also challenging for me to balance time between training, work, and study.



Evidence of readiness
I have already begun to improve my employability skills through my academic journey and activities. During the engagement of completing my academic assignment, I came to learn how to analyse data, conduct research, gather information from reliable sources and articulate ideas in a clear written manner. In a retail marketing job, academic skills support the aspirants to conduct effective marketing campaigns, organise, and execute proper planning and communicate with others. Working on group projects enhanced my leadership and collaboration skills. Teamwork boosts efficiency enhances problem-solving skills and communication to establish a supportive workplace and enhances productivity (Asana, 2025).
I have acquired practical knowledge by participating in volunteer work. I also joined as a trainee apprentice in a retail firm as a junior marketing assistant. This role enhanced my marketing-related knowledge in the retail sector. I learned patience, adaptability, creativity, and problem-solving skills. Constructive feedback encourages individuals to build positive attitudes.
The SWOT analysis demonstrates that despite my numerous strengths to start a career in retail marketing, I also have some drawbacks, such as low confidence and a lack of practical experience. Online courses and training can provide opportunities to improve weaknesses.
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Setting Employment Goals
Establishing employment objectives makes it possible to concentrate on career development and achievement. Having conducted my self-assessment, I have determined several areas I need to improve. These are the objectives that will assist me in developing skills in a Retail Marketing Executive job. 
Short-Term Employment Objectives
Objective 1: My initial short-term objective is to acquire some hands-on experience in the retail industry. I will submit applications for part-time or internship jobs in retail outlets. This experience will assist me to learn the customer needs and operations of the stores. It will also develop my confidence and communication skills with customers and fellow workers.
Objective 2: I want to become more confident in speaking and making presentations in front of people. To rehearse these skills, I will participate in workshops and online courses such as Toastmasters. Participating in debate or other public speaking events enhances the ability to speak in front of the public (Indeed, 2025).
Mid-Term Employment Goals
I will finish a course on online digital marketing. Some of the areas that I intend to study include branding, digital and social media marketing, and customer engagement. The knowledge of marketing can be obtained through courses, such as LinkedIn Learning and Google Digital Garage. The online course enhances my knowledge of bona fide business marketing campaigns.
Long-Term Employment Goals
Objective 1: The primary long-term objective of mine is to take up the position of Retail Marketing Executive. My objectives would be to work in an organisation that appreciates teamwork, innovation, and customers. I would like to handle marketing campaigns, customer data analysis, and promote them in a manner that will bring more sales. The position is appealing to me both in retail and marketing.
Objective 2: The other long-term objective is to acquire leadership and become a Marketing Manager. I would like to deal with a small marketing team and coordinate projects. To do this, I have to attain experience, undergo advanced training, and establish a good network of professionals.
Personal Development Plan (PDP)
	Goal
	Steps to Action
	Required resources
	Measure of success
	Time-bound

	Gaining practical experience in retail marketing
	To achieve hands-on experience, I will participate in internship programs and part-time jobs in retail marketing.
	Well-crafted CV, job portals
	Certificate of accomplishment of internship and experience certificate in a retail marketing job
	6 months

	Enhancing marketing knowledge
	I will complete the digital marketing course online
	Online platforms and accessibility of the internet
	Certificate of course completion
	5 Months

	Improving digital literacy
	Learn digital tools such as Google Analytics, advanced Excel, CRM software, and AI.
	Enrolling on courses online, reading industry-related magazines and participating in webinars and seminars.
	Ability to interpret marketing data and conduct marketing research. 
	6 months

	Boosting confidence in public speaking skills
	Attending public speaking courses, clubs, and workshops
	Training institutions, seminars, and online courses
	Feeling confident while presenting in the class and receiving feedback from peers and tutors
	5 Months

	Achieving the role of a marketing executive in the retail industry
	Achieving 2-3 years of experience
	Professional networking and continuous learning
	Achieve the job role
	1 year


With the help of this personal development plan (PDP), I will remain organised and focused. Each setting goal has clear actions, required sources and time to enhance. These actionable steps will boost my professional and personal growth.
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