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The role of social media in the recruitment of staff



The aim of my work is to present and analyse the role of social media in the recruitment process
the report will also present the most popular social networking sites and what functions they perform.
I will show the differences between traditional recruitment and recruitment in social media.
I will also present the advantages and disadvantages of conducting recruitment on portals 
How social media are changing the labour market and the recruitment process
Social media has revolutionized many aspects of our lives, including the way we communicate, share information and even how we look for work.
The labour market and the recruitment process have changed dramatically with the advancement of technology and computerization.
Internet platforms such as Linkedin, Twitter, Facebook and even TikTok play key roles
How do employers recruit employees in modern times and how do employees look for jobs in the future?
Professional profiles as business cards
In the modern times of the digital era, the traditional CV sent by post or delivered in person to the employer practically does not exist anymore. Platforms such as Linkedin have completely revolutionized and changed this.
They have become a place and a tool on the Internet where recruiters can find ideal candidates for their job positions.
Thanks to all the information contained in the profiles, employers can quickly search for a potential employee, check the candidate's experience, skills and previous achievements.
FASTER COMMUNICATION
Thanks to social media, we have much easier contact between the recruiter and the employee candidate.
even some companies use social media to conduct first job interviews without meeting them in person.
Which helps you save time and money and recruit a larger group of recruiters
BUILDING AN EMPLOYER BRAND ON SOCIAL MEDIA
Companies not only benefit from searching for employees in the media, but it also acts as advertising for a given company, building their employer or product brand.
Thanks to regular posts and good management of the website in the media, companies can also gain new customers or contractors thanks to opinions.
HOW RECRUITMENTS USE SOCIAL MEDIA
For most people looking for a job online, the media has become a gateway to development and career.
also on the Internet, establishing new contacts can become a springboard to a better career.
Thanks to social media, job advertisements can be seen by a large group of people, including those who are not necessarily looking for a job but just check what is happening on a given website.
Companies can engage candidates through various activities such as Q&S sessions, competitions, and webinars, which helps build relationships and reach the needs of candidates and employers.
Employers save a lot of money thanks to online media because it is cheaper than advertising in newspapers or professional recruitment agencies.
Regardless of the platform you are on it is important to stay professional 
Remember!!!nothing is lost in the Internet-posts,comments and photos can be seen for many years.
It is important to candidates to regularly update their professional profile by adding new achievements or skills.For companies it is worth updating information about the organizational culture, benefits or new project.
Social media and participation in recruitment summary
To sum up, the presented issues indicate that social media can be an important source of information for a recruiter, because in the era of the "network society" that we currently face, candidates are increasingly using portals to apply and express their willingness to participate in projects. Thanks to this, the recruiter has the possibility of continuous verification of the labor market, analysis of profiles, establishing contacts and conducting headhunting activities. Social networking sites are becoming more and more important in everyday recruitment activities and this is not likely to change in the near future.
266 million people around the world use social media, and last year alone 97 new users joined this group, according to the latest Digital 2024 report. The most popular are Facebook, Instagram, TikTok and X, formerly Twitter. More and more people also communicate on LinkedIn. How to use social media when recruiting employees? There are several ways to do this.
Social media helps find good employees and reduce the costs of acquiring them. An example is the UK-based company RS Components, which discovered that it saved almost 90%. on employment costs based on a recruitment campaign in social media, which resulted in the employment of 35 people.
How else to reach candidates? Paid campaigns on selected social networking sites will work great here. We can set the group of recipients, their education, age or location. Thanks to such activities, we will precisely reach the people we are looking for.
To sum up, the use of social media in the employee recruitment process is becoming an integral part of the talent acquisition strategy. Thanks to their enormous popularity and access to a wide group of users, platforms such as Facebook, Instagram and LinkedIn are effective tools in reaching candidates from various industries and geographical areas. The key to effective recruitment is a clear message in advertisements, presentation of values ​​and benefits for potential employees, and building a strong employer brand by regularly publishing valuable content and engaging in dialogue with recipients.
LinkedIn's popularity among HR professionals is not surprising, especially considering its professional nature. It is a space created primarily for establishing and maintaining professional contacts, which makes it an ideal tool for recruitment and building professional network. In turn, media such as Instagram or TikTok, which focus mainly on entertainment and visual content, may seem less important in the context of traditional recruitment processes. This does not mean that they are useless in the HR industry. These platforms offer unique opportunities to reach specialists in creative fields, such as artists and video content creators. When you are looking for candidates with special visual or creative skills, it is worth considering also using the less obvious social media - he adds.
The use of social media in the work of HR specialists
Conclusion 
Social media are becoming more and more business-oriented, and platforms dedicated to these purposes are also emerging, with e.g. built-in job search functions. Thanks to this, companies that use social media in recruitment are able to verify the profiles of potential candidates much faster. In many cases, they contain complete information corresponding to an extended CV - so the recruiter can easily check the person's previous experience or certificates obtained. 
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