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 Introduction  
The description will look at the comparison of the marketing methods and strategy between tow completely different hotels, Moxy with a fast-growing hotel brand dedicate for a young generation, they focus on the funny and funky designed area of the communal areas (MoxyHotel.com, 2019).  And Six Senses with small-scale development dedicate points the upscale for couple and older generation, they emphasize the protection of the environment and relaxing area (Six Senses, 2019).
 Moxy Hotels opened for business in Milan, Italy on 1 September 2014. Moxy brand was launched in the United State in January 2015, with eight identified projects slated for major metropolitan locations, including New York City, San Francisco, Seattle, New Orleans, and Chicago (Moxy Hotel, 2019). 
Six Senses one of the greater luxurious hotel brands, have twenty-two properties around the word across seventeen countries and three different continents, this includes hotel and resorts. The creator of this beauty of Six Senses it is Sonu Shivdasani in 1995. Each of Six Senses properties makes innovative use of natural topography in its location, putting great emphasis on natural spaces and a sense of place (Six Senses, 2019).
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
   
 
 Main Body 
  
‘’ Marketing more than any other business function, deals with costumers. Although we will soon explore more detailed definition of marketing, perhaps the simplest definition is this one: Marketing is engaging customers and managing profitable customers relationships. The two-fold goal of marketing is to attract new customers by promising superior value and to keep and grow current customers by delivering value and satisfaction’’ (Kotler et al. 2019 p.5). “The strategy at Six Senses has always been based on looking for unique locations in destinations that tell a story while offering out-of-the-ordinary guest experiences to educate, surprise, and delight,” says Vice President of Sustainability Jeff Smith’’ (sixsenses.com, 2022).
Six Senses strengths it is the location of every single hotel or resorts, with beautiful views to the sea or ocean. The best example is Six Sensed The Palm, Six Senses Maldives, and Six Senses Yao Noi Thailand. Compared with Moxy Hotel their location is mostly in a city. Moxy Hotels strengths they have the unique concept of they interior and exterior design ensure that millennials have all they need, all facility’s, comfort and the place where to play.
Moxy Hotels weaknesses is that some of the hotels do not offer a carpark, it is inconvenient to stay in a big city as a tourist and must pay extra for your carpark daily, found on reviews on Moxy Hotel York a costumer complaint having to pay £15 for two days of staying (online-service.com, 2023). Six Senses website it is noy easy to use it’s unclear how to navigate the website, users mention several times that they were lost and had no clue what to do next (Pavlova, 2019).
Six Senses have several opportunities, Six Senses form a partnership with NGO’s work around conservation, local community, culture and commerce. Put all the effort together to protect environment by eliminate single use plastic. ’Led by the UN Environment programme and UN World Tourism Organization and collaborating with the United Stat coalition on Sustainability and Sustain Chain TM to connect initiatives and scale solution’’ (SixSenses.com, 2022). They are protecting local community, cultures, nature by protecting in endangered species of turtler and planting trees, by produced compost, organic vegetable, honey, eggs, essential oils, energy and cleaning solution. Six senses focus on sustainability to add more value to the contributor and give back more. Having a large space, they have opportunity to do all this benefice for consumers in a close attention with the natures (SixSenses.com, 2022). Compare to Moxy most of the hotels don’t have the appropriate space been in a city. Six Senses and related organisation they did a study case to investigate how powerful is wellness tourism currently and what is the consumer needs and how hotel can develop better strategies to correct respond to consumers needs. Will be a huge opportunity for Six Senses expanded demand for wellness tourism. It is not very clear the players strategy they are still searching (Silva, 2018).
 Opportunities: Moxy Hotel got a chance to be the first brand how discover and promote this wide marketing. Use the strategy in a benefit of consumers like millennial and Gen Z and be able to create the comfort zone and all the facility they need. Rooms was design specifically to be small to ‘’force’’ guesses to go to communal area instead (youtube.com)
Six Senses faces low threat, maybe the cost disadvantages it can be a threat however it will be always people how can afford expensive accommodation as the hotels keep the standards of the consumers at the same level (sixthsenses,2019). Moxy been so successful, with their fast growing and new marketing, they must think about something extra, that soon more competitors will arrive using same strategy (Pierre et al, 2019).
[bookmark: _Hlk134568182]The product in hotel industry can be tangible or intangible it is in a form of various hotels and resort, rooms, and services that they serve. Moxy Hotels with more than seventy experiential hotels open (Moxy Hotel, 2019).
Compere with Six Senses they do not have that many properties. With twenty-two hotels and resorts Six Senses properties are best on the some ambitious to offer to they on costumer's high-quality service, satisfaction, exotic destinations, luxury residences (sixsenses.com, 2019).
Millennials prefer to compare the prices and chose what they need, compare with Six Senses costumers they look for quality service, luxury, nice location no matter the cost this is what they want.
 Today Moxy Hotel has more than seventy places been open worldwide on three different continents. Nort America, Europe, and Asia Pacific (Moxy Hotel, 2019). Six Senses has around twenty-one properties around the word in seventy countries (Six Senses, 2022).
 Promotion tip is similar on Moxy Hotel and Six Senses they do digital advertising, promotion and a special offer, voucher cod on their website, and email, digital promotion it is very popular now.
In a Bowman’s strategy clock Six Senses is located at 5, at this chapter. As water it is the most important resources Six Senses started to bottle, they one still and sparkling drinking water to avoid transportation and reduce disposable plastic. It also has created they own organic gardens to provide each resort with fresh vegetables, fruits and herbal Ans some of the ingredients that can be used in SPA treatment. As part of the organic product most of the food, milk, eggs, are coming from they own little farm or from local communities. A considered in terms of respectability foe future generations.  ’’Because sustainability is in out soul it’s in everything we do’’ (six senses, 2019).
In 2012 Doctor Philliph Kotler defined marketing as ‘’The science and art of exploring, creating, and delivering value to satisfy the needs of a target market at a profit. Marketing identifies unfulfilled needs and desires it defines, measures, and quantifies the size of the identified market and the profit potential’’ (Kotler, 2012). 
Geography location Moxy Hotel have more location then Six Senses in United Kingdom, United State of America, Japan and Europe. Marketing channels show that Six Senses consumers use different channels direct, email, referrals, social, organic search and on most of this channels Six Senses is a leader. Using similar web in a period od three months January to March, in this compare in a top is most of the times Six Senses. In my opinion the reason of that is Six Sensis costumers have more money in this period compare with Moxy costumers been after Christmas millennials are not a reach customer. Total visits in this period was for Six Senses 1265 customers and 654 for Moxy Hotel (similarweb.com, 2023). 

 

 
 
 
 
 
 
 
 
 
 
 
 





 Conclusion: 

Therefore, we have drawn upon a comparison of two important hotels in the hospitality industry, spared across the planet by comparting the marketing methodologies and strategies. Moxy Hotel and Six Senses Hotel have different tips of consumers, with different need and want. Hospitality industry growth significantly, as truism activities continue to increase across the word, this is the reason why competition and diversification will increase as well. 
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