EVERYDAY NUDGE

What's a
Nudge?

Nudges are everywhere
you look

Government policies,
infrastructure, offices, and
society use nudges
everyday. All you have to do
i5 take a look around you.

Nudges are used to reinforce
positive behaviour, change
or influence decisions, and
overall make things easier
for people everyday. These
are some famous examples
of nudges everywhere.
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Three degrees of nudge

First Degree Nudge

Second Degree Nudge

Third Degree Nudge

Supply of simple information or
a reminder with the aim of
improving the target’s capacity
to make an informed, rational
and conscious choice.

Behavioural or volitional
limitations are exploited so as to
bias decisions in a favoured
direction.

Framing strategies, emotional
responses or covert techniques
are used to influence decisions
or shape preferences.

Health warning on cigarette pack
2. Reminder to fill in tax return.

1. An opt-out organ donor regime is
instituted.

2. The office smoking zone is placed at
a distance from the work area.

1. A campaign promotes healthy eating
with the slogan: ‘Don’t lose your
looks, junk the junk food!’

2. Shocking images are used to control
behaviour — as when photographs of
lung cancer victims are used to control
smoking.

3. Unpublicised subliminal TV
messages are used to encourage e.g.
healthy eating or abstention from
smoking.

Respects the autonomy of decision-
maker and enhances target’s rationality.

The target could, on reflection, unearth
the nature and effect of the nudge — but
is unlikely to do so because of
behavioural limitations and their
tendency to exhibit an ‘automatic’
response.

The target is influenced but reflection is
obstructed or reflection materially fails
to unpack the nature and extent of the
decision or preference shaping.



