	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2429079
	Student Name
	Serghei croitor

	

	Website Chosen 
	Spa website

	Insert hyperlink to website
	https:edenspaherborne.wixsite.com/eden-spa

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer: 
The website loads very quickly and works perfectly you will find when you get into it. The website works without any problems or any lag bit it could have more information about how their treatments will work and what advantages and disadvantages it will have on your stress levels after you decide to go on with you treatment because they don’t have any other info other than just the prices and what the treatments are called  but they should add a small discretion of what exactly will happen to you after this massage etc. Because  i know everyone will want the best experience for their distress.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 



	Answer: The website contains three other subpages beside the home subpage. The other subpages are the spa, treatments and contact our spa. All of these give you a brief understanding of want they offer and how much wach treatment, costs the name of the treatment cauterising them all from facials to manicure, pedicure, massage example of massage Indian heads massage, thai foot massage. Even waxing they offer legs arms even bikini.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Costumers can contact the subpage to make a booking inline or even to contact them by telephone number or even contact them by their email adress, olso they have an exact map for the location of their spa, its good to see they are opened to show their map location for costumers to see and deside whenever their time schedule its good for them to go and give this treatments a try.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement that they can make is that the map is on the site but it covers the treatment and contact section due to the map being on top of it.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website from the phone to an pc it looks different because when you enter  the website on your computer you can see all pages but when you look from your phone it looks a bit different because on the phone all the subpages are not showing up only the home subpage bot also when you look up into your phone the map is the first thing that shows up.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses a green temple of colour and a bit of pink. The imagery is showing of as a relaxing and clam way of a treatments but they dont use any kind of videos. I don't think this is necessary, but it could be a small video of the treatments shown on the webpage. It really is beautiful and modern.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has a page that is showing us all the treatments that you can have at the spa and its olso telling you the costs of all treatments and where it saying contact us you can send a message to them by putting down the name and your email adress.


	Question 2d – How effective are the social media links on the website?


	Answer:  The website doesn't have any links but there are a lot of useful information such as diffrent treatment for example facials treatments, manicure, pedicure, massage full body, waxing. In my opinion they have reasonable prices, because it creates a full care of yoyr body including hands and feet witch its very looked after nowadays .


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company, are very clear and easy for people to understand it when they enter the website which is very eye catchy, it's a very good way to make the costumers interested in the website as it has all the information clear


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website doesn't have any reviews about any of their treatment it doesn't have any, comments or feedback from costumers but i think they should add a feedback section because it will make new costumers more interested as they will be reading good feedback as the website looks and has a lot of very good information. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The present quality is good and even the prices are good and how I've seen quality and the description of the website, it will be more than happy to recommend to others, not only that but i will let family members know about it because it's very detailed and focuses on their costumers stress levels..


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are very clear and affordable for everyone and i don't think that the prices have no reflet specifically on the quality of the service but to be affordable to everyone and to please everyone with the prices and the treatments the, the base of the website has clear and simple prices info which makes you realise how cheap an massage really is and i guess everyone will pay an goo amount to be stress free.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Eden

	
	2. Spa 

	
	3.     Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: If you type on google Eder spa Harbone, the first thing that comes up is the website and if you click on it, it will be the same website, its quick and simple for people first accessing it  I search it myself and its super easy and quick to find the website which will give them an good amount of costumers.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  I feel like the website is still relevant to the modern UK business because now there are salons like this which can make a lot of money, and it is a very promising salon for everyone especially for older and mid age men and women because nowadays this age groups have a lot of stress due to work and life activities, this spa will help them distress and treat their body to a stress free life.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A good improvement for this website will be needing to add a feedback section and a review part also because if you enter this spa website, you'll like it but you don't have a review to look at which will make you ask yourself some questions because you need to see other people experiences as it could either mean you'll want to try it or no and look for a different stress free environment. I personally think it's also a good thing they dint add a feedback section because they're people with the open idea to just give a try and see how good or bad their costumers' treatments are.
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