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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site loads relatively quickly and without delays. Its pages are lightweight and simple in their design, meaning visitors are not overwhelmed by heavy scripting or excessive animations. Image heavy pages such as the gallery take slightly longer to load, especially on my mobile data connection.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does not contain too many sub-pages; instead, it follows a simple structure with core sections: Home, Services, Gallery, FAQs and Contact. With the site being streamlined like this, it makes it very easy for a prospective customer to find information about the services without digging through layers of menus. Site navigation is handled through a clear top bar menu, allowing users to reach any section in one click.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A customer can not make a booking through the website, but they can input their details to be contacted for a quote. Using the contact page and inputting their details, they should be contacted by the company. A customer could initiate a booking process, but the final arrangements are likely done by follow-up communications.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Clearer Calls-to-Action: Add prominent “Get a Quote” or “Book Now” buttons across the website pages.
Service Detail Expansion: Breaking down the services offered into sub-pages with visuals, benefits and pricing ranges.
Improve Gallery: Include before and after photos of recent or high-profile customers. Filter service by type.
About Us Page: Introduce the team or business owner to build personal trust with potential clients and credibility.
Map: Add a map for location.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean, simple design that makes it pleasant to browse. On a computer, the layout feels balanced and professional, with images and text spaced nicely across the screen. On mobile devices, the site is still functional and responsive, but images and menus appear compressed, and the gallery can take slightly longer to load. Both versions are user-friendly with the desktop version feeling more polished.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website makes good use of imagery, particularly through its gallery, which highlights completed wraps of vehicles and demonstrates quality. These photos provide credibility and visual appeal, though the absence of video limits engagement, as clips of the wrapping process could add impact. The colour scheme is simple and understated, keeping the focus on the vehicles, but it lacks the premium polish expected in the vehicle customisation market. Updated colours could better reflect the brand craftsmanship and style.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Website does not appear to have an online chat tool, limiting real-time interaction with potential customers. Instead, enquiries are directed through a contact form, email or phone number. Whilse this is effective, they may feel slower compared to an instant chat support. An online chat feature could improve usability by allowing visitors to ask quick questions, receive immediate responses and gain confidence in the service, potentially increasing conversion rates and overall customer satisfaction.


	Question 2d – How effective are the social media links on the website?


	Answer: This website includes social media links, primarily directing users to platforms like Instagram and Facebook. These links are somewhat effective, as they allow visitors to view recent projects and customer interactions, reinforcing credibility. However, the links are hard to find being widgets at the bottom of the page as well as limited integration of social media content. Better visibility and embedding feeds could work more dynamically 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are presented through a dedicated services page, which lists options like full car wraps, vinyl dechroming, and paint protection. Descriptions emphasise quality, customisation, and attention to detail, helping customers understand what the company offers. However, details such as pricing, material types, or process steps are limited, which may leave some users seeking more information.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are displayed on the website, primarily as written testimonials highlighting satisfaction with service quality, professionalism and results. These reviews do seem to be selectively chosen and limited in number. The website does not show dates for all testimonials, making it difficult to assess how current they are.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through testimonials, a professional gallery and emphasis on attention to detail in every project. The website highlights craftsmanship, care, and passion, suggesting reliable results. Customers could choose to use or recommend due to the company’s strong reputation, positive reviews, expertise in vinyl wrapping, and the personalised, customer-focused approach. Visual evidence of past work further reinforces trust in the services quality.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website does not contain clear pricing for services. This may be because costs vary depending on car type, wrap difficulty, and materials used, making fixed pricing impractical. By omitting prices, the company encourages direct contact, allowing for personalised quotes and consultation. While this approach may create uncertainty, it also allows the business to emphasise quality, customisation and a tailored service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car

	
	2. Wrapping

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes – Number 8


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business, even with the widespread use of social media and online marketplaces. A website serves as a central hub for information, providing credibility, professionalism, and a platform for detailed content that social media alone cannot offer. It allows businesses to showcase services , portfolios, reviews, and contact details in one place. Additionally, websites improve search engine visibility and helping local businesses attract customers actively searching for services. Unlike social media, a website is fully owned by the business, offering control over the design, messaging, and functionality. Even for small or service-based companies, a well-maintained website reassures customers, supports brand identity, and can directly influence decision-making and conversions.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation for improving the website would be to implement an online booking or quote system. Currently, prospective customers must contact the company via email, phone or a general form, which can slow the enquiry process. By providing an easy-to-use booking interface, users could select their service, input vehicle details and request availability quickly. This improvement would streamline customer interaction, reduce friction and increase conversion rates by making the process more immediate and professional. Additionally, it signals that the business is modern and customer-focused, enhancing trust and reinforcing the high-quality image already suggested by the reviews and the gallery.
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