BMIH4006 Operating Hotel Facilities.
Health and wellbeing – The emerging trends within hotels.
[bookmark: _Hlk117863007]As we are all familiar with the concept of health and wellbeing in beauty and leisure industries. We are also aware there are millions of products and companies out there competing. All these products and companies have in common is they promise to boost our health to make us happy. ‘Wellness is slated to become part of a hotels DNA post-covid and industry experts predict it will delve much deeper’ (m, Carruthers, 2021). 
Now since the pandemic has occurred, the hospitality industry is taking some drastic actions and measures to promise us a safe and comfortable stay. Many hotels are now choosing to put guest’s health and wellbeing at the heart of their offering and aiming to provide a trip and stay that will help a guest rebalance their body mind and spirit. Customers prefer experiences that induce a positive frame of mind (M,Baeta, 2022).
 To do this the hotels now are making sure they have clean facilities, sanitisers located everywhere and making sure the cleanliness of the overall hotel and rooms is to highest quality for the guest’s mind being at ease and be able to relax with family and feel safe in order to enjoy their stay. But the hotel industry now is going beyond this and beyond providing just spas, swimming classes, fitness classes or providing healthy snacks and food. 
The new hype the hospitality industry is catering to is designing beautiful spaces which address both the physical and mental needs of their guests. From the choice of lighting to the selection of colour for the walls around the hotel is taking in mind to cater for the wellbeing and taking into consideration to create and provide the optimum environment for guests and their needs. Spas facilities provided are also taking a step up from the usual swims, Jacuzzi’s, or steam rooms, they are providing full spa relaxation packages which range from massages, facials and many more beauty and therapeutic services. To help the guest, relax after a long trip, long day at work or even just a goodnights sleep. A hotel stay offers escapism from the everyday and represents a home-away-from-home to recharge physically and emotionally at the end of the day. (P,Train, 2022.) 
The restaurants on site are even providing the healthiest snacks and catering for the new generation of vegan foods and halal options taking into consideration all aspects of guest they could have to cater for. This can range from different menus for different days, buffets for breakfasts provided on separate sides of the restaurants to cater for all and not missing out the new trends of healthy living and eating. 
I will apply the knowledge and research on health and wellbeing by being at the forefront of new trends and keeping up to date with the menus or new creative ideas being put forward by the head of the hotels. Also taking into consideration the guests and their origins, maybe by asking a few questions on arrival or a set of questions send out to the guest before arrival via email just to try understanding the guest a little more and help make there stay with the hotel of choice that bit more relaxed and enjoyable. 
This topic is important in the hotel industry as the guests are the core foundation of the hospitality industry and if the guests are happy with their stay, overall, that will make the hotel staff happy and benefit the revenue generation of the hotels. A happy guest whether it’s a family or an individual staying will always tell other family members or friends about their stay and automatically recommend the hotel of choice. Which again is a knock-on effect because then that guest would be more then happy to revisit and leave good reviews and provide constructive feedback. Which then the hotel can look in to improve certain things to improve overall. 
The hospitality industry is a rapidly growing industry currently and are taking every opportunity to improve their facilities and overall improve their hotels facilities for the guests to feel safe and welcome. Since the pandemic the hospitality industry has grown for the best and are continuing to improve and taking every precaution in case there was ever another pandemic, they would be fully ready and have plans in place.
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