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70% of households look for discounts (Brown, 2013) 

7/8 UK supermarkets loyalty (Dorman, 2018) 

77% of population belong to (Brophy, 2018) 

64% of brands (Brophy, 2018) 

Market segmentation (Brophy, 2018) 

Loyalty doesn’t drive ROI (PERX, n.d.) 

Value (Gitomer, n.d.) 

One in six change in a year (Braune, 2019) 

Bran doffers good value for money is number one driver for loyalty (Statista, 2017) 

Customers may have become numb to the arrya lo loyalty programmes and gimmicks (Wicker, 2015) 

Quidco (Baldwin, 2016) 

Topcashbac (Anon., 2020) 

Leaving customers cold (Decision Marketing, 2019) 
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