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» “Corporate social responsibility is the continuing
commitment by business to behave ethically and contribute
to economic development while improving the quality of life
of the workforce and their families as well as the local
community and society at large (world business council for
Sustainable development)”

([ ([
D efl nl ng * “Open and transparent business practices based on ethical

values and respect for employees, communities and the
environment, which will contribute to | sustainable
( SR business success (IBLF 2003)”

» “corporate social responsibility is a concept whereby
companies decide voluntarily to contribute to a better
society and cleaner environment (commission of European
communities, 2001)”
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A field of study concerned with judgements
about what is right and wrong within the area
of business practice.

tllt is mostly not about right and wrong but
t “wrong and more wrong” or “almost-



Carroll’s four-
part Definitional
Framework for
CSR

e Carroll’s four part definition of

CSR was originally stated as
follows: “Corporate social
responsibility encompasses the
economic, legal, ethical, and
discretionary (philanthropic)
expectations that society has of
organizations at a given pointin
time” (Carroll 1979, 1991).



Be a good corporate citizen

¥e profitable Required Dy society
Economic Responsibilities

Fig. 1 Carroll's pyramid of CSR







e Companies earn tax benefits

e Competitive Advantage

Stock returns got 2.3 to
3.8% higher as compared
to peers

(Alax Edmans,2012)

Melo, Galan (2011)

Impact of CSR on Brand value.
It affects financial
performance over long term

* CSR and firm value are positively related

e Advertisement and media coverage, creates brand

awareness and improve brand value

® Attract and retain more investors
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Margarita Tsoutsoura(2004)
CSR and Financial
performance positively
related

(Eweje and Bentley )
Consumer Behavior and CSR
positively related and
employees retention and

firms. Also affects financial

performance

s Corporate soaal responsublllty and consumer behawor are/




e Attract, motivate and retain employees.
g ™

Relationship between perceived corporate citizenship

* |t may lead to cost efficiencies and and committment

- using “green” approach or E
producing less waste materials, :
using less raw materials can save 2
costs : l I
Patton 2009) ' L°

Stmng]y Disagree MNeutral Agree Strongly Agree
I13 B

My organization behaves as a good corporate citizen

(Sarah , Jennifer and William 2010)
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 Contributions are tax deductible
om profits

n terms of goods, companies can
arn tax relief on the cost of stock
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s Go B@y/@nd Profit?
f urrow view vs Broad view

Profit First

S ™) IHEN SOCITY WINS
Al THEBUSINESS WIS,

.....
R R T o s



/Wz_f/l’,e/af//@/

K££P OFF ATY REAL




Sustainability

-

%evelopment that meets the needs of the present without compromising the ability of
future generations to meet their own needs, (Brundtland Commission, 1987).

CSR and Sustainability

CSR and sustainability both are responsibility of the
organisations to the society and environment.

Is antiquated where as corporate sustainability is
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R and sustainability, both concepts
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Video link



https://youtu.be/LAeZw752VDA
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