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Defining 
CSR

• “Corporate social responsibility is the continuing 
commitment by business to behave ethically and contribute 
to economic development while improving the quality of life 
of the workforce and their families as well as the local 
community and society at large (world business council for 
Sustainable development)”

• “Open and transparent business practices based on ethical 
values and respect for employees, communities and the 
environment, which will contribute to l sustainable 
business success (IBLF 2003)”

• “ corporate social responsibility is a concept whereby 
companies decide voluntarily to contribute to a better 
society and cleaner environment (commission of European 
communities, 2001)”



Let ‘s
Start from 
History…!!
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A field of study concerned with judgements 
about what is right and wrong within the area 
of business practice.

It is mostly not about right and wrong but  
about “wrong and more wrong”  or “almost-
right and a-bit-wrong”



Carroll’s four-
part Definitional 

Framework for 
CSR

• Carroll’s four part definition of 
CSR was originally stated as 
follows: “Corporate social 
responsibility encompasses the 
economic, legal, ethical, and 
discretionary (philanthropic) 
expectations that society has of 
organizations at a given point in 
time” (Carroll 1979, 1991).







• Companies earn tax benefits

• Competitive Advantage

• CSR and firm value are positively related

• Advertisement and media coverage, creates brand
awareness and improve brand value

• Attract and retain more investors

• Corporate social responsibility and consumer behavior are
related.

Melo, Galan (2011)
Impact of CSR on Brand value. 
It affects financial 
performance over long term 

Margarita Tsoutsoura(2004)
CSR and Financial 
performance positively 
related 

(Eweje and Bentley )
Consumer Behavior and CSR 
positively related and 
employees retention and 
firms. Also affects financial 
performance

Stock returns got 2.3 to 
3.8% higher as compared 
to peers 
(Alax Edmans,2012)



• Attract, motivate and retain employees.

• It may lead to cost efficiencies and
using “green” approach or
producing less waste materials,
using less raw materials can save
costs

(Patton 2009)

(Sarah , Jennifer and William 2010)



• Contributions are tax deductible
from profits

• In terms of goods, companies can
earn tax relief on the cost of stock
given away

• VAT relief







Ford Pinto CSR (Narrow View VS Broad View)



CSR and Sustainability

Development that meets the needs of the present without compromising the ability of 
future generations to meet their own needs, (Brundtland Commission, 1987).

CSR and sustainability both are responsibility of the 

organisations to the society and environment.

CSR is antiquated where as corporate sustainability is 

futuristic. 
(Uchendu and Atuluku, 2016)



 Corporations have power to make this world sustainable, as we individual we have choice to

boycott companies who are not ethical and not sustainable.

 CSR and sustainability, both concepts are highly beneficial for the companies regardless of

their size.





Video link 

• https://youtu.be/LAeZw752VDA

https://youtu.be/LAeZw752VDA


• Brundtland Commission (1987). Report of the World Commission on Environment and 
Development: Our Common Future. [online] World Commission on Environment and 
Development. Available at: https://www.are.admin.ch/are/en/home/sustainable-
development/international-cooperation/2030agenda/un-_-milestones-in-sustainable-
development/1987--brundtland-report.html [Accessed 10 Apr. 2019].

• Carroll, A. B. (1979). A three-dimensional conceptual model of corporate social performance. 
Academy of Management Review, 4, 497–505

• Carroll, A. B. (1991). The pyramid of corporate social responsibility: toward the moral 
management of organizational stakeholders. Business Horizons, 34(4),39–48.

• Dahlsrud. A, 2006. How Corporate Social Responsibility is Defined: an Analysis of 37 Definitions. 
Corporate Social Responsibility and Environmental Management , pp. 1-13.



• Edmans, A., 2012. The link between job satisfaction and firm value, with implications for corporate social 
responsibility. Academy of Management Perspectives, 26(4), pp.1-19.

• Eweje, G. and Bentley, T., 2006. CSR and staff retention in New Zealand companies: A literature review.

• Głuszek, E., 2017. CSR Maturity Model–Theoretical Framework. Journal of Corporate Responsibility and 
Leadership, 4(3), pp.25-56.

• Hudson, R. (2005). Ethical Investing: Ethical Investors and Managers. Business Ethics Quarterly, 15(04), 
pp.641-657.

• Jeffrey, S., Rosenberg, S. and McCabe, B. (2018). Corporate social responsibility behaviors and corporate 
reputation. Social Responsibility Journal.

• J.J. Asongu ( 2007). The History of Corporate Scocial Responcibility. journal of business and public policy , 
1(2).Rosamaria C ( 2011). historical backgrounds of corporate social responcibility. social responcibility
journal , 07(04), pp. 528-539.

• Lins, K.V., Servaes, H. and Tamayo, A., 2017. Social capital, trust, and firm performance: The value of 
corporate social responsibility during the financial crisis. The Journal of Finance, 72(4), pp.1785-1824.

• Tsoutsoura, M., 2004. Corporate social responsibility and financial performance. Vancouver

• Matawal, D. and Maton, D. (2013). Climate Change and Global Warming: Signs, Impact and 
Solutions. International Journal of Environmental Science and Development, pp.62-66.



• Mauricio Andrés Latapí Agudelo (2019). a letrature review of the history and evolution of corporate social 
responsibility. springer open.

• Melo, T. and Galan, J.I., 2011. Effects of corporate social responsibility on brand value. Journal of Brand 
Management, 18(6), pp.423-437.

• SCHWARTZ, M. and SAIIA, D. (2012). Should Firms Go “Beyond Profits”? Milton Friedman versus Broad 
CSR1. Business and Society Review, 117(1), pp.1-31.

• Sprinkle, G.B. and Maines, L.A., 2010. The benefits and costs of corporate social responsibility. Business 
Horizons, 53(5), pp.445-453.

• Stawiski, S., Deal, J.J. and Gentry, W., 2010. Employee perceptions of corporate social responsibility. Center 
for Creative Leadership, Greensboro, NC.

• Uchendu, J. and Atuluku, A. (2016). Between Corporate Social Responsibility and Business Sustainability -
SustyVibes. [online] SustyVibes. Available at: https://sustyvibes.com/corporate-social-responsibility-
business-sustainability/ [Accessed 11 Apr. 2019].

• Wood, D. J. (1991). Corporate social responsibility revisited. Academy of Management Review, 16, 691–718.


