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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cleaners website is very fast in terms of loading, the average time to load it takes less than 30 seconds, the loading is very high speed in terms of technology, and the improvement of their website loading is very easy to access.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Cleaners of London website is well-organized, and when customers navigate to the sub-page area, it is very easy to locate by clicking on the links page step by step to view the clear information on their sub-page area.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
Yes, customers can easily book by contacting them through the company phone number on the Cleaners Of London website. In addition, the website provides an Email address to the user. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The company can improve the website by making the page more attractive and by explaining how good their cleaning service is and how beneficial it is and they can gain more new customer.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The web page looks quite pleasant and eye-catching.
There are hardly any differences in the appearance of this web page on mobile versus a computer, and even the navigation process is also the same; the appearance can differ only for screen size.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The choices of colours are very appropriate. The white background makes the webpage clear to see every detail block. The Blue headings are very noticeable. Pictures are also very relevant; they make the webpage more attractive and easier to understand.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Yes, the website made relevant use of an online chat tool. 
The online chat tool is really useful in booking or easily getting in touch with them, and for enquiries and service, it is commonly chosen by the client because they find it easy to navigate or understand.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The given social media links are mostly active, so someone can easily reach out and contact them through these links.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Cleaners of London makes its services clear through a focused service on the web page, which lists specific offerings like deep cleaning, after-builders cleaning, and Airbnb cleaning.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are very positive, and it is clearly visible how pleasant they are after having the service. Dates are not in every review. The only date I can see is Aug 6, 2023; according to that, it is not recently updated.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Based on the customer feedback, it can be easily identified that the services are very good. The previous customers are so satisfied, and the web page is really easy to navigate, and contacting them is also very easy and quick; that’s why I will surely recommend it to my friends and family.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
On the Cleaners of London website, prices are not mentioned for the services.
In my opinion, it is because the prices can differ according to the task length and time.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. House cleaning near me

	
	2. Cleaning services in London

	
	3. Deep cleaning services in London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No, it does not appear in the top ten recommendations when I typed these words into Google.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, the Cleaners of London website is still highly relevant in modern UK business. Most of the people in the UK look for cleaning services through Google. A strong website helps the company attract new customers. Modern UK customers mostly prefer convenient and quick online solutions. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to make one recommendation to improve the Cleaners of London website, I would suggest adding a real-time live chat feature. By using this tool, customers would be allowed to ask quick questions about pricing, availability, and services without needing to call or fill in a form. Most of the customers prefer instant communication, especially when they want to book a cleaning service. A live chat option can also be helpful to the customers, which will reduce booking hesitation and also increase customer satisfaction. This feature makes the website more modern.
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