




[bookmark: _Hlk126867056]Introduction:
“The hotel sector is a fiercely competitive business with a variety of companies providing passengers with various experiences. Two examples of how hotels are utilising various marketing strategies to cater to various market niches are the worldwide hotel brands Six Senses and Moxy. The marketing tactics of Six Senses and Moxy will be compared in this essay, along with their segmentation and targeting techniques, goods and services, pricing plans, market share, advertising campaigns, hotel locations, commitment to environmental sustainability, and customer-facing messaging.
A premium hotel chain called Six Senses operates in far-flung locales, providing upscale experiences with an emphasis on wellness and sustainability. Moxy is a chain of low-cost hotels that caters to millennials and provides economical, chic lodging in urban areas. In this essay, we will contrast the two hotel brands' marketing approaches, including their positioning, environmental sustainability, positioning of the hotels within their respective markets, pricing tactics, and product and service segmentation and targeting.

[bookmark: _Hlk126867065]Marketing Methods and Strategy
Six Senses uses a high-end marketing strategy to sell to wealthy tourists through upscale travel publications, websites, and events. In order to appeal to tourists seeking eco-friendly and health-focused experiences, the business focuses on sustainability and wellbeing in its marketing campaigns.
Six Senses is a high-end hotel chain that caters to wealthy tourists by providing upscale experiences and eco-friendly activities in far-flung locales. The brand wants to establish itself as a pioneer in the upscale wellness industry, therefore its marketing plan emphasises showing its distinctive experiences and dedication to sustainability. Six Senses reaches their target demographic using a range of marketing strategies, such as influencer marketing, print and digital advertising, and public relations.
Millennials are the target market for the low-cost hotel chain Moxy, which provides fashionable and economical lodging in urban areas. The company positions itself as a cost-effective choice for millennials who appreciate style and convenience through a marketing approach that emphasises its fashionable design, tech-savvy features, and low costs. To reach its target demographic, Moxy employs a range of digital marketing methods, such as social media and internet advertising. Moxy approaches their marketing in a more laid-back and lighthearted manner. The company uses social media, collaborations with influencers, and entertaining, interactive events to reach millennials. In its marketing materials, Moxy highlights its cutting-edge amenities and chic architecture to entice tourists on a tight budget who want practical and fashionable lodgings.

[bookmark: _Hlk126867209]Segmentation and Targeting: 
Six Senses caters to wealthy tourists seeking luxury and health experiences. The company works in far-flung locales and provides a variety of spa and wellness services, exquisite dining, and eco-friendly activities. Travelers interested in luxurious experiences in distinctive places tend to like Six Senses. Six Senses caters to wealthy tourists seeking an eco-friendly and opulent getaway. The brand divides its market into categories based on psychographic (such as values, lifestyle, and travel preferences) and demographic (such as age, income, and travel style) criteria. Six Senses seeks to provide tourists a luxurious and exclusive experience, luring those seeking an exceptional and sustainable getaway.
Moxy caters to millennials who are searching for attractive and inexpensive lodging in urban areas. The brand divides its market into categories based on psychographic (such as values, lifestyle, and travel preferences) and demographic (such as age, income, and travel style) criteria. Moxy caters to people searching for a quick and affordable solution by offering guests an enjoyable and sociable experience. Moxy caters to tourists on a tight budget, especially millennials, who are searching for attractive hotels in urban areas. The brand provides small rooms, facilities that emphasise technology, and communal areas that promote connection and a sense of community. Travelers who want accessible, fashionable lodging at a reasonable price point are drawn to Moxy (Uni Assignment Center, 2018).

[bookmark: _Hlk126867219]Products, Services and Pricing Strategy: 
The luxurious experiences available at Six Senses include excellent dining, spa services, and eco-friendly pursuits. The brand's premium pricing approach reflects its high-end products and far-flung locales. Six Senses wants to provide visitors a priceless and opulent experience. Luxurious lodgings, fitness programs, and environmentally friendly methods are just a few of the high-end experiences and services Six Senses provides. The brand's pricing strategy, which has higher room prices in comparison to other hotel brands, indicates its emphasis on luxury. In order to boost reservations and provide clients value, Six Senses offers packages and promotions including spa retreats, romantic getaways, and eco-friendly travel opportunities.
Moxy provides attractive, budget-friendly lodging in urban areas with a selection of high-tech facilities and services. Compared to other hotel brands, the brand's pricing approach is more affordable, with reduced room prices. Early bird specials, group discounts, and seasonal specials are just a few of Moxy’s promos and discounts to entice reservations.
Moxy provides affordable lodging with small rooms and services that emphasise technology. The brand's aggressive price approach reflects its target consumer base of travelers on a tight budget. The mission of Moxy is to provide tourists chic, practical lodging at a reasonable price.

[bookmark: _Hlk126867230]Current Market Position and Promotional Marketing Strategies: 
In the luxury hotel market, Six Senses is well-known for its eco-friendly and wellness-focused accommodations. To entice rich tourists searching for an opulent and environmentally responsible break, the brand's promotional marketing techniques include emphasising its exotic settings and high-end activities. The company constantly conducts promotional marketing initiatives to promote reservations and spread knowledge of its distinctive products, which include romantic getaways, sustainable travel opportunities, and health retreats. The company's most well-liked promotional strategy is incentive visits. Typically, these tours are intended for prospective customers. Besides Push promotion is the foundation of the Company's promotional strategies. Media and print advertising are the company's main advertising tools. The hotel issues membership cards to its guests. Customers who possess the card are eligible for price-reduced services.

Although Moxy is a recent entry into the market for low-cost lodging, it has swiftly become a well-liked choice among millennials. The company employs a variety of promotional marketing techniques, such as social media campaigns, influencer collaborations, and digital advertising, to promote bookings and increase brand recognition. Additionally, Moxy provides a loyalty program to reward recurring clients and promote loyalty.
Moxy uses an above-the-line marketing approach. The hotel spends a lot of money on above-the-line marketing initiatives, including outdoor advertising, printing media like newspapers, and digital and social media platforms. There are more than a million fans on their Facebook page. They concentrate primarily on digital media marketing.

[bookmark: _Hlk126867240]Placing the Hotels and Maintaining Environmental Sustainability: 
With a significant emphasis on eco-friendly and sustainable operations, Six Senses strategically sets its hotels in far-flung locales. The company is focused on protecting the environment in the community, cutting waste, and supporting sustainable practices. Several programs have been put in place by Six Senses to lessen its impact on the environment, including the use of solar electricity, recycling, and the use of locally grown food in its restaurants. To provide guests with a tranquil retreat, Six Senses builds its hotels in far-off destinations like tropical islands and mountain ranges. Along with emphasising environmental sustainability, the company also works to protect local cultures, encourage responsible travel, and minimise negative effects on the environment. In order to reduce waste and promote eco-friendly activities for guests, Six Senses uses sustainable methods in all of its hotels.
Moxy locates its hotels in urban areas, providing guests with practical and fashionable lodging. With initiatives to lessen its influence on the environment and promote sustainable practices in its hotels. Moxy urges visitors to recycle and save resources while putting into place sustainable measures including energy-efficient heating and lighting systems.
Although with a more contemporary and urban look, Moxy also locates its hotels in urban areas. The company puts a lot of emphasis on technology and innovation, offering a variety of tech-focused services including high-speed Wi-Fi and digital check-in. Moxy uses sustainable practices in its operations, such as recycling and the use of energy-efficient equipment, even though it is not explicitly focused on environmental sustainability.

Marketing Messages Given to Customers: 

With its high-end experiences and environmentally responsible procedures in exotic locales, Six Senses offers its clients a delightful and sustainable getaway. The brand targets tourists seeking an elite and upscale experience with marketing slogans that stress its focus on wellness, luxury, and sustainability.
The distinctive experiences and environmentally friendly methods provided by Six Senses' hotels are the main emphasis of its marketing campaigns. The company positions itself as a pioneer in the luxury wellness industry by highlighting its dedication to offering customers exquisite, eco-friendly experiences. Travelers are urged to reserve a room at one of Six Senses' hotels for a tranquil and sustainable getaway from the grind.
Moxy concentrates its marketing efforts on emphasising the chic and competitively priced lodgings provided by its hotels. The company positions itself as a cost-effective choice for millennials by emphasising its focus on offering visitors chic and practical lodging in urban areas. Moxy urges visitors to reserve a room at one of its hotels for an enjoyable and sociable experience in the middle of the city.
Moxy draws attention to its chic layout, tech-savvy amenities, as well as its reasonably priced and practical lodgings. The brand's advertising targets tourists on a tight budget who want to stay in chic, practical hotels in urban areas. Moxy wants to give visitors a joyful and sociable experience while putting an emphasis on technology and innovation.

[bookmark: _Hlk126867280]Conclusion:
Finally, Six Senses and Moxy are two instances of how hotels are utilising various marketing strategies to cater to various market segments. While Moxy is a low-cost hotel brand that targets millennials with fashionable and reasonably priced lodgings in cities, Six Senses is a luxury hotel brand that targets wealthy guests with high-end experiences and sustainable practices. Both companies prioritise environmental sustainability in their business practices and employ a variety of marketing techniques to reach their target market. The key to these businesses' success is their ability to engage and target their ideal customers successfully.”;


REFERENCES:
Bondarenko, V.A., Efremenko, I.N. and Larionov, V.A. (2019). Marketing strategy for hotel and tourist complex companies. Marketing strategy for hotel and tourist complex companies. [online] Available at: https://www.um.edu.mt/library/oar/handle/123456789/45977 [Accessed 23 Jan. 30AD].
Core Hospitality. (2021). Moxy Copenhagen is awarded the prestigious sustainability certificate LEED Platinum. [online] Available at: https://www.corehospitality.dk/nyheder/moxy-copenhagen-is-awarded-the-prestigious-sustainability-certificate-leed-platinum/#:~:text=%E2%80%9CThe%20LEED%20certificate%2C%20in%20general [Accessed 11 Feb. 2023].
Hamadache, A. (2018). The Direct Method. Createspace Independent Publishing Platform.
Hill, L.J. (2010). Six Senses Ibiza Is Taking Its Wellness Concept To Another Level In 2022. [online] Forbes. Available at: https://www.forbes.com/sites/laurenjadehill/2021/10/22/six-senses-ibiza-is-taking-its-wellness-concept-to-another-level-in-2022/?sh=4e80801c6c67 [Accessed 9 Feb. 2023].
Hospitality Net. (2023). Are hotel restaurants stepping up to the plate? [online] Available at: https://www.hospitalitynet.org/news/4114909.html [Accessed 10 Feb. 2023].
Klaus Barth and Hans-Joachim Theis (1998). Hotel-Marketing Strategien, Marketing-Mix, Planung, Kontrolle. Wiesbaden Gabler.
Miceli, C. (9AD). Everything You Need To Know About Moxy Hotels: Are They Worth It? [online] www.pilotplans.com. Available at: https://www.pilotplans.com/blog/moxy-hotels-review [Accessed 22 Feb. 10AD].
Moxy Hotels. (2019). Moxy Hotels | Stylish Budget Hotels. [online] Available at: https://moxy-hotels.marriott.com/ [Accessed 10 Feb. 2023].
Oates, G., February 3rd, S. and EST, 2014 at 9:20 A. (2014). Marriott Wants Moxy to Deliver the Millennial Customer, With Help From Ikea. [online] Skift. Available at: https://skift.com/2014/02/03/marriott-wants-moxy-to-deliver-the-millennial-customer/ [Accessed 23 Feb. 3AD].
Similarweb. (2022). Similarweb. [online] Available at: https://www.similarweb.com/website/Moxy.com/#traffic/ .
Six Senses (2019). Luxury Resorts, Spa Escapes - Six Senses About Us. [online] Sixsenses.com. Available at: https://www.sixsenses.com/en/about-us [Accessed 5 Feb. 2023].
Six Senses (2022). Sustainable Resorts and Responsible Travel | Six Senses. [online] www.sixsenses.com. Available at: https://www.sixsenses.com/en/sustainability [Accessed 5 Feb. 2023].
Tiffany, J. (2021). MARKETING STRATEGY : overcome common pitfalls and create effective marketing. S.L.: Kogan Page.
Uni Assignment Center (2018). Overview Of Moxy Marketing Essay. [online] Uniassignment.com.
vastint.eu. (n.d.). Moxy Hotels | Vastint Hospitality. [online] Available at: https://vastint.eu/hospitality/moxy-hotels/ [Accessed 5 Feb. 2023].
Whitbread PLC. (n.d.). Media. [online] Available at: https://www.whitbread.co.uk/media/ [Accessed 23 Jan. 20AD].






























































