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Most of the nations have been facing economic uncertainties such as situations of huge unemployment or poverty. It brings a thought of starting one’s own business in no job situation, where an individual would be able to ensure livelihood to him as well as for others by creating a number of job opportunities. Thus, entrepreneurship is the process through which potential opportunities are exposed, assessed and exploited so as to produce goods and services. It initiates innovation and technological developments and thereby, leading to economic growth (Alton, 2015). The economic growth of a nation would be enhanced by motivating the potential entrepreneurs to start or create something innovative. However, there would be no success in a venture till the time, it lacks strong motivation. Entrepreneurship is a long journey that does not have any end or stop. The successful entrepreneurs throughout the journey do not have any expectation to reach to an end. If an individual expects to reach to a certain point to stop, then he would not continue to motivate and move out of the comfort zone to develop (Constable, 2018).This report evaluates the current perspectives of entrepreneurial motivation by focusing on the entrepreneurship and entrepreneurial activities.
[bookmark: _Toc521771468]Literature Review
In accordance to the historical perspectives, entrepreneurship is an old and established concept in the human society. It drives an individual to start developing a group, and the significance and role of entrepreneurship enhances, as time passes by. During the 19th century, the two terms entrepreneurship and an entrepreneur were devised by a French economist (Stevenson &Jarillo, 2007). There are various authors that have found difficulty in providing definition of the two. It is due to the reason that there is no common concept for entrepreneurship and entrepreneur, and thus, every author has given their own definitions. 
According to Shane &Venkataraman (2000), entrepreneurship is a broader term in comparison to the establishment of a new venture. He stated that the term is largely related with the innovation and creative ideas. Entrepreneurship is something connected with the innovation in the methods of solving problems, strategies to recognise the potential threats and opportunities, and ways ofutilising potential opportunities and reducing risks as and when they occur. It includes planning and devising a strategy that could benefit a business organisation in ensuring long-term sustainability (Drucker, 2014). In the context of entrepreneurship, an entrepreneur is the one who is responsible for undertaking and managing business operations. However, entrepreneurship is significant for the economic development of a nation in terms of the creation of employment opportunities, industry growth and development, and other aspects (Naudé, 2014). Additionally, the entrepreneurs and entrepreneurship have been continuously shifting the routes to access various market economies. In other words, it could be stated that entrepreneurship facilitates the conception of a business and pushes it towards growth. Thus, economic success is highly influenced by entrepreneurship, which brings a constant change in the world economy.
In the opinion of Soni&Karodia(2014), entrepreneurship is important so as to initiate and ensure economic development. Entrepreneurs invest the resources and time for the establishment of a business organisation that benefits the stakeholders in terms of exchange of information and the creation of wealth. Most importantly, it benefits the society by generating job opportunities for the population. Thus, the government is intended to facilitate entrepreneurship with its significance in the creation of employment opportunities, and economic growth through GDP. In contrast to this, Kirzner (2015) stated that entrepreneurship is related with commitmentand performance. There are a number of people acrossthe globe that isintended to create the business through the entrepreneurial activities. The commitment of the entrepreneurs towards the businessesand society would have huge influence on the development of entrepreneurial activities.
According to Scarborough (2016), entrepreneurship brings positive changesto the society that pushes innovation, technological developments and conversion of expertise and understanding to the creation of goods and services. Thus, it contributes to the creation of returns and earnings by the development of new jobs, technology, markets, products and services, institutions, etc. Littunen (2000) provided that the entrepreneurs not only ensure problem solving, but these facilitates creativity and innovation to ensure efficiency in solving the problems. In addition to this, an entrepreneur is considered to be a risk bearer in respect of the economic theory. This is the core element of an entrepreneur that usually distinguishes him from the other individuals. In contrast to this, Allah &Nakhaie (2011) stated that risk and entrepreneurs always coincide. Instead, risk motivates an individual to be an entrepreneur. An entrepreneur would be more excited for new opportunities, highly adventurous, optimistic and passionate, if he is interested in huge level of risk.  
[bookmark: _Toc521771469]Impact of economic and cultural environment on entrepreneurship
An organisation directly interacts with the environment in which it operates. A business environment comprises of all the external factors influencing a business and thereby, influencing the business operations and performance. The business environment might be favourable or unfavourable to the business in relation to the growth and productivity. These are the factors in the environment that drives the motivation and ensures success to the entrepreneurship. The favourable conditions in respect of the business within the environment motivate an entrepreneur to move forward, while the unfavourable conditions negatively impacts entrepreneurship (Lewis & Gates, 2005). It is the responsibility of an entrepreneur to manage or modify the conditions that are usual in the environment
[bookmark: _Toc521771470]Economic Environment
The economic environment comprises of the economic structure of a country, which includes industry, trade, agriculture, transportation, growth and distribution of national income, normal trade conditions in specific sectors, balance of trade, balance of payments and others conditions related to economy (Spencer& Gómez, 2004). An organisation is closely related to the economic environment of the nation and thus, its success largely depends on the economy. The national economy classifies into two sectors, private sector and public sector. The primary objective of a business organisation is to ensure profitability in the free economy so as to assess organisational efficiency. On the other hand, the major objective would be towards society and providing social benefit in the closed economy. Thus, social responsibility is the important aspect to judge the business efficiency. There is mixed economy as well in which the entrepreneurs intend to ensure profitability along with the social interest (Acs et. al., 2008). Thus, an entrepreneur must operate in consideration to the functions and conditions of both the sectors in specific economy because the economic environment has its influence upon entrepreneurship.
[bookmark: _Toc521771471]Socio-cultural Environment
[bookmark: _GoBack]The culture and traditions of a country influence the entrepreneurial motivation, technological development and innovation. In the context of under-developed economies, people believe in superstition and thus, the success or failure of an organisation highly depends on the values and beliefs. It might result in the utilisation of excessive time and cost that frequently occurs (Hazlina et. al., 2010). Moreover, there is some kind of entrepreneurial ventures that might not consider suitable by certain cultural groups or societies. In some of the cases, the ownership of land is related to the social status, instead of the ownership and control of the business. It would lead to a situation of wasted labour because of the inflexibility and immobility. At some of the places, earnings might get reduced that motivates an individual towards work. According to the old customers, the savings are given to an elder member of the family. However, entrepreneurship could not emerge in the absence of healthy and favourable aspects of business environment and workplace attitudes. Apart from this, innovative ideas of an entrepreneur would be affected with the conventional approaches and miserable social conditions of the economy (Honig, 2004).Thus, it is seen that the cultural environment influences the entrepreneurship and making it difficult to manage the entrepreneurship.
[bookmark: _Toc521771472]Theories of Entrepreneurship motivation 
Carsrud, & Brännback, (2011) observed that an entrepreneur is required to accept the associated risk in order to make a profit. There is number of theories in order to analyze risk associated with the cultural and economic factors. Theories of entrepreneurship motivation include sociological theories, economic theories, psychological theories, cultural theories and motivational theories. Following are the theories of entrepreneurship motivation: 
Economic theory
Germak, and Robinson, (2014) said that the economic growth and entrepreneurship takes place when the economic conditions are favorable and offering various opportunities. The economic development and entrepreneurship are considered as independent factors. Entrepreneurship helps to contribute towards the economic development effectively and efficiently. it has been observed that the economic development takes place when the real income of country increases.  the characteristics of the entrepreneurial economy are considered as the high level of innovation that combines with the high level of entrepreneurship.  It helps in the creation of new sectors, new ventures and new industries in term of economic growth. Braga, et. al., (2013) stated that the economic incentives are considered as the main motivators as it includes infrastructure availability, taxation policy, sources of finance and raw material and industrial policy. It also helps the entrepreneur to access information related to the technology and market conditions. The economic theory is also involved innovation theory by Schumpeter in which the process of innovation in the context of entrepreneurship in the form of introduction of new products and services, new form of organization, use of new method and technique of production, new source of supply in raw material and opening of new market.   
In the view of Sánchez, & Sahuquillo,  (2012) The economic theory has been divided into two theories of economic which include classical and neo classical. these theories help to explore various economic factors in order to enhance behavior of the entrepreneur. 
· Classical theory: the classical theory is the virtue of competition, free trade and specialization. It helps to revolutionize the industry in terms of economic growth. The classical theory helps the entrepreneur to produce and distribute goods in order to achieve competitive advantage. It also helps to articulated three types of products which include labor, land and capital. 
· Neo classical theory: Garg, et. al., (2011) stated that neo classical theory emerges from the criticisms of the classical model. Neo classical theory indicates that phenomena of economic related to transpire in an economic system, pure exchange and reflect an optimal ratio. In the context of this, the economic system includes exchange occurrence, exchange participants and impact of exchange. The exchange is joined with the diminishing marginal utility that helps to create enough momentum for entrepreneurship.   
Cultural theory of entrepreneurship 
According to Nga, & Shamuganathan, (2010) entrepreneur are influenced by their own behavior and attitude towards occupation, operational requirements of the career and expectations of groups sanctioning new ventures.  It has been observed that the expectations of sanctioning groups and entrepreneur attitude are determined on the basis of cultural. culture is related to the expectations, values and belief related to the behavior shared by the group. Cultural values can be rational, irrational, conscious or unconscious. It also influences technological, social and political factors of a society. Shepherd, & Patzelt, (2011) proposed that cultural values help to enhance the behavior of an entrepreneur in the society. in the context of this, entrepreneurs are able to take risks and pursue innovation. some cultures in the society also discourage innovation such as power distance has the negative impact on the innovation. on the other hand, individualism has the positive impact towards innovation. Societies have a high level of self efficiency and achievement that tend to have a high rate of new venture founding. Low uncertainty avoidance also plays a significant role in terms of a new venture in the society. 
Psychological entrepreneurship 
O'Connor, (2013) stated that the analysis of psychological entrepreneurship theory is on the basis of individual characteristics. The psychological theory gives more emphasis on the personal characteristics that help to define entrepreneurship. In the context of this, the entrepreneurship is considered as the tolerance for ambiguity, risk-taking and innovativeness. Psychological theory includes personality trait theory, the locus of control and need for achievement theory. 
· Personality trait theory: Dunham, (2010) argued that personality trait is considered as the stable qualities that show in most situations. In the context of this, the entrepreneur has inborn potentials and qualities that naturally make him a successful entrepreneur. This theory helps to identify inborn qualities of the entrepreneur by identifying their characteristics. The characteristics of an entrepreneur help to provide a clear understanding of inborn qualities and potentials of an entrepreneur. Goethner, et. al., (2012) stated that The behavior and characteristics of an entrepreneur are opportunity driven, show a high level of business know-how and management skills and demonstrate a high level of innovation and creativity. The entrepreneur also considered as an optimistic, hard worker, emotionally resilient, desire for improvement, transformational in nature, life long learner, competitive desire to win and others. an entrepreneur is also considered as individual o integrity and also able to make a difference. 
· Locus of control: Obschonka, & Stuetzer, (2017) observed that it is the most significant aspect of personality that helps to underline the main event of an entrepreneur life. The success of an entrepreneur comes from his own abilities and capabilities.  Along with this, the former is also known as internal locus of control and latter is known as an external locus of control. The internal locus of control determines that an entrepreneur is able to control the event of a life. On the other hand, external locus of control believes that event of a life come from external factors which include fate, chance and luck. 
· Need for achievement: Marques, et. al., (2012) determined that human being have a desire and need to achieve, succeed and accomplish.  Entrepreneurs are driven by this need to succeed, achieve and excel.  In the context of this, achievement motivation is the only way to convince personological factors related to the creation of new venture.  It also has a significant and positive influence on the entrepreneurial inclination. 
Sociological entrepreneurship theory
According to Thornton, et. al., (2011) Sociological theory gives more emphasis on the social context. It is because social context provides various opportunities to the entrepreneur. The entrepreneur is able to gain trust from the society instead of taking advantage of people in order to become successful. It also helps to analyze the life situation and an individual characteristic who has decided to become an entrepreneur. Along with this, the experience of an individual helps to influence actions and thoughts in order to something meaningful in the life. 
For example, Gilchrist, (2018) said that Jack Ma was inspired by the Malaysia Prime Minister Mahathir Mohamad to create Alibaba successfully in China. The Prime Minister Mahathir Mohamad turns Malaysia capital into the high tech business center and that inspire Jack ma to launch a digital business in order to revolutionize China. Jack Ma started its business in 1995  and jack ma don’t know where to go and how the internet and digital technology can empower people and society. one day, Jack Ma was reading a newspaper, and saw a multimedia super corridor and said it is great and genius idea to make the country high tech. Jack Ma also wondered that if Malaysia could that who not China. AN, (2017) argued that Jack Ma also faces failure and rejections in his life that motivates to establish Alibaba. Jack ma was failed in primary school examination and also failed middle school exams. Even jack ma was not able to clear entrance exam to enter in universities for further study. After that, Jack Ma also failed to get a job after applying 30 times. The failure and rejection of Jack Ma also motivate him to establish Alibaba. It also has the impact towards the economy and culture of China. It is because Jack Ma bring e-commerce in terms of digitalization. He wants to gain trust of the customer by providing safe online system of payment. Jack ma is able to make China a high tech country in the world. He also influences customer buying behavior towards e-commerce. Thus, an entrepreneurship motivation helps to influence economic and cultural factors effectively and efficiently. 



[bookmark: _Toc521771473]Conclusion 
From the above discussion, it can be concluded that the term of entrepreneurship is related to the joy, prosperous and optimism, where success could be achieved with courage, drive and passion. Being an entrepreneur is valuable but it is very difficult to reach over there. The successful entrepreneurs in today’s time have certainly worked hard all throughout. However, it is very easy to launch a business, but structuring it into a large organisation is difficult (Kivo, 2018).  There are various theories of entrepreneurship that helps to influence economic and cultural factors such as economic theory, cultural theory, psychological theory and sociological theory.
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