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INTRODUCTION 
Marketing information system is a system which gives update and information about the market which enables decision makers to make the right marketing decisions. Marketing information system is defined as: 
A system by which marketing information is accumulated and kept, evaluated  and analysed and distributed  accurately for a decision making (Jobber and Rainbow 1977).

 Marketing information systems are place around the marketing manager it is the instrument used for the formulation, and also for the evaluating or to put in force marketing activities.

However, marketing information system is all about gathering of data about customers and consumers, with the goals of constructing a good and strong customer relationship and creating value.

Marketing Information system, is consist of four elements. I,nternal  data ,environmental scanning, marketing research and marketing intelligence.(O .Sullivan and   ABELA 2007)

INTERNAL DATA 
With this components the Marketing  Manager , can get his or her information from the recording sale, or from the customers feedback so on  .  Internal date is built around the marketing Manager ,the information of the firm is transfer from one department to other. Such as the Inventory ,invoice , order of payment ,sales so on  with this information the marketing manager can watching or notice particular things.






 






 MARKETING INTELLINGENCE 
This components help to obtain everyday information about the marketing environment this can be possible by means of book trade journal or ghost shopper and the means of visiting place like Expo.  
It give information about  what is  happening external or environment   and it give information constantly about the development  in the marketing environment ,there are various ways of using this ,the manager can watching TV, listen to radio, so on .marketing intelligence system give the manager to take action and to react and changing the needs of customer 
MARKETING RESEARCH
This is the final step of marketing information system it is the planning action for the analysis of the reporting of the data ,and also finding solution the first and most important problem happening in the company ,with this the manager will think on what to do ,and how to change or adjust some of the company policy or to introduce a new business policy to the company .Phillip Kotler  defined marketing research as a routine for the collection ,analyse ,and reporting of data and finding applicable marketing  facing the company.
Marketing   research  consists  of collecting of data both in primary, secondary ,quantitative and qualitative data
Primary data this is collected from the right source by  the means of questionnaire survey or by the means of interview
Secondary date this a data which someone else have already collected  for  example  commercial research company  and it has been in existed ahead the problem was identified  
Quantitative data is about buying  behaviour but  is not  good to find why
ENVIORNMENTAL SCANNING SYSTEM is the act of observing , keeping the record of what is good for the company ,the opportunity and the threats that may happen with this they can avert the risk of lost  (O Sullivan and  Abela  2007)
However ,marketing information system is an information supplier ,it give or supplier information to the company marketing and the manager provide it to other marketing agencies ,asses the information needed and this information have to develop to the stage of breaking down to components 
With the help  of  this  components , marketing  information system , for  example internal data marketing intelligence , marketing research , and environment scanning. all these components have brought light into the hospitality and tourism industry,  compare to the time of when the world was analogue , since the effectiveness of the internet marketing  tool  demonstrate a method and system the gathering of information about the market.                                                                                                                                                                          
Through the means of marketing  information system  ,marketing or hospitality and tourism industry can now be reachable and reasonably priced  and also considerable, customers can now made their choice. There is the opportunity like constructing a good and strong customer relationship , gathering information and communication is wider and richer(Sigala2003a , Sigala2003b ,Kleindl2000  , Spakes and Thomas 2001 , wood 2001  ).now by the means of using environmental  scanning hospitality and tourism industry can know or identify what is favourable and what is unfavourable information. Hospitality and tourism management can now also identify the opportunities that is not yet seized in the market, which also help them to avert the threats or the lost ,environmental scanning ,help the hospitality and tourism industry to gain a clear or deep perception of a situation into the industry development trends and strategic  planning  (Hambrick,1982,wood,2001)
Through the use of marketing information system ,information about what is happening in environment and planning action which help for the analysis of the report of the data and also with the environmental scanning ,the hospitality industry can now respond to change and make alternate move and to strategies in a quickly and in appropriate manner( Jogaratnam,and,Law,2006,Liao et al,2008,Okumus,2004)
The use of the modern technology ,the information about how to forecast and recognize customer needs , and building a strong customer relationship and the capacity of the DSS in the decision making in  hospitality and tourism  management  has help a lot (Wober, 2003).

This report will focus on Emirate Airline as a company within hospitality and tourism industry the analysis of MIS.
Emirate Airline 
The important of using marketing information system by Emirate Airline, marketing information system has brought  emirates airline company to a global recognition ,MKIS has be the source of their market strategies 
       Emirates airline which started their first flight on the 25th OCTOBER 1985 out of their country Dubai with two leased  Boeing  737 and air bus 300 b4, since on the 25th OCTOBER 1985 when they made their first step to the regional travel ,they are now a leader in the aviation sector by today emirates airline operate almost 1500 flight departing each weeks to almost 140 countries  so on. not only that they operate a flight to all continent, they have also develop global into hospitality and tourism industry as a champion,  many of their competitor are now trying to follow up .
     In two decades emirates airline where able to expand it network  , their main focus of emirates airline is all about quality control and pay attention how their customer  will be  treated , and creating value  for their customer this is the main priority of the emirates airline.
      Able to understand and offer a high value  for money  for their customer make them the best airline on any of their routes ,the country UAE itself ,are tourism and business area  Dubai  the capital city of UAE is place where hospitality and tourism has grow fast ,it give the emirates airline the much room for growth  the fee duty law is also another reason for the attraction of tourism and business .Shakir  Hussain.(2008) Economic Success of Dubai as hub is going to grow. Available from gulfnews
      Through this tourism ,hospitality and business activities , emirates airline take the advantage to increase their sales and the environmental  information make the emirates airline to know what is going on , which make them to plan ahead . emirates airline be the government owned they have asses to the information of the labour market, as the economy of the country is growing fast and also increase in the work force  this also give the emirates airline to plan and increase their routes 
      The open sky policy operated in Dubai ,as the airport is the transit point for passenger ,through this connecting point emirates were able to advance their marketing for all  the transit passenger emirates marketing strategies  was the improvement of their in flight service and also be the first to allowed  passenger  to make voice call over the aircraft ,and to have asses to internet while on airplane provide entertainment ,private suites with door and bar shower so on with all these in flight service ,customers were attracted .Richard Backer (2008) Review : Emirate First Class . 
     Above all emirates were able  gather the information through  internal source they take date from transaction processing by means of communication such as sale office call email  also through website with their home page customer s can buy their and choose any language 
How is Emirate Airline using MIS for
Information gathering >>Through  buying of ticket from any of the agencies for  example booking.com , travel agency 
Communication>>the information will be send to their marketing department
Marketing>>selling their brand making people to know the price and other offer
Is it effective? If yes, how>>yes it attracted customer for Emirates 
                          CONCLUSION
Based on these , for any company or organisation to excel it need  to apply the principle of marketing information  system , Emirates  was able to using .  Mkis  to gather their information which help Emirate for the selling their brand which make Emirate one  of the leader  in the aviation industry.
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