Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 2539224
Topic chosen: Importance of customer service for business success
Title of source: The importance of marketing and service level strategies in retaining and prospecting customers for business success.
Author(s): Marinho, Geovana de Sousa ; de Souza, Sidriane Guimaraes ; Galvao, Suellen Diniz ; Roberto, Jose Carlos Alves ; Pinto, Jose Roberto Lira, Jr

Year published: Sindicato das Secretarias e Secretarios do Estado de Sao Paulo; GeSec : Revista de Gestão e Secretariado, 2023-10, Vol.14 (10), p.19018

How did you find this source?
(e.g. Google Scholar, library database, google)
UWTSD library database
Librarysearch.uwtsd.ac.uk
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? Yes
Is this a useful article? Yes 
Is this an academic source? Yes
When was it published? Is it recent enough? Why?
Full text availability
EBSCOhost Academic Search Premier
Available from 01/07/2010.
Walk-in Access Users
Accessibility Statement / Datganiad Hygyrchedd
ProQuest Central
Available from 01/01/2010 volume: 1 issue: 1.
Accessibility Statement / Datganiad Hygyrchedd
Open Access version of full text found via:Unpaywall
Additional services
Report a Problem
Having problems accessing the full text? Please let us know.

Author Credibility
Who is the author? What are their qualifications or expertise?
1.Marinho, Geovana de Sousa 
Qualification: Undergraduate student in Administration, Centro Universitario Fametro, Manaus
Expertise: Administration, with research in service-level strategies, marketing, customer acquisition and customer retention. 
2.de Souza, Sidriane Guimaraes 
Qualification: Undergraduate student in Administration, Centro Universitario Fametro, Manaus
Expertise: Business administration, marketing and costumer relation.
3.Galvao, Suellen Diniz 
Qualification: Undergraduate student in Administration, Centro Universitario Fametro, Manaus.
Expertise: Administration, service management, customer loyalty and marketing strategy
4.Roberto, Jose Carlos Alves 
Qualification: Master’s in Production Engineering, Federal University of Amazonas
Expertise: Production engineering, operations, organizational improvement, management, quality management and logistics. He is also a higher education professor and had a substantial publication record 
5.Pinto, Jose Roberto Lira, Jr.
Qualification: Master’s in Industrial Engineering , University of Minho, Portugal (revalidated by UFRJ) ; also Bachelor’s in Administration and several postgraduate specializations.
Expertise: Industrial engineering, production management, quality management, Lean/Six Sigma, supply chain, logistics, higher education, project management and marketing. 
He is also a professor, lecturer, quality auditor and consultant.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
  Marinho, G. de S., de Souza, S. G., Galvao, S. D., Roberto, J. C. A., & Pinto, J. R. L. (2023). The importance of marketing and service level strategies in retaining and prospecting customers for business success/ A importancia das estrategias de marketing e nivel de servico na retencao e prospeccao de clientes para o sucesso empresarial. GeSec : Revista de Gestão e Secretariado, 14(10), 19018. https://doi.org/10.7769/gesec.v14i10.3098
5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

