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Nia James – 1705762
Jessica Rees – 1703037
Ella Williams – 1707424
Ruby Khatun - 1702871
Jack Steele – 1700866
Table of what each team member did
	Nia James
	· Wrote 7 blog posts 
· Created poster 
· Created ‘Go Fund Me page’
· Created Facebook group
· Shared awareness on Matthews House, Matts Café and The Homeless Period of Swansea Facebook pages
· Created group assignment document 
· Contributed to Tesco bag packing event 
· Raised money in local restaurant 
· Counted money with Matthews House 
· What’s a blog? And how does it fit in with the promotional mix?
· Kotler (2017)

	Jesscia Rees 
	· Wrote 5 blog posts 
· Contributed to Tesco bag packing event
· Wrote posts on personal Facebook
· AIDA model and content plan

	Ella Williams 
	· Wrote 4 blog posts 
· Contributed to Tesco bag packing event 
· Wrote posts on personal Facebook
· Brief overview of the project

	Ruby Khatun 
	· Wrote 3 blog posts 
· Contributed to Tesco bag packing event 
· Counted money with Matthews House
· Wrote posts on personal Facebook
· How the blog was developed 

	Jack Steele 
	· Wrote 3 blog posts 
· Contributed to Tesco bag packing event 
· Wrote posts on personal Facebook
· Objectives 





Link to our blog page on Word Press – https://mattshousefund.wordpress.com
Nia James 
Matthews House has provided us with lots of money boxes for us to scatter around Swansea, just as an extra way to raise as much money as we can to fix their showers. 
I decided to put one in The Kardomah Cafè which is run by my mum. I chose to do this because I have explained Matthews House to her so she knows exactly what the organisation is and does, meaning when people are putting money into the box, she is able to tell them what the money is going towards.
I placed the box there 2 weeks ago and it filled up within a week and a half which was very pleasing for myself, my group, and Matthews House. Ruby and I then took it to Matthews House on the 22nd of November to count the money and add it to our money fund. After counting the money, we came to the figure of £92.87 which we were ecstatic with. Thom, the manager, explained to us that the most anyone has ever made in the money box is £44 so we broke the record.
As a team, we then decided that we were going to put the money box back into The Kardomah Cafè because it was a place in which was getting a lot of money quick. We also opted for this location again due to the fact that my mum is still able to give out information on Matthews House so people know what they’re funding for. This point also links into our 1st aim, spreading awareness, as my mum is spreading awareness to her customers.
The money box has only been back for a day now so when it’s full again I will do another update to let you all know how much the box got the second time around. 
Jessica Rees


So the other day I was swiping through a newspaper when an article with the topic of 

homelessness caught my eye.

Veterans are 50% more likely to become homeless than other Americans due to poverty, lack 

of support networks, and dismal living conditions in overcrowded or substandard housing.

It is said that a vast majority of homeless veterans (around 96%) are single males from poor, 

disadvantaged countries and communities. The homeless veterans we see on our streets today 

have served in wars such as Grenada, Lebanon, Operation Enduring Freedom (Afghanistan) 

and many many more.

[image: ]http://www.greendoors.org/facts/veteran-homelessness.php

So what is the cause of veterans becoming homeless?

The answer is quite simple but astonishing. There is simply a lack of support and social 

isolation. We have to remember that these people have been in harsh environments for weeks 

even months on end of which can lead to PTSD and many other mental illnesses. Even these 

consequences lead to how veterans have low marriage rate but higher divorce rate which 

evidentially has an impact on their families and loved ones.


So question is, aren’t there any authorities that take care of veterans?

The answer is yes, called the Department of Veterans Affairs. In 2009, the department served 

more than 92,000 homeless veterans. But with an average of 500,000 veterans becoming 

homeless during this period of time, the VA only reached to about 20% of those in need.

It honestly breaks my heart to see this happen to some of the most bravest, courageous and selfless male and females that fight for our freedom and world affairs which brings us down to all the more reason why organisations such as this is extremely important which is why we will always continue to raise as much awareness and money to help those who need it.

Ella Williams 

I bet you’re all wondering how Matthews House came around and I’m just going to let you in 

on where it all began.

Matthews House was founded by a group of 30 people who went to an organisation similar to 

Matthews House in Cardiff and decided that they wanted to create their own organisation in 

Swansea to support vulnerable people. From just seeing how much that organisation in 

Cardiff has helped people they knew they wanted to have their own organisation in Swansea 

to give back to their local community.


At the start the 30 friends gathered £5,000, which was a lot of money but not as near as much 

as they needed in order to get started. They wanted to find a local property to buy themselves 

but knew £5,000 was not enough. Then, a church went up for sale, located in Swansea’s city 

centre and they knew that was the property they had to have. However, it was on auction for 

£80,000. The group did a lot of fundraising to raise the money together and within a month 

they had £75,000 and put a bid in and won!!!


In May 2016, the church was bought and has been renovated to a very high standard. 

Previously, the church was owned by a charity called Cyrenians, but it went to 

administration.


The organisation has not even been open for a year yet and there is already a café inside that 

runs every Monday, Tuesday and Sunday and dignity packs that have been created for 

vulnerable women in Swansea. Also, 62 volunteers (some who are homeless themselves) and 

two university groups (including my group and I) helping to make people more aware of the 

organisation and to raise money to help them. The more people who are aware of the 

organisation the better the organisation have on raising money to help vulnerable people.


In my opinion, this is such a lovely organisation and I am so proud to be a part of helping 

them make a difference. If that isn’t an achievement from what the organisation have done so 

far then I don’t know what is.

Ruby Khatun 
Today I will be talking about why do people volunteer?

If your wondering what volunteering is volunteering🤔 is an unpaid activity which involves 

spending time with an organisation and doing something that will help the community.

People choose to volunteer for many reasons. For some people, they find it very rewarding it 

gives them a chance to give back to there area. For other people, it gives people the 

opportunity to develop new skills and gain new experiences and knowledge and to meet new 

people.

There are many reasons how volunteering can benefit you and the people around you for 

example

· It helps so many people who may need help it gives them a chance to make a difference in their lives.
· Gain confidence. Volunteering can help you gain self-confidence by giving you the chance to try something new
· Volunteering can help you meet new people and you might gain new friends
· Learn new skills. Volunteering can help you learn new skills, gain experience and sometimes even qualifications.
· Through volunteering, you can test yourself to try something different, achieve personal goals, practice using your skills and discover hidden talents.

Matthew’s House offers hope and makes a significant impact on people’s lives. To achieve 

this, they rely on local volunteers who give their time, resources and skills to help them in 

many ways.

Matthews house has 62 volunteers and some of them are also homeless this just shows us 

how volunteering makes such a difference in people’s lives.

Matthews house is always taking on new volunteers

They show a big interest in being a volunteer from anybody who cares about the homeless or 

vulnerable people.  They want you to care about the values of hospitality and hope to 

everybody who uses Matthew’s House.

The volunteers make such a significant impact even if they work a few hours without the 

volunteers Matthews house wouldn’t be able to run.


 If you want to know more about volunteering for Matthews house the link is right here

https://thehill.churchsuite.co.uk/events/k7af4sih

Jack Steele 
We have planned to climb up Pen Y Fan to raise money towards our charity. This is the highest point in South Wales (886m), and is in the Brecon Beacons. It’s a very popular walking route around South Wales and a few of the group members have completed the walk before.
We have decided on the date, 8th of December. Because were doing this, we will reach a larger audience as we are going to ask family members and friends for sponsors and in doing this we will spread awareness. We are aware that the weather will most likely be cold and possibly raining but this could make us put more effort into the actual walk, but this could also result in somebody slipping or injuring themselves, so this is the reason we need to make sure the risk assessment form is completed before we do the walk. We will also be taking pictures and uploading videos of our walk when we are doing it!
At the moment I have created a sponsor sheet and given them out to each member of the group so we have a head start to raise as much as possible. I also need to fill in a risk assessment form, as we are doing this as part of a University project, this will be done by the end of the week. Right now, we have made £50 altogether and we have only had the sponsor forms for about a week. If you would like to support us please get in touch and help us try and raise as much as we can and spread awareness! You can find our contact details on the main page of the blog.










Supporting paper
Our team was set a project to spread awareness and raise money for an organisation called 

Matthews House. This organisation was set up to provide hope and hospitality to the 

Vulnerable of Swansea. During this project our team wrote individual blogs onto a website 

called ‘Word Press’ we all spoke about different topics regarding Matthews House. The main 

objective of this blog is to raise awareness for Matthew’s House on the internet in a fun and 

attracting way. The group also wanted the readers of the blog to understand the importance of 

helping the homeless and how to do it themselves. Kotler (2017) defines a blog as an online 

journal where people post their thoughts, usually on a defined topic. This fits in with the 

promotional mix as we promoted this organisation within each individual blog post by 

describing the place in which we were doing charity event and amount of money we needed 

to raise. For our content plan we ensured our blogs resolved around the organisation. We also

ensured our content was interesting to our viewers, to do this we followed the marketing 

strategy AIDA. 

Nia planned each blog post by concentrating on the importance of what needs to be talked about regarding Matthews House. This included the homelessness in Swansea, this is because if homelessness wasn’t an issue then there would be no great deal for Matthews House so she thought it was vital to explain how much it has increased in recent years as this proves why so many people rely on this organisation. To support her homelessness blog post she included a quote from Wales Online which enhanced her point. This supported Matthews House due to the fact that she had spread awareness though the likelihood of the need for this organisation because of homelessness and the increase in recent years, meaning people are more aware so will want to donate which is one of their aims. Another blog post she made was on the money boxes we were provided by the organisation, she planned this blog by ensuring she got the point across that whilst people were putting money in, they were being informed of where and what the money was going towards. This supported Matthews House as more people were getting to know what the organisation is, which is also meeting another one of their aims, spreading awareness. This is supporting the organisation as people are more aware and are able to donate more or even set up their own events to raise money which would benefit their organisation a great amount. Nia created the Go Fund me page, the poster, the Facebook groups, and the posts on the Matthews House’s different pages such as Matts Cafe which has helped massively with our team’s main aim. She has attended her classes in University which has resulted in her knowing exactly what to do so she could then explain to her other team members what they had missed whenever they missed sessions as some people did. 
Jessica wanted to ensure she posted a variety of related topics to Matthew’s House mission 

statement so that readers could get a deeper understanding of the problems that go on around 

us and what we as a group are trying to do. In her posts, Jessica spoke about statistics and the 

different types of people we find on the streets. When reading Jessica’s posts, she takes a 

deeper look at the perspective of these homeless people and the struggles they face, both 

male and female, that we as privileged people don’t take much notice to. In Jess’s featured 

post, save our Soldiers, she touches upon the statistics of veterans, their backgrounds and the 

reason for veterans becoming homeless. Jessica also realised the importance behind platforms 

such as our blog and how raising awareness for an issue that is not being funded by any 

governments and is indeed a problem word wide is vitally important is we want to make a 

change in the world. Realising the positive impact her posts and our work makes on our 

readers and supporters.

To contribute to the group, Ella wrote four blogs. She planned her blogs effectively with her 
group members and wanted them all to be different, some to do with the project and some to 
be about homeless people themselves so people who were reading the blog got more 
information about the whole topic. The first blog Ella wrote about was the bake sale the 
group were going to hold. However, the group found that they were doing way too much in a   
short amount of time that there was no need to hold a bake sale. 

Also, Ella wrote three other blogs which were, ‘Homelessness and Crime’, ‘Why are people 
homeless?’ and ‘How Matthews House Began’. Each blog is different and she wrote each one 
to make the reader aware of why the organisation is here today. Ella even used statistics to 
support her information and for the pubic to see for themselves that it is the truth. 

Overall, Ella thinks the groups blog’s support the marketing mix campaign as each member is 
personally selling their blog to the public to buy and believe everything that has been said 
about homeless people and what the organisation is doing to help. The group shared their 
blog all over Facebook which worked extremely well as over 50 people have read the blog. 
These marketing strategies are free and work effectively to get information across.
[bookmark: _GoBack]
Ruby participated in the group blog by writing about volunteering and how volunteering is 

important and a way of giving back to the community. It’s also a way to gain confidence and 

mix with people you may not usually interact with. Ruby explored how volunteering is also 

beneficial for people by investigating and researching online websites. Ruby also used 

Matthews house website to see what they expect from most of their volunteers. Ruby was 

able to gain knowledge and understanding from this and give related evidence on how 

volunteering is a valuable contribution to society and beneficial for yourself. Ruby 

contributed to the blog by being a team player and taking initiative when needed and taking 

advice to make sure the blog was informative to whoever was viewing the posts. Another 

way Ruby contributed to the team is by raising funds to donate to Matthews house, a 

disadvantage Ruby had faced was be unable to find a destination to locate her charity box, 

meaning she was unable to contribute any funds from the box. Ruby helped to count at 

Matthews house before handing the funds over to Tom the manager of Matthews house.



Jack’s involvement in the blog posts was primarily about the Pen Y Fan sponsored walk and 

explaining about the tokens that Matthew’s House are introducing. He hadn’t had any 

experience with writing blog posts before and when he began to write the post he wasn’t sure 

on what information to include and how to present it informally. To try and get more help on 

how to write posts that pulled the reader in, and made them interested in what he was writing 

about he decided to research and look at established blogs to get some ideas on how to make 

it more fun and exciting than formal. As he was attending the classes he was also able to get 

extra help from lecturers and university resources. After doing this he was able to complete 

blog posts in a fun way, whilst giving all the information he wanted to share.
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I'he number of homeiess iemale veterans IS on the rise:

in 2006, there were 150 homeless female veterans of the

Iraq and Afghanistan wars; in 2011, there were 1,700. That same year, 18% of homeless
veterans assisted by the VA were women. Comparison studies conducted by HUD show that
female veterans are two to three times more likely to be homeless than any other group in the
US adult population.

Veterans between the ages of 18 and 30 are twice as likely as adults in the general
population to be homeless, and the risk of homelessness increases significantly among
young veterans who are poor.

Roughly 56% of all homeless veterans are African-American or Hispanic, despite only
accounting for 12.8% and 15.4% of the U.S. population respectively.

About 53% of individual homeless veterans have disabilities, compared with 41%of homeless
non-veteran individuals.

Half suffer from mental iliness; two-thirds suffer from substance abuse problems; and many
from dual diagnosis (which is defined as a person struggling with both mental illness and a
substance abuse problem).

Homeless veterans tend to experience homelessness longer than their non-veteran peers:
Veterans spend an average of nearly six years homeless, compared to four years reported
among non-veterans.
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