1. Digital Marketing & Consumer Behaviour Aim: To evaluate how AI-driven personalisation features influence consumer trust and purchase intentions in three UK luxury fashion e-commerce brands
Objectives:
1. To examine the types and levels of AI personalisation features used by three luxury fashion brands
2. To assess consumer trust responses to different personalisation features
3. To measure the relationship between personalisation and purchase intent
4. To develop a framework for effective AI personalisation in luxury e-commerce
Research Questions:
1. How do different types of AI personalisation features affect consumer trust?
2. What is the relationship between personalisation intensity and purchase intentions?
3. Which personalisation features most effectively drive conversion in luxury e-commerce?

