Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Hamza Taj-2525216
Topic chosen: The use of social media to promote businesses.
Title of source: Role of social media Marketing Activities in Influencing customer intentions: A perspective of a new Emerging Era.
Author(s): Khalid Jamil, Liu Dunnan, Rana Faizan Gul, Muhammad Usman Shehzad, Syed Hussain Mustafa Gillani and Fazal Hussain Awan.
Year published: 2022
How did you find this source? I found this source by searching for academic articles about social media marketing using Google Scholar.
(e.g. Google Scholar, library database, google)

Why did you choose this source? I chose this topic because it is directly related to my topic and explains how social media marketing can influence customers and their intentions to interact with and purchase from businesses. I also found it useful because social media Is an important way for modern businesses to communicate with and attract customers.
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? Yes. The source is relevant because it focuses on social media marketing activities and their influence on customers, which directly relates to how businesses can use social media for promotion. 
Is this a useful article? Yes. The article is useful because it provides research and evidence about the effects of social media marketing on customer behaviour and purchase intentions.
Is this an academic source? Yes. It is an academic research article published in the journal frontiers in psychology. The article includes research methods, results and references to other academic studies.


When was it published? Is it recent enough? Why? The article was published in 2022. I believe it is recent enough because social media marketing is still widely used by businesses today. However, social media changes quickly, so newer research could also be useful when studying current platforms and trends.


Author Credibility
Who is the author? What are their qualifications or expertise? The article was written by researchers connected to universities and schools specialising in areas such as economics, management and business. This gives the authors relevant academic knowledge for researching social media marketing and customer behaviour.

Reliability
Is the source reliable? Why? I consider the source reliable because it is a published academic journal article with a DOI and it uses research methods and references previous academic studies to support its work. The article is published in frontiers in psychology and is also indexed in pubmed.
(Consider journal, publisher, peer review, citations)



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

