Influence of social media marketing upon small and micro business performance in India – A case analysis of Burnout Food Truck
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[bookmark: _Toc515366936]1.0 Introduction:
[bookmark: _Toc515366937]1.1 Background of the research:
Social media has been the latest buzzword in the 21st century and among all the countries, India is one of the counties, where social media is very developed in nature. Nowadays, the companies are seeking more towards engagement of the customers with the help of online platforms and more towards driving their advertisement with the help of social media (Heller Baird et al., 2011). For a business entity, large or small, the presence in online market is very significant and there are a variety of requirements of a customer, that the customers’ looks forward to nowadays form the part of a company and apart from the customers looking for a website, they also look forward to a blog, shopping cart, a page in social networking sites, e-brochures and so on. Moreover, there are 92% of the businesses that are of small and medium size that agrees to the fact that social media is very significant for their business in order to create awareness among the customers about their products and services (Qualman, 2010). Furthermore, the businesses that exists nowadays splits the use of social media among the customers that already exist and among the customers that are required to be acquired by the business.
India is a huge country with huge growth of small business in the recent years. There are more than 40 million small businesses that exist in the Indian economy and also 500,000 among them also have presence in the social media and in addition to this, 12.8 million businesses also employs more than 31 million employees. 33% of the export of the Indian market is contributed by these SMEs and also contribute a little less than 39% of the production of the industry (Neti, 2011). Furthermore, it is also a fact that the small medium enterprises are the highest growing sector in the Indian economy as well.
This research will be based upon how the social media affects the performance of Burnout Foodtruck that is located in Noida in India and serves, Italian, Mexican as well as Spanish cuisines to the customers and though they have high amount of presence in the social networking sites, they do not own any company website. There are various kinds of beverages as well as other kinds of foods that are served by this foodtruck and the business was incorporated in the month of February in 2016 and is running till now (in.linkedin.com, 2018). 
[bookmark: _Toc515366938]1.2 Study Purpose:
Social media was totally an innovative thing just a few years back and there were many people that didn’t know the use of the social media and how it affects the life of the individuals. Social media is a medium for interaction that was brought a few years back into the business where the people were able to share the contents related to their business and thus attract the prospective customers towards the organization (Tuten et al., 2017). Nowadays, there are no businesses that exists in the economy either small or large that can think of conducting their business without their presence in the social media sites. For the first time, when social media was launched for the small businesses, the small businesses always feared that as they didn’t know which area to focus upon, they will receive success initially and have the chances of failure in the long run (Karimi et al., 2015). 
Thus, the study related to the social media and the small businesses has created a lot of urge among the researchers and this research will focus upon how the social media can be used by the small businesses to penetrate in the Indian market situations and also how Burnout, being a small business in the Indian Economy is developing their social media strategies in order to reach up to their customers and raise the awareness about their brand. Moreover, the research undertaken will also describe the power of social media sites and using social media as a marketing tool which have the power to influence the consumers of the brand and the procedure of their buying decision.  
[bookmark: _Toc515366939]1.3 Research Objectives:
There are a few objectives of the research that were set b y the researcher which will help the researcher to conduct the research in an effective way as cited below:
· To examine a variety of small business and micro business those are making use of social media for the purpose of marketing.
· To evaluate the influence of social media upon the performance of the business.
· Studying the business performance of the organization after social media is implemented for the business.
· To estimate the influence of a variety of promotional activities that takes place online in order to enhance the brand visibility.
[bookmark: _Toc515366940]1.4 Research Questions:
From the objectives of the research, a few research questions has been formed answering which can help the researcher to reach the aims of the research which is to find out the influence the social media have upon the small and micro business performance. The questions for the research are mentioned below:
· Which are the small and the micro businesses that are making use of social media?
· What is the influence of social media upon the performance of the business?
· How the performance of the business is after the social media is implemented in the business?
· What is the influence of promotional activities of the brand that can enhance the brand visibility?
[bookmark: _Toc515366941]2.0 Literature Review:
[bookmark: _Toc515366942]2.1 Introduction:
The literature review section of the research is something which helps the researcher to gather the secondary data related to the research and helps the researcher to jot down these ideas which can help the researcher to gain an understanding related to the research. This part of the research will state the ideas related to the use of social media in small and micro business in India and how the companies can be successful in the Indian economy through social media.
[bookmark: _Toc515366943]2.2 Social Media:
In the networks as well as in the virtual communities, when the people shares information as well as exchange ideas, it is known as social media as stated by Henry et al., (2012). With the coming up of Web 2.0, which allows creation of user generated contents, the businesses are able to focus upon the social media aspects in order to promote their business (Srinivasan et al., 2016). There are also web based as well as mobile based technologies which helps in the creation of platforms that are interactive in nature and also helps in modification contents that are user generated.
Accoridng ot Greenberg (2010), any kind of platforms that supports user generated contents in the website can be termed as social media and some of the sites that can be stated as social media sites are WordPress, Lithium, Sharepoint and so on as well as sites like Facebook, Instagram, YouTube, and LinkedIn and so on (Greenberg, 2010).
[bookmark: _Toc515366944]2.3 Small and Micro businesses:
As stated by MSMED or Micro, Small and Medium Enterprise Development (2006), there are two categories of the business in which these kinds of businesses can be divided upon as mentioned below:
Service Enterprise:
The enterprises that are occupied in providing services to the customers are known as service enterprise and they are well known for investing their money upon the equipments for production of the services (Lahiri, 2012).
Manufacturing Enterprise:
The companies or the business that engages them in order to produce the products or the goods for the customers is known as manufacturing enterprise. These kinds of organizations require more manpower and also machineries for the purpose of production and also do their investment in machineries and the plants for manufacturing.
[bookmark: _Toc515366945]2.4 Social Media Marketing:
Kaur (2016) has opined that social media is nothing but the collection of huge number of online platforms as well as tools which are used by the individuals to share contents, opinions about various topics, perspectives, profiles, insights and so on that has the power to facilitate conversations as well as interaction between two or more people (Kaur, 2016). While social media can be regarded as the platform or the tool, the social networking sites are the ones which can help individuals or the business to establish connection with one another and with the customers of the organization.
According to Pate et al., (2013), the marketing concept in respect to social media marketing is something with the help of which the businesses are able to join the any kind of conversation with the customers of the organization in a transparent as well as in an authentic way that can help in building up of the relationship between the customers and the organization which has the potential to enhance the sales of the business (Pate et al., 2013).
[bookmark: _Toc515366946]2.5 Social Media and Marketing:
Sisiraneti et al., (2011) has stated that in the present marketing environment, the social media is the best method that is available for the business for them to get connected with the customers in just a few clicks. Social media can be stated as a medium for socialization which can help in winning the customer trust with the help of establishing connection with the customers at an in-depth level. Many brands whether large or small has focussed upon social media marketing since the last few years and the marketing managers of the organization are entitled to take notes regarding the benefits that the businesses are gaining after the implementation of social media websites (Miller, 2013). 
Thus, the companies that exist all over the world has realized the importance of social media in the business and the Indian small and micro businesses are also not an exception. Thus, it is very significant for the organization to set superior social media strategies in order to gain profitability for the business with the help of connecting with the customers in a superior manner (Vinerean et al., 2013).
[bookmark: _Toc515366947]2.6 Conclusion:
Thus, the above discussion proves the significance of reviewing the old literatures related to the topic of study and provides an idea to the researcher related study topic which can enhance the quality of the research.
[bookmark: _Toc515366948]3.0 Ethics related to the research:
In order to make a research successful and valid in the eyes of law, the ethical consideration should be followed by the researcher and in this research, to ensure that the research is valid; the researcher should ensure the safety of the data and also should protect the data about the respondents at any cost (Lange et al., 2013). Moreover, the secondary data that will be collected by the researcher should require proper reference so that legal troubles can be avoided. Thus, the ethical considerations that are related to the research can be maintained by the researcher. 
[bookmark: _Toc515366949]4.0 Data Analysis Method:
This research will focus upon collection of the data with the help of both quantitative as well as qualitative form. In conduction of the qualitative research; open ended face to face survey will be conducted with the mangers of Burnout Foodtruck, while the quantitative data will be collected from the customers of the Burnout Foodtruck with the help of close ended questions which should be conducted with the help of questionnaire survey through email.
Moreover, primary and secondary data collection will be followed for the research and while the primary data will be collected from the customers and the mangers, the secondary data will be collected from the old literatures from the internet and library sources. For the purpose of old data collection related to the research topic, the researcher will make use of library books and magazines and also internet sources like old journals and articles which is related to the topic (Brown et al., 2013).
The sample size that will be taken for this research is 3 managers for conduction of qualitative research and 50 customers who will be interviewed with the help of questionnaire and asked close ended questions in order to complete the survey. The data will also be analyzed by the researcher with the help of various statistical tools like graphs, bar diagrams, pie charts, Microsoft Excel and so on. This will help the researcher to arrive to a conclusion at the end.
[bookmark: _Toc515366950]5.0 Timeline for the research:
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