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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	[bookmark: _Int_UMeZSOUJ]Answer: The Yoga Reading website loads rapidly and smoothly. The pages open instantly, and images are very clear without any lag. There are no massive delays when browsing between diverse sections, like timetable, classes or pricing. In a few words, the site functions smoothly on mobile and desktop and provides a positive experience when browsing. Its fast performance which makes it easy for users to book classes and find diverse information with confidence. 


	[bookmark: _Int_tnkpURQ1]Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 
Yes, the Yoga Reading website includes many sub-pages, this includes sections for timetable, classes, about, events, courses, shop and osteopathy. Customers navigate through a top menu with drop-down choices which lead to detailed sections, such as Pregnancy, Beginners or Ashtanga Yoga. Furthermore, links and “Book Now” button are through the pages and guide individuals smoothly between booking and information sections which fosters an easy website interaction for customers. 


	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Yes, clients can easily make bookings directly through the webpage. This site has the “Book Now” button which links to the external booking platformyogareading.punchpass.com. via this system, clients will easily reserve their preferred class, sign up for workshops and buy passes. All these details make the process of booking easier and convenient which allows potential customers to secure their spots whenever they want without requiring visit the studio or making a call. 


	Question 1d - What improvements could be made to the usability of the website?

	Answer: To improve the accessibility of the website, navigation can be simplified with menu labels such as “Pricing”, “Classes”, “Contact” and “Booking”. The booking buttons should be prominent to guide clients. Adding more photos will make the site interactive and engaging, while the mobile optimization will improve the accessibility for clients that use smartphones. Presenting the class options and prices in an easy-to-read format will help customers to quickly understand all the services offered.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The webpage has a calm design and uses simple layouts and soft colours which promotes a relaxing yoga atmosphere. On a mobile phone, the layout is adjusted and some of the text and buttons look smaller which needs scrolling or zooming.
But a computer/laptop, the site looks expansive with easy-to-read text and separated sections. 
Although responsive, improving mobile optimization, like bigger buttons and more specific sections will be even more user-friendly 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The webpage uses calming and soft colours, such as pastel green which fosters a welcoming and relaxing atmosphere. Images include information about class descriptions, timetables, studio and the instructors which offers clients a sense of the community. While the website does not feature videos prominently, the visuals support the brand identity. As a summary, the combination of colour and images provide a professional, peaceful and approachable feel which aligns great with yoga experience provided. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	[bookmark: _Int_4SnGRvfD]Answer: The website doesn’t offer an online chat tool which means that visitors can’t ask questions or get a fast response directly on the website. Without having a chat tool, clients should rely on phone, email or contact forms which will slow down the communication. Including a chatbot or live chat will improve customer support and offer instant answers about pricing, classes or bookings improve the overall clients experience by making enquires more convenient and quicker. 


	Question 2d – How effective are the social media links on the website?

	Answer: The Yoga Reading webpage includes social media links to platforms such as Instagram and Facebook which are found at the bottom and top of the page. Both links are easy to access and allows clients to see updates, community posts and class schedules. While the social media offers useful connection to social content, the effectiveness can be improved when including visible icons on each page which will encourage interaction and engagement instantly from the website. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website shows its services through well-structured sections, including schedules, class types and prices. Each class is outlined with details, like difficulty level, duration and target audience which helps clients to choose the best suitable way. The “Book a Class” section makes it easier for clients to understand costs and reserve their spots. The combination of descriptive text, clear headings and calls to action ensure that services are presented effectively to future customers.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The webpage doesn’t feature a section only for customer reviews directly on the website. Instead, clients are encouraged to see feedback through the studio’s social media pages, where their clients usually share comments and own experiences. Because reviews are posted externally, the website itself doesn’t present if they are up to date and users should check the social media platforms to find the latest feedback. Adding review on the website will improve credibility. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The webpage proves own services as high quality through clear, calming visuals, professional design and detailed class description which highlights the studio’s friendly atmosphere and professionalism. Structured class schedules, information on experienced instructors and flexible pricing options reinforces professionalism. I would recommend or use the company’s service, as it provides well organised classes for all levels, visually appealing, easy to book online and a trustworthy platform which reflects a positive yoga experience. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, this website clearly present prices for classes, memberships and passes in the “Pricing” section. Each of the options is listed with the description and cost which is easier for clients to know what they will pay for. The prices reflect the quality of the service, understanding that they offer professional instructors, structured classes. Transparent prices help to foster trust and allow potential customers to make informed decisions before booking a pass or a class. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2.Classes

	
	3 Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when typing “yoga classes Reading” into Google or Safari this website appears within the top 10 search results, near the top of the first page which makes it easy to access to future customers.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I think that this website has a strong relevance for modern UK businesses. Such as, on this website it clearly presents upcoming events, timetable, prices and offline or online booking. A website is like a central hub which customers can browse anytime, not like social media where posts can be buried. This website boosts credibility because a professional website helps to build trust. It also supports search visibility, as it helps new potential customers find it via Google and provides integration with tools such as payments or online booking. As a summary, in a massive era of social media and apps, a website stays vital for branding, visibility and control of individual’s message. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation to improve the Yoga Reading webpage is to add a dedicated customer review section as the site is currently professional and informative it doesn't have feedback directly from past customers. Including reviews on the website will help to increase trust which shows potential clients real experiences with the studio. Positive reviews will highlight the range of classes provided and the welcoming atmosphere making the service appealing. This change will encourage clients to feel confident when booking classes, will strengthen the reputation of the studio and offer a more engaging online presence which reflects the positive experience of existing members. 
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