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VISUAL RECOGNITION
As the world becomes more and more saturated with 
products and services and people are presented with 
increasingly more product options, brands need to establish 
visual recognition in the market to stand out and survive — 
to quickly communicate who they are, what they stand for, 
and why you should choose their coffee maker, blender, 
yoga mat, etc. over all the others. 

The Key?

DEVELOPING A STRONG 

PRODUCT DESIGN LANGUAGE.



Product Design Language is a brand expression strategy that 
translates values — e.g., simple, intuitive, precise, etc. — into a 
physical thing in three dimensions, emotionalising tangible 
interactions and visually reflecting the essence and unique 
personality of the brand.

WHAT IS A PRODUCT DESIGN LANGUAGE? 



Tactically, it’s a toolkit that 
combines chosen elements like 
colour, form, line, tone, 
texture, scent, sound, and 
imagery to convey and 
underscore the brand’s 
purpose and emotions to 
create a familial look across a 
product line. 

It’s the ambiance the brand 
should create within a given 
moment and provides a shared 
vision for designing and 
developing future products.



WHY SHOULD YOU 

CARE ABOUT DESIGN LANGUAGE

1. IT GUIDES THINKING AND ACTION

2. IT REDUCES DESIGN DEBT

3. IT SCALES DESIGN

4. IT REDUCES ORGANISATIONAL FRICTION

5. IT IMPROVES BRAND EQUITY

6. IT CREATES DIFFERENTIATED EXPERIENCES

7. IT ACCELERATES NEW PRODUCT DEVELOPMENT
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