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1 Introduction
My name is Javier, I am originally from Peru, I finished a degree in Advertising and PR in 2010. After finished university I work on a magazine as an event and sales for one year after this I went trough different business areas as insurance companies, car dealers and casino and entertainment for the next 7 years. 
I came to London in 2018 at the beginning I worked as a staff member in a salad restaurant and after that I did a course to be a water quality technician  my main goal was just save money and go back to Peru to start my own business but after a few months with a little research I realized that here I could have better opportunities to be successful. 
So that was the main reason to study at the university. 

2 ReflectionAction plan
The first thing I need is to improve my level of English, in this case my current job helps me but not as I would like, I need to continue learning and practicing.
Evolution 
To climb professionally, you need to be prepared to evolve and be in tune with the changes in the labour market.
Evaluation 
after analysing my skills, I realized that I needed to improve my level of English a lot to be able to work in a different kind of business.
Analysis 
To achieve my goals, I understood that in order to reinforce my previous knowledge I should seek to prepare myself in business and management.
Feelings 
At the beginning it was quite frustrating to work as staff member in a restaurant, but I knew it was just the first step to reach my goals.
           Description
I am currently working as a water quality technician before the currently situation I was looking for a different job related to my field of experience in advertising and marketing.


























3 Career plan.
Career development.
According my profile and personal interest, I already chose what I want to follow professionally, I am very interested in how digital marketing develop, professional in this area need to update very often according trends, new apps and also when the main tools like google and social media platform (Facebook, Instagram, LinkedIn and Tik Tok) have important updates. 
The most common way to be trained ins this new technology or new changes is receiving training in how to use in a correct way this tool, all these improvements make us more employable.


Career planning. 
My strengths:
I am a very communicative person, I like to work in a team, collaborate with my colleagues, learn more every day in different areas and take courses to be able to specialize and be considered to be able to have more responsibilities and grow in the company.
My weaknesses:  
My main weakness is the language, I feel that in order to function properly in the commercial environment of advertising and marketing my level must be very high, I have also been away from this environment for a few years, which prompts me to take courses to refresh and update topics related to digital marketing.
Key Skills: 
The main skills that I have and be able to acquire during my work experience are teamwork, but I also know how to be a leader, I have digital skills since school I received courses in IT, I am also  a very flexible person. Finally, time and team management.
In order to have an opportunity to get a job in the advertising and digital marketing area, I would need to update all my previous knowledge also graphic design is very useful in the advertising industry as well as updating digital marketing for the new platforms.
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4 What employers want.


After conducting a search for the professional profiles that marketing and advertising agencies are currently looking for.
They want professionals with different skills, multitasking, capable of working under a lot of pressure, with very flexible hours and very well organized with your schedules and always aware of projects and deadlines. Really dedicated to their work.
After that I was forced to check in myself if I had all this that they are looking for, sincerely I need to work a lot, to be able to reach the level that they seek. I know with effort and preparation you could occupy a position in this industry.

In the advertising industry, companies look for 2 groups of professionals, some with visual skills and others with communication skills, such as reading and writing learners.

Visual learners 
This type of learner are essential for all the graphic design and video editing work that is done in agencies. They are now in charge of the digital marketing, SEO and SEM web positioning, social media campaigns, design of digital pieces. Today, advertising agencies have a digital marketing area to offer their clients the management of social media accounts. 


Reading and Writing
And the reading and writing learners that belong to the other group that works in the accounts part, dealing with clients, budget and looking for new business opportunities.
They would be in charge of the commercial part of the business that is related to their clients to coordinate their projects and negotiate budgets, in the same way to negotiate with their service providers such as communication channels where the agency's clients want to transmit their messages or campaign; as well as newspaper and television offline media, also online media.




5 Self-Motivation.

Taking as an example the self-motivation quiz that we saw in classes, for people over 30 years old like me, it is important to be able to evaluate myself and recognize what habits I need to improve in order to motivate myself to achieve my professional and personal goals.
I also need to be a motivator on a personal level since I have a son and it is necessary to know how to help and guide him so that he can develop his potential.
During the last 2 years in London I have had to be able to motivate myself to be competitive at work, responsible, punctual and very patient with the diversity of work colleagues with which I have had to share.
London is a very difficult city, when in my case one is not used to the rhythm of work and life, so dizzying and challenging, really whoever wants to stand out must be very good and sacrifice many things
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6 Learning styles.

Visual Learner.
from a very young age I realized that I go the visual learning style, since it was always easier for me to learn by looking through images, videos, figures, I would say that 80% I am a visual learner.
During my experience in the digital marketing and advertising industry I was able to learn from experience what colours and shapes to use to express emotions, feelings and moods, as well as how to construct a phrase to promote a product or an event and how to place elements in a design or image to attract more attention and be more attractive.

Kinesthetic learner.
In 20% I am kinesthetics learner because during my time in the restaurant and cooking business, I was always better learning by doing and with practice I became quite fast and good.
During the year and a half working in a restaurant, I never had previous experience in something like that, but I was motivated because it was my first job in London. after a first few weeks with some difficulties learning and memorizing recipes and procedures. based on mistakes I learned to do my job very well and quickly. My manager offered to start my supervisor training.

7 Personal development.
VAK

VISUAL:
Personally, I have always kept in mind that I have a great affinity to visual learning, since school I have always leaned towards subjects related to graphic arts and geography. Currently, this would help me to find a place in the advertising and digital marketing business.

AUDITORY:
Auditory learning is related very well to the visual, both can collaborate in synergy. In my work experiences it always cost me at the beginning to be able to follow the instructions when they were orally, however after asking to be explained again, I could retain very well step by step every detail of what was required of me and I did not need to return to ask for more information to finish my work, it mainly happened to me when I worked in a restaurant, during my other work experiences we had a lot of visual information.

KINESTHETIC:
For me is very important for physical tasks, such as cooking. When I arrived in London and started working in a restaurant at the beginning I helped the person in charge of the kitchen to finish the production of food for lunch after a month this retired person and I stayed in his place, after 2 months I could be able to take charge of having the menu ready in 5 hours for approximately 1000 clients. All this thanks to practice and memory.

KOLB (1984)
Reflective observation, Watching: 
In the advertising and marketing business, the tools used as editing programs, such as Photoshop, Illustrator, Dreamweaver and  Adobe Premier are very important, to achieve a high level of expertise it is necessary to observe a lot and at the same time a lot of practice.
Abstract conceptualization, Thinking:
In this case to be able to master these design tools, the ability to conceptualize and imagine and have the ability to translate all that into a design is quite complex if you do not train, this is usually achieved by practicing a lot and reviewing new trends.

Active Experimentation, Doing
The only way to develop graphic works so that customers are satisfied is by performing several tests or sketches. So, they can choose the one they like the most and avoid last minute changes so as not to have problems with deadlines.
Concrete experience, Feelings:
After having done a conscientious job, you regularly end up with a happy client, this happens with any type of business, but in advertising and marketing agencies, each completed campaign always leaves a feeling of great satisfaction, because working with Deadlines and mostly with people (clients) who do not know the complexities of graphic design is extremely stressful.

8 Employment goals.
What happened this year has delayed my plans in relation to looking for new job opportunities, but I hope with enough optimism for next year, during these months of quarantine I have worried about being aware of the new communication trends in social media. To be able to understand where it is projected in the coming years. I need to complement what I have learned in university with technical knowledge such as graphic design and video editing, but I am on my way to start this part. In previous points I explained about the professional profiles that the marketing and advertising agencies were looking for. 
Next year, my biggest goal would be to start an unpaid internship in any advertising agency in London in order to gain experience.

9 Conclusion.
Regarding this report, I am sure that in order to be competitive in any business and to be able to have an opportunity in the area  I am interested, it will required a lot of academic preparation is needed to develop the necessary skills to achieve my professional goals.
Also I could realise that there are different methods who can help me develop the appropriate techniques to change and improve work habits, also thanks the different work experiences I have had, I been able to see that each type of business has a complexity, in the case of restaurants and also in the case of marketing and advertising agencies, I know that I must organize myself in an orderly and responsible way to improve my job chances.
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