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,,Identify and evaluate how actions of business behavior can influence the broader external business environment in which they operate.’’
1. [bookmark: _Toc139182653]Introduction.

In this individual essay, each of us has the opportunity to contribute with some suggestions and new ideas in the daily life of business. After accumulating an important baggage of knowledge, both from business courses and after dozens of hours of independent studies, with the help of books, journals, courses and publications, I will try in the following paragraphs to make a more detailed analysis of all the divisions that are closely associated to the business environment.
In the essay, we will discuss the introduction to the global business environment, the ethics, the responsibility of the social corporate, about altruism, the structures of pay/wages, about the corporate governance and adoption of technology in business environment.


2. [bookmark: _Toc139182654]The actions of business behaviour, how can the business behaviour influence the  external business environment in which they operate.

Because from one hour to the next, the inhabitants of the planet, the people, becomes more and more concerned with environmental issues and the creation of facilities to protect it, better-quality working conditions, suitable business practices, companies that aim to rise in the world business, owners, must be very careful about the reputation that they create.
Ethical behaviour assumes that all companies that activate or are at the beginning of the road, must present to the consumer, before the final product, honesty, sincerity, correctness, without ignoring the shareholders, employers or employees.
According to (Stanley, 2021), the companies that present a fair and balanced behaviour towards employees and customers, have more chances to be seen as perspective and successful companies.
[bookmark: _Toc139182655]2.1.Bussines behaviours. How can the business behaviours influence the external business environment?.
Business behaviours involve a wide range of actions and practices undertaken by businesses in the chase of their objectives. The factors that depend on the business behaviours are: culture organization, industry and consideration of ethic. The common business behaviours that all corporations are involved in and have a direct positive or negative impact on the environment are described below:

· Supplier Relationships.
· Environmental Stewardship.
· Financial Responsibility.
· Innovation and Adaptability.
· Employee Relations.
· Customer Focus.
· Fair Competition.
· Corporate Social Responsibility (CSR).
· Compliance with Laws and Regulations.
· Ethical Conduct.

· Supplier Relationships: Companies should prove fair and transparent relationships with their suppliers, treating them fairly and engaging in environmental sourcing practices. This could include fair purchasing procedures, timely payment, and progressing responsible supply chain management.

· Environmental Stewardship: Progressively, companies are estimated to count the environmental impact of their jobs and take steps to decrease bad effects. This can engage applying environmental practices, dropping waste and emissions, saving resources, and supporting environmental conservation projects.

· Financial Responsibility: Companies have a duty to control their finances carefully. This can be keeping precise financial records, remaining to accounting standards, administering risks successfully, and guaranteeing the responsible use of resources.

· Innovation and Adaptability: Companies that succeed in a active market, reveal a motivation to innovate the changing circumstances. They invest in research and development, adopt new technologies and try to remain competitive.

· Employee Relations: Companies should adopt a positive work environment, that values the employees and support their welfare. They provide fair payment, opportunities for professional progress, work-life balance and warranting a safe workplace, free from discrimination or harassment.

· Customer Focus: Successful company prioritize customer satisfaction, delivering high-quality products or services, adopting long-term interactions. They may also perform market research to identify customer requirements and preferences.

· Fair Competition: Companies are expected to compete equally in the market, avoiding anti-competitive practices, such as price-fixing or collusion. They should also respect intellectual property rights and avoid false marketing or false marketing strategy.

· Corporate Social Responsibility (CSR): The companies that want to become successfully implement CSR initiatives to adopt social and environmental concerns beyond their principal business activities (Reckmann, 2023). These initiatives may include sustainability programs, community engagement and ethical sourcing practices.

· Compliance with Laws and Regulations: Companies are expected to operate within the legal framework of the jurisdictions in which they work. This means meet the terms with laws and regulations correlated to regions such as labour, taxation, environment, consumer protection, and competition.

· Ethical Conduct: Ethical behaviour defines the acting in a morally and socially responsible, it can stimulate positive worker behaviours. This includes honesty and transparency from the companies, fairness, and respect for stakeholders' rights, such as employees, customers, suppliers, and the community. (Mahan, 2019)




We can see that all the principles described above are closely related to the PESTEL analysis.
PESTEL analysis, is a concept, used to evaluate the external macro-environmental factors, that can impact the business. It stands for Political, Economic, Social, Technological, Environmental, and Legal factors.
· Political factor considers the effect of governmental policies, regulations, stability, and political trends on a business. It involves assessing factors such as taxation policies, trade regulations and political stability.
· The economic factor examines the total economic circumstances and tendencies that can impact a business. It involves aspects such as economic growth, interest rates inflation rates, exchange rates and unemployment rates.
· The Social factor, looks at the socio-cultural aspects and demographic tendencies that can influence a business. It considers factors like population demographics, cultural norms, consumer attitudes and behaviour, education levels, lifestyle trends.
· The Technological factor studies the impact of technology and innovation on a business. It includes factors such as the rate of technological advancement, research and development activities, automation, digitalization, and the presence of disruptive technologies
· Environmental: The ecological and environmental factors analyses the aspects that can affect a business. Climate change, environmental regulations and natural disasters, are the factors that cannot be controlled by the business.
· The Legal factor, involves investigating the legal and controlling context in which a company operates. It includes factors such as employment laws, health and safety regulations, intellectual property rights.
Implementing PESTEL analysis, companies obtain perceptions into the external factors that may affect their operations, strategies, and overall business environment. This analysis can help in identifying prospective opportunities and threats, enabling businesses to make informed decisions and adjust to the changing external environment. (Bruin, 2016)
[bookmark: _Toc139182656]2.2.Ethical principles for business.

According to (Young, 2017), acting with integrity in life, ethical behaviour it is just a normal evolution.

Businesses with integrity are guided by a set of principles that manipulate their decisions and behaviours. Business ethics has developed a key word in the modern world, with an significant impact on our lives, also on the businesses in which people are implicated.
The cause is globalization and the variety of interaction within companies. So, companies are focused on ethical aspects, because majority of the problems are coming from ignoring the ethics in business, from late-payment of invoices, false competition , until the loss of buyers and employees. The values on which it’s build our company are valuable in marking us as respected partners. Everyone must be careful to fulfil certain bonds. Integrity is considered one of the most important ethical concept because it covers such a vast area.
[bookmark: _Toc139182657]	2.2.1.The business ethics, what that’s mean?:

The business ethics, according to (Young, 2017) ,it is a set of regulations or values that a company should follow. Throughout ethics, the standards are sets for the companies to apply a selected category of behaviour. This help the company to separate between the incorrect side and the correct side of business. The ethics generated in a company are constructed on the creation of an structural culture. It varies on the effect of places, times and groups. Any business must have a equilibrium between the requires of its stakeholders and the organization's requirement to make profit. In many conditions, businesses end up making agreements. To avoid such circumstances, the regulations and ethics of business ethics are essential to ensure that a company makes profit without harming people or society as a whole, (Young, 2017).
The code of conduct term, usually it is used in business activity in our days. It is a set of rules that are considered connected by those working in an association.
[bookmark: _Toc139182658]	2.2.2.Principles of business ethics:

Business ethics is a perception that showed in the 20th century, in USA, it’s a result of the development of the pertinence of ethical theories, ahead of the universal space of "human action". Business ethics is a subject within practical ethics that treaties with the ethical analysis of how economic players like companies, shareholders, staff or customers, act.
Companies found business ethics to promote the integrity of their employees .The theories of business ethics coordinate to good method in domestic and global commercial interactions, based on equality, fidelity, competence and excellence. The following codes of business ethics mus be a common standard of good conducts that specify the kind of actions the company should have: integrity, loyalty, honesty, keeping promises, correctness, responsibility, compassion and leadership, (Young, 2017).


[bookmark: _Toc139182659]3.The issues around the wages/pay structure.


The issue of wage forms is a complex and  that varies across the countries and businesses. Here are the main issues related to wages structure:

Income Inequality: The most significant argues is the wide gap between high earners and low earners. In many countries, a small percentage of the population earns a disproportionately large share of the total income, while a significant portion struggles with low wages. This income difference can lead to social instability and have adverse effects on economic growth and development of the country, (Dube, 2019).

Gender Pay Gap: Gender-based wage differences persist in many countries. In general, women manage to make less than men, for equivalent work. This inequality can be attributed to a variety of considerations, including working separation, discrimination, and the underrating of work usually achieved by women. Efforts are being made worldwide to adopt this issue and organize pay fairness, (Dube, 2019).
Minimum Wage: Establishing an appropriate minimum wage is crucial to ensuring fair compensation for low-skilled workers. However, the capability and performance of minimum wage policies vary within countries. Some argue that minimum wages should be raised to supply a living wage, while others express concerns about potential job losses and increased costs for companies, (Dube, 2019).
Globalization and Outsourcing: Globalization has influenced to the reorganization of labour markets and the moving of jobs to countries with reduce labour costs. This trend has led to wage stagnation or decline in certain industries and regions. The unequal distribution of economic benefits from globalization has raised worries about income disparities within and between countries.

Skill-Based Wage Disparities: Technological innovations and changes in the global economy, have increased the query for highly skilled workers. As a result, wage disparities have widened between workers with advanced skills and those with lower levels of education or outdated skills. Bridging this gap expects investing in education and training programs that promote skill development and permanent learning, (Dube, 2019).

Living Wage and Cost of Living: Wages should be sufficient to cover basic needs and provide a decent standard of living. However, the theory of a living wage varies depending on factors such as the cost of living, social norms, and cultural differences. Many argue that wages should not only be based on market forces but also consider social justice principles to ensure a dignified life for all workers, (Dube, 2019).

[bookmark: _Toc139182660]4.The importance of the corporate governance.

Corporate governance, discusses about the system of rules and practices, methods, by which a company is organized. It also includes the relations, between stakeholders (shareholders, management, employees, customers, suppliers, and the community), and purposes to balance their interests and guarantee transparency, responsibility, and ethical behaviour within the organization.
Efficient corporate governance is necessary for a long-term success and sustainability of a company. It advantages found a framework for decision-making and risk management.
	In particular, corporate governance gives a framework for responsible and effective management, helps to protect the safety of stakeholders and impacts to the long-term sustainability of a company. All companies must think in the long term and not in the short term.

[bookmark: _Toc139182661]5. Adoption of new technology and altruism by businesses.

1.The adoption of new technology in every business is a necessary viewpoint of remaining competitive and meeting the changing needs of consumers. In today's rapidly-changing digital circumstances, we can enumerate some key points that is essential for business technology:
•	First one, it’s to identify business needs, beginning by assessing our business specific needs and goals. To determine the areas where the technology can have a major impact to improve the operational efficiency, increasing consumers experience.
•	Another key point, it’s to research and evaluate all the options, to stay informed about new technologies appropriate to our activity. Identify new solutions new platforms, take the factors such as scalability, the costs, integration capabilities.
•	The plan and budget, should be considered another strong key point for implementation in adopting the new technology, by considering to invest in trainings and continuing support for technology.
•	Also, investments in employee training and change management, to provide high quality trainings and fresh resources to employees to make sure they can successfully use new technology.


2. Implementing altruism in business concerns to including principles of generosity, sympathy, and concern for the employee well-being into the operations and decision-making methods of a company. While traditional business examples, often prioritize making profit as the primary ambition, implementing an altruistic approach means identifying that businesses have the potential to contribute positively to humanity and the environment.

Important ways how companies can adopt altruism:

Corporate Social Responsibility (CSR): Participate in actions that benefit society. This can include programs like supporting local communities, donating to charitable causes or applying environmentally friendly systems.
Ethical Practices: Work with integrity and follow the ethical standards. This require treating employees, customers, suppliers, and other stakeholders fairly and respectfully.
Stakeholder Engagement: Listen to stakeholders' perspectives and concerns when taking actions. This includes not only shareholders but also employees, customers, suppliers, and the wider community. Believing their interests and combining their feedback, can help build more environmental and complete business practices.
Employee Well-being: Rank first the well-being and progression of employees. Offer a supportive work environment, fair compensation, opportunities for professional development, and work-life balance.
Transparent Communication: Preserve open and transparent communication with stakeholders. This requires sharing information about the company's impact on society and the environment, being honest about challenges and actively requesting feedback.
Collaboration and Partnerships: Partnering with organizations that support with your values can increase your impact and lead to innovative solutions.

Adopting altruism in business, companies can make a positive impact, build trust with customers and stakeholders, attract talented employees, and influence to a more green and equitable society.






[bookmark: _Toc139182662]6.Conclusion.

The business environment, is constantly evolving and changed by various factors. It is fundamental for organizations to understand and adapt to these changes to remain competitive and succeed on the market. The business environment is a dynamic and complex ecosystem that is modelled by various internal and external factors. Successful companies are those that are agile, flexible, and forward-thinking. By identifying and responding to the changing business environment, companies can take opportunities, moderate risks, and achieve long-term growth and success.
By identifying and evaluating the actions of business behaviour  and how it can influence the external business environment, it become more easily for the companies to grow their sustainability, protecting the consumers and the stakeholders, respecting the law and the community. (Sievers, 2020)
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