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Introduction
Entrepreneurship

We are living in the 21st century where all businesses have evolved and adapt to meet the technological impact of today’s society. Even if businesses and entrepreneurs have a different view or mindset compering with 100 years ago, the definition of entrepreneurship have stayed the same: “Entrepreneurship is the act of starting a business or a series of enterprises with the goal of making a profit.” ( www.oberlo.co.uk). However, as a fundamental definition of entrepreneurship, this one is a little limited. The current concept of entrepreneurship also includes the goal of changing the world through resolving major issues. For example, carrying about cultural shift or developing a creative product that disrupts the present circumstances of how we live our everyday lives. Entrepreneurship is what individuals do to take control of their careers and goals and lead them in the desired direction.
Entrepreneurship has a massive impact on the economy. Mainly the job of an entrepreneur is to develop new products, services, or technologies that with time will replace the current products, services, and technologies. Joseph Schumpeter, described this process in his book, The theory of Economic Development, as creative destruction. New products are typically better that those they replace, and the accessibility of improved services, products and technologies increases consumer demand for that certain product, and as result creative destruction stimulates economical grow. 
They are 2 main roles of entrepreneurship in the economy’s strength and stability. First role is innovation. Innovation, according to Cambridge dictionary means “a new idea or method, or the use of new ideas and methods” or “the development of new products, designs, or ideas,” which are the core principles or the main definition of entrepreneurship. The second role of entrepreneurship is job creation.  The small businesses are the creators of most new jobs. According to Kauffman Foundation survey 92 percent of the people that have participate on this survey, say entrepreneurs are critically important to job creation. Another 75 percent of people from the same survey believe that cannot have a sustained economic recovery without another burst of entrepreneurial activity.
To be an entrepreneur you need to have a certain mindset and certain skills and traits. Skills are the tasks that we learn, and we do well, and traits are defining our character. They are natural abilities and part of what we are. Traits can be associated with soft skills as well. As an entrepreneur you need to have or develop the follow skills: business development skills, technical skills, management skills, social and relational skills, and cognitive skills. Furthermore, the personality traits of entrepreneurs are openness to experience, emotional stability, friendliness, extraversion, and awareness. 
Furthermore, a PEST (political, economic, social, and technological) analysis is a must when we need to identify skills and traits that are crucial for entrepreneurs to successfully launch a business. PEST Analysis is a management technique that allows businesses to examine important external variables that affect its operations in order to become more competitive in the market. These four aspects are crucial to this concept, as indicated by the acronym. PEST Analysis is thought to have been invented by Harvard professor Francis J. Aguilar under the acronym ETPS. Aguilar emphasised economic, technological, political, and social aspects as key impacts on the business environment in his 1967 paper "Scanning the Business Environment." As a result, the letters were rearranged to form a useful acronym that is still in use today.
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Political analysis.
The political component of PEST Analysis focuses on how government policy and/or legislative changes influence the economy, the specific sector, and the organisation in concern. Tax and employment regulations are two areas of legislation that may have a significant impact on a business. The overall policy environment of a country or area, as well as foreign ties, can have a significant impact on the organisation.
The United Kingdom is made up of England, Wales, Scotland, and Northern Ireland. It is one of the world's most powerful countries. It is a contemporary parliamentary democracy as well as a constitutional monarchy, with the queen (now Queen Elizabeth II) serving as the Head of State. The monarch's participation in the legislative process is mostly ceremonial (BBC, 2020). The Prime Minister is the elected leader of the government during a five-year mandate. Labour, Conservative, Liberal Democrats, and the Scottish Nationalist Party are the four major political parties in the United Kingdom. London is the capital of the United Kingdom and an internationally influential financial and cultural centre.
Political stability is a significant strength of the country; yet, Brexit (the United Kingdom's departure from the European Union) has produced uncertainty and political debates. Some observers say Brexit has already caused chaos on the country, while others believe it has also provided enormous opportunities. The United Kingdom has excellent connections with the United States and many other nations throughout the world. It is a permanent member of the United Nations and a major force with significant influence in global economic, cultural, military, scientific, and political issues. However, its relationships with several totalitarian countries have been heavily criticised. Similarly, the recent increase in violence and crime in the country has raised major worries.
Trough political analysis entrepreneurs can expand their knowledge and expertise. Political entrepreneurs are a mixture of the two: those who create something from nothing in order to address societal issues. The first three industrial revolutions witnessed the emergence of new movements, communities, and groups of individuals that banded together to answer to huge difficulties. Each of these organisations was started by political entrepreneurs who created new ideas, methods, goods, and services. In response to the challenges of a fourth industrial revolution, we are already witnessing the emergence of new groups and communities. Deliveroo and Uber drivers have banded together on WhatsApp to dispute their employer’s overcompensation and work status. Nat Whalley launched Organise Platform; a new internet start-up that helps workers organise themselves. Civic Triage replaces politicians' surgeries with chatbots to automate political duties. A slew of political entrepreneurs is disrupting politics by leveraging AI, Big Data, the Internet of Things, Virtual Reality, and more traditional techniques of political influence.
Political entrepreneurs in electoral politics emerge from all sides of the conventional left-right divide. If there is one thing, we can fairly say about politics in the previous two years, it is that it is impossible to make decisive statements about it. To address the key distinctive concerns of our time, we need a new generation of political entrepreneurs. In the age of the Fourth Industrial Revolution, global society must figure out how to deal with: job automation; power shifting towards global tech companies – the new industrialists of our day; fake news distorting democratic debate; threats to net neutrality and cyber security; citizen data ownership; and new forms of labour typified by the gig economy. To create this new generation of political entrepreneurs, we must encourage even more people to get involved in politics. Political party membership in the United Kingdom is less than 2%. Global faith in political institutions has declined, and Brexit and the recent Catalan uprisings have demonstrated that many people are dissatisfied with the status quo.
Economic analysis.
The entrepreneurial economic analysis of the United Kingdom is highlighting 2 major things: Disposable income dropped for the poorest and richest households in the financial year ending 2021 and a quarter of UK businesses affected by rise in energy prices.
In the fiscal year ending (FYE) 2021, median disposable income for the lowest fifth and richest fifth of households declined by 2.0 percent and 1.0 percent, respectively. Following the drop, the median income for the lowest fifth of families in FYE 2021 was £14,600, the same as in FYE 2012. Despite a drop in the most recent year, income for the highest fifth was £62,700, a 9.1 percent increase from FYE 2012. The income drops for the lower fifth corresponded with a high furlough rate in FYE 2021, whilst the richest fifth were likely impacted by upper limitations on coronavirus assistance programmes. In FYE 2021, the median household disposable income grew by 2.0 percent to £31,400. These figures are based on the Household Finances Survey conducted by the Office for National Statistics (ONS), which has undergone operational adjustments in response to the coronavirus epidemic. When analysing findings, exercise caution.
The retail sector has been affected as well as the retail sales volumes declined 0.3 percent in February 2022 but were 3.7 percent higher than pre-coronavirus levels in February 2020.Non-store retailing sales volumes declined by 4.8 percent in February 2022, but were still 33.2 percent higher than pre-coronavirus levels, following substantial gains in December 2021 and January 2022 ,2.7 percent.
Food store sales volumes declined 0.2 percent in February 2022, falling to 0.1 percent below pre-coronavirus levels, with significant drops in alcohol and cigarette shop sales as confidence in going out to pubs and restaurants improved. Wider socialisation and a return to the workplace may have contributed to a 0.6 percent increase in non-food shop sales volumes in February 2022, driven by increases in clothes 13.2 percent, and department stores 1.3 percent. Vehicle fuel sales increased by 3.6 percent, surpassing pre-coronavirus levels (0.9 percent) for the first time. The proportion of retail transactions conducted online declined to 27.8 percent in February 2022, the lowest proportion since March 2020, with 22.7 percent, following a general decreasing trend that began in February 2021with 37.7 percent.
A quarter (25 percent) of UK firms that have not permanently ceased operations have been impacted by recent energy price hikes. The industries most affected were lodging and storage (53%), manufacturing (47%), and other service activities (34%), which included hairdressing and other beauty treatment operations. Larger businesses were affected more than smaller businesses; whereas a quarter (25%) of all businesses reported that recent increases in energy prices had affected their production and/or suppliers, and 32% reported that their business had not been affected, the respective figures among businesses excluding those with fewer than 10 employees were 38% and 34%.
Social analysis.
The social factors affecting the UK macro environment are population, health care system education and income level. The population of the United Kingdom is expected to reach 74 million by the end of 2039, according to the Office of National Statistics. Because the birth rate already exceeds the mortality rate, the labour market and health-care system would be first in line. However, it would also provide chances for companies to meet the demands of more people. As we all know, the United Kingdom is the world's largest consumer market. During the preceding population increase, insurance firms, real estate, and the health care sectors made a lot of money.
People spend a significant amount of money on health insurance. As a result, the UK's health-care system has made significant strides in recent years in terms of providing high-quality treatment to patients. As a result, individuals from all over the globe prefer the British health-care system for severe and complex injuries and disorders.
The educational system in the United Kingdom is unique in that it is updated annually with the most up-to-date information. Her educational method incorporates contemporary myths of teaching and learning. As a result, the degrees conferred by the British educational system are recognised around the world. 
As for the income level, the UK citizen now earns a good income due to a drop in the unemployment rate and a tolerable inflation rate. As a result, the country's per capita income is greater, and it ranks in the top 20 in the world.
Technological analysis.
The country possesses the world's best research and development institutes, and they are always striving to break down boundaries in nearly every sector. Her economy offers several prospects for businesses. Every discovery and progress benefit the economy of the country. She is now making significant progress in the realm of technology. Even British technology institutes are outperforming Indian, Japanese, Korean, and American institutions.
As an entrepreneur unless we take a step back and look at all of the technology that is utilised in daily life, it may be unclear how technical elements may directly affect business. Consider the machinery that print the t-shirts we buy, the computer servers that run the websites an entrepreneur owns, or the petrol that powers the cars we drive. Many things are dictated by technology, whether in business or elsewhere.
As examples of general Technological Factors influencing business include: the presence of 3D technology Calculation speed/power of a computer; computers' capacity to generate truly 'random' numbers; engine performance; access to the internet; charging wirelessly; automation and cryptographic security. All of this shape and influence the mindset and the formation of new skills for new and old entrepreneurs. 
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For an entrepreneur using PEST analysis is of utmost importance because can uncover dangers and opportunities regardless of company's size. Successful organisations in the digital era recognise these opportunities and adapt or develop new product lines, as well as boldly enter new markets. It should be highlighted, however, that each of company assessments should be conducted with the customer in mind to guarantee that research can lead to improvements that will benefit entrepreneur’s organisation.
HMV, a long-established music retail in the United Kingdom, was one firm that neglected larger PEST issues for many years. It began by selling 'vinyl records,' but it failed to address the societal influence of the internet, particularly online commerce. Its revenues continued to decline as fewer people stepped into a real store on the high street to purchase music. Emerging rivals such as Napster and eventually Spotify provided music streaming and download services, thus rendering the HMV model obsolete.
Philip Beeching, a member of the marketing agency team that had worked for HMV for some years, has helped to explain HMV's demise. When re-pitching for the HMV work after a new MD was hired, he stated they pulled out all the stops, telling the MD and new team of directors, "The three greatest dangers to HMV are internet retailers, downloaded music, and supermarkets undercutting loss leader items." The tragedy was that the MD had not done the same investigation and hence responded negatively to this knowledge. "Suddenly I noticed the MD had stopped the meeting and was obviously agitated," Beeching observed.
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