Example real world poster campaigns

Work through the campaign materials in the link below and the
example campaign posters.

Can you identify any psychologically-informed messages?

Which models could you link these to (e.g., Health Belief Model, Theory
of Planned Behaviour?)

How could any of these be made stronger?

Flu third sector stakeholder toolkit


https://phw.nhs.wales/app/uploads/sites/2/2026/08/Flu-vaccine-communications-toolkit-For-third-sector-and-community-organisations.pdf
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- Bowel screening
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