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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads slowly and feels a bite unresponsive , which make for me a frustrating experience .The pages takes me several seconds to open, and images do not load properly.navigation becomes tedious due to buffering , especially on mobile devices,the poor loading creates a negative first impression.My negative perspective about  Eden Spa Harborne website is the information like booking availability i can only  accessed by calling the spa directly , contact details are provided on a plain page.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the Eden Spa Harborne website have multiple sub-pages like :home, treatments,the clinic,offers,contact ,about us.we can access these via a top navigation menu but because  the site use a basic template the navigation feels outdated . 
For a prospective customer this setup feel time-consuming specially if we browsing on mobile ,overall navigation is functional but the experience expected from modern service is disappointing.
Eden Spa Harborne (n.d).Home.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No , customers cannot make a direct booking via the webpage , the only have the facility of booking is by calling the spa directly and the contact details are given on a plain page. Is very inconvenient because we are expecting modern online services.
Eden Spa Harborne.(n.d).Contact.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could use several improvements like: to add online booking including calendar views and email confirmation ,to improve mobile optimization ,modernize design ,include service details and prices .
With these changes will make the website more friendly and professional.
Nielsen Norman Group (n.d).



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The Eden Spa Harborne website has a basic and somewhat outdated appearance ,is using a simple layout typical of Wix templates , with straightforward fonts and muted colors. The appearance on desktop displays fully, with a clear menu bar. On mobile the website is responsive but feels more cramped , some text and images may appear smaller or require extra scrolling.
Eden Spa Harbone (accessed 8 aug 2025).home.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The website use imagery , color, and multimedia in a very minimal and basic way. 
Images are used more for decoration then showcasing services or facilities in details , there is no image gallery or images for treatments .The site does not use video content.
Nielsen Norman Group(n.d.)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The spa does not include an online chat tool. There is no live chat ,chatbot .
The only way to make enquiries is by phone call , also no contact form or email submission option visible on the homepage .
The absence makes it less convenient for customers, modern users typically expect at least a chat function or messaging form for fast, informal enquiries .They should add a chat toll like live-chat , WhatsApp  web chat button to improve the support.

HubSpot (2024 . The Ultimate Guide to Live Chat Software .)


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are minimally present . the website includes social media icons located in the footer , but they are not enough visible , not always functional.
As users are expecting to find social media presence well-integrated on the website.
Sproud Social (2023 . Why social Media is Essential for Your Business.)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Eden Spa Harborne makes its services clear by : listing all treatments with prices on it’s website under clear categories (facials ,massage , nails ,waxing, etc).
Describing the experience -calm atmosphere , personalised service .
Explaining treatments step-by-step during appoiments so clients know exactly what to expect .
(Edenspaharborne.wixsite.com) 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews for Eden Spa Harborne are made available through :
Third-party booking platforms like Treatwell , where each customer’s  review is posted after their appoiment (Treatwell Reviews)
Bussiness listing sites such as Yell.com , which display ratings and written feedback from visitor .
(Yell.com , August 2025)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Eden Spa Harborne present it’s servive as high quality professional and personalised care  , relaxing , premium atmosphere with experienced therapists ,and consistently good feedback from customers .
The reasons to recommend to a friend or family if they want a variety of treatments ( facial , massage , nails , waxing) , prefering transparent pricing .
“Eden Spa -The Spa “ , ( Treatwell Reviews) 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes – prices are made clear to customers. Eden Spa list all treatments with excat cost on its webiste under straightforward categories .( eg facials massage , nails waxing), this transpercensy means customers know exactly what they will pay before booking. 
(Eden Spa Treatments )

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.spa near me 

	
	2.massage

	
	3. nails

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No , their website does not appear in the top 10 search result when using the terms Spa , Massage , or Facial in combination with Harborne . Instead , Harborne Spa &Clinic showns up prominently , while Eden Spa Harborne’s site appears lower or not at all.
(Harbornespaclinic.co.uk)

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes , website still have strong relevance in modern Uk bussines , even with social media and review platforms growing in importance : central hub of information , credibility and trust , control over content , E-commerce and booking .`


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: improve search engine optimization (seo)
1. Use targeted keywords like harbounre spa massage harborne or facial harborne throughout the website including page titles , headings and meta descriptions.

Add a clear online booking system 

2. Include a intergrated booking feature on the website.
Reason: convenice is key for modern customers. Easy online bookings reduces friction 
And can increase the number of appointments.

Mobile optimization

Ensure the website is fully resposnive and loads quickly on smartphones and tablets.
reason: many users search and book spa services via multiple devices. A slower or non responsive site can deter potential clients.

Visual Enhancement 
Use high quality images of the spa treatment rooms and services along with short video clips if possible.

Reason: attractive visuals create a sense of professionalism and luxury aligiing with the short video clips if possible.
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