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Introduction 
In the current business scenario, social responsibility holds an important value for the entities with their branding and long-term businesses depending on it. With the growing awareness regarding sustainability, it is also getting important for corporations to come up with their activities termed corporate social responsibilities (CSR). Sustainability refers to the extent to which any company is operating, considering the holistic welfare of all the stakeholders involved (Ozili, 2022). Business sustainability contradicts the fact that companies are only for profit and will not consider any other social responsibilities. According to Siltaloppi et al. (2021), it is important for contemporary business entities to be responsible towards the society and environment where they are operating other than meeting the economic objectives. Hence, with the initiation of CSR activities, these companies are working towards the upliftment of society and managing environmental impacts. CSR also holds an important value for the tourism and hospitality sector as this sector deals with billions of tourists on a daily basis and has the edge of educating the importance of sustainability to their external stakeholders (Inkson and Minnaert, 2018). 
	This essay will critically reflect on the concept and importance of CSR from the perspective of Celtic Manor Resort in the UK. This brand is one of the leading and earliest in the UK hospitality sector to have promoted extensive CSR activities. Moreover, the challenges being faced by them in managing their sustainability activities will also be discussed in this essay. 
Case study
	It is identified that Celtic Manor Resort is following a wide range of CSR activities meeting social, environmental and economic expectations. In this case, the Triple Bottomline Model will be used to critically discuss the same. According to this model, businesses should achieve sustainability in terms of economic, social and environmental aspects to gain the tag of a sustainable brand. Furthermore, it is stated by Liute and De Giacomo (2022) that sustainability cannot be achieved without a sound financial background, and hence, it is also important for businesses to gain economic viability prior to giving back to society. It is reported that Celtic Manor Resort has been promoting various CSR activities for the last 30 years, and they are complying with the UK government's goal of achieving net zero emissions by 2050 (Celtic-collection, 2024). This denotes the long-term vision of Celtic Manor Resort towards their sustainable approach. 
According to Cooper (2021), companies integrating sustainable activities as part of their business policies are more likely to gain the maximum benefits, rather than the ones considering CSR as a standalone activity. In this case, Celtic Manor Resort has seamlessly integrated sustainable activities into its business practices. For instance, they are sourcing their entire electricity requirement from renewable sources, which is not only helping them to achieve zero emissions but also reducing their energy costs (RAMLI et al. 2023). Therefore, this activity is letting Celtic Manor Resort gain both economic and environmental sustainability, meeting the two aspects of the Triple Bottomline Model. It is also identified that Celtic Manor Resort is now procuring their food supplies from local suppliers, which is helping the upliftment of the surrounding economy as well as reducing the fuel miles and cost (Celtic-collection, 2024). Hence, again the company is promoting economic and people sustainability. Apart from these activities, various other areas such as supporting wildlife, educating employees and customers towards sustainability and managing woodlands convey the fact that Celtic Manor Resort is meeting all three principles of the Triple Bottomline model and effectively integrated the sustainable activities in their business process (Khosla et al. 2021).
	It is identified that Celtic Manor Resort is following several SDGs as per the UN, including SDG 6, 7, 9, 12, 13 and 15. Promoting these many goals denotes that Celtic Manor Resort is following a wide array of CSR policies. According to SDG 6, sustainability should be gained in terms of water usage, reducing water pollution and clean sanitation. It is reported that Celtic Manor Resort is maintaining water audits and reduced 42% water usage between 2017 and 2022 (Celtic-collection, 2024). As per SDG 7, Celtic Manor Resort is sourcing its electricity entirely from renewable sources and ensuring the usage of only clean energy. As per SDG 9, Celtic Manor Resort is promoting newer innovations such as KitchenCut softwares, touch-sensitive escalators and electric vehicles in their fleet. They are also working towards cutting food waste by means of data insighting softwares and regulating energy consumption by means of SMART process (Khosla et al. 2021). This is helping Celtic Manor Resort to meet SDG 12. With extensive environmental activities such as maintaining wildlife, woodlands, irrigation systems and emission control, Celtic Manor Resort is working towards climate action and meeting SDG 13. Celtic Manor Resort is managing Wentwood forest in the UK, reducing chemical usage in soil and conservation of birdlife, helping in achieving SDG 15 (Bachtiar and Ramli, 2023). 
	Therefore, it can be concluded that Celtic Manor Resort is following extensive sustainability policies in adherence to SDGs. In this case, it is stated by Biermann et al. (2022) that SDGs can effectively be achieved only when they are integrated and help in achieving financial benefits as well. Each of the SDGs discussed above from the perspective of Celtic Manor Resort is aligned with their business policies and enables them to gain economic benefits (Hamed et al. 2022). For instance, effective management of water resources is helping in regulating water bills, and usage of new innovations helps in reducing the cost of operation for Celtic Manor Resort. 
	Apart from the above CSR policies and extensive activities being followed by Celtic Manor Resort, they are facing a few challenges as well as implementing and managing them. According to Cezarino et al. (2022), making a balance between cost and benefit is a major challenge for the hospitality sector. This denotes the fact that CSR cannot guarantee fixed and periodic returns over investments, which Celtic Manor Resort faces difficulty in managing. The extensive activities being promoted by Celtic Manor Resort involve huge costs, which cannot be justified by their fixed returns, and hence, it is difficult for them to measure the exact benefits. It will further create challenges for Celtic Manor Resort in a time of financial turbulence. Furthermore, Sundström, Hyder and Chowdhury (2020) stated that it is not obvious the customers get educated about CSR activities and recall positive branding. It is commonly assumed that the tourism and hospitality sector can educate and motivate visitors by means of their CSR activities regarding the importance of sustainability, but real-world scenarios can be different (Khosla et al. 2021). In the case of Celtic Manor Resort, it is much more difficult to calculate customer loyalty with that of their CSR activities. Hence, ensuring a return from CSR activities is a major challenge for Celtic Manor Resort.
	Even though Celtic Manor Resort has seamlessly integrated CSR activities in their business practices in view of the reduction of the overall cost of operation, it may contradict. According to Siltaloppi, Rajala and Hietala (2021), the core objective of promoting sustainable activities is to reduce internal costs, but there are cases where the cost of operation has increased in due course. This risk is very much relevant for Celtic Manor Resort as well as they are managing a few CSR activities viewing cost reduction. For instance, Celtic Manor Resort is sourcing energy needs from renewable sources, which is reducing their cost of non-renewable sources, but an increase in the cost of renewable energy may vary the situation (Salamah, 2023). With limited and exclusive renewable sources available currently compared to non-renewable sources, it is very probable that internal costs will be raised for Celtic Manor Resort (Hamed et al. 2022). There are several social risks also associated with the CSR activities for Celtic Manor Resort. For instance, the objective of offering training to the employees regarding the importance of CSR might affect their productivity. This will ultimately impact the overall business sustainability of Celtic Manor Resort (Celtic-collection, 2024). Henceforth, it can be concluded that the risk of increasing costs is also a major challenge in implementing CSR activities. 
	As discussed above, there are major challenges associated with implementing CSR activities, which may deter the hospitality sector from promoting further. In this case, it is also important to discuss the opportunities associated with the same, such as growth in ecotourism and enhancement of brand recall and loyalty (Agu et al. 2024). According to Xu et al. (2023), ecotourism is a booming subject for tourism and hospitality players, including Celtic Manor Resort. It is identified that Celtic Manor Resort is already promoting the same by means of maintaining woodlands for its visitors. However, this concept has huge potential, with a projected growth rate of 9% till 2028 (Day et al. 2021). With further expansion in this area, Celtic Manor Resort can tap the growing market. On the other hand, brand loyalty and recall value got good importance in the hospitality sector with repeated visitors consisting of the maximum chunk of business. In this case, Celtic Manor Resort can enhance its repeat customers by means of its CSR activities (Haski-Leventhal, 2018). The social branding they are gaining from their CSR activities is contributing to their long-term business only. 
	As per Majerova et al. (2020), sustainable brands are largely perceived as ethical by external stakeholders, which also holds opportunities for Celtic Manor Resort. Their social risks are getting reduced with the same and creating a sense of immunity against any unwarranted situation. Moreover, the author has also stated that ethical branding is more likely to attract better business and partnerships. All these factors are eventually contributing to employer branding and market awareness, which is already evident in the operation of Celtic Manor Resort (NAWANGSARI et al. 2023). Apart from these opportunities for Celtic Manor Resort, there are further impacts associated with the local and wider environment. For instance, the maintenance of woodlands and wildlife by Celtic Manor Resort is regenerating the local biodiversity, ultimately impacting the environment. Moreover, sourcing supplies from local suppliers also benefits the local community economically (Sloan, Legrand and Chen, 2017). Therefore, CSR activities have a multitude of opportunities associated with each aspect of the Triple Bottomline model and are expected to get amplified in the future with increasing awareness regarding sustainability. 
	Lastly, there are a few legislations also involved in impacting the implementation of CSR activities. For instance, in operating in the UK, Celtic Manor Resort is complying with the net zero emission goal of 2050 (Celtic-collection, 2024). Without this standard, there would have been no performance indicator if the goal was achieved or not. In addition, the Companies Act of 2006 defines the impact of business operations on the stakeholders, according to which Celtic Manor Resort is ensuring a positive impact on their employees, customers, suppliers and communities. In addition to these acts, there are a few specific environmental laws also relevant, such as the Environmental Protection Act, 1990 also need to be adhered to (Hamed et al. 2022). It is identified that Celtic Manor Resort is complying with each of these legislations in their CSR activities and ensuring benefits for all the stakeholders involved. 
Conclusion
	This essay concludes that Celtic Manor Resort is promoting extensive CSR activities covering all the major aspects. The Triple Bottomline model is used, and it is identified that all three principles of this model are met by Celtic Manor Resort. In addition, it is also identified that with respect to CSR, Celtic Manor Resort is facing both challenges and opportunities. The major challenges identified are the lack of specific return opportunities and the probability of social risks. On the other hand, the key opportunities for Celtic Manor Resort include increasing the market for ecotourism and enhancement of ethical business branding. Based on all these positive and negative factors, it can be concluded that it is important for Celtic Manor Resort to further promote its CSR activities, which will eventually help them to gain competitiveness and stay ahead in the competition. It should be noted that with the lack of points of difference between Celtic Manor Resort and its key rivals (Radisson Blu and Hilton), sustainability can be a source of competitive advantage. Lastly, the few relevant legislations discussed are important in acting as a yardstick to measure the success of the initiated CSR activities. Following SDG standards by Celtic Manor Resort further cemented the fact that they are working towards achieving universal objectives and larger benefits. 
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