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Technology has changed hotel operations, guest experiences, and competition. Premier Inn East Midlands Airport in Castle Donington, Derby, UK, displays how technology is changing this industry (Jayawardena et al., 2023). Technology boosts hotel productivity, service, and digital traveller needs. Competition and demand for individualized experiences require the hospitality industry to adapt to technology to be relevant and profitable. Premier Inn, part of Whitbread PLC, pioneered hospitality technology integration to improve operations and guest pleasure. 
[image: ]
Many ideas enable hotel tech integration. Technology adoption is based on simplicity of use and perceived utility in the TAM. Understanding how hotel personnel and customers use new tech demands this perspective (Nyheim and Connolly, 2021). TAM emphasizes the need for user-friendly, useful technology for mass adoption. According to Resource-Based View (RBV) philosophy, a firm's competitive advantage is its ability to use its resources, including technology. RBV claims smart technology asset deployment may boost hotel efficiency and set it apart. This strategy stresses technology investment and use for performance and market position (Tajeddini, Ratten and Merkle, 2019). All these models emphasize hospitality tech adoption's strategic benefit. Technical tool usability and usefulness (TAM) and technology as a competitive advantage (RBV) can help hotels flourish and stand out (Kiliçhan and Yilmaz, 2020). Utilize these theoretical frameworks to incorporate technology to boost service and company performance.
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A recent study concluded that AI, IoT, and big data analytics are changing hospitality. AI-powered chatbots and virtual assistants improve visitor experiences and save money. These technologies improve guest happiness by providing timely, customized help (Ratna et al., 2023). IoT allows customers to change room settings on mobile devices, enhancing convenience. Smartphone lighting, heating, and entertainment apps make rooms more comfortable. Hotels use big data analytics to personalize services and marketing. Hotels may use vast consumer activity and interest data to focus promotions, recommendations, and services. Revenue, customer loyalty, and visitor happiness rise with the tailored plan. Hotel service is now more personalized and efficient thanks to technology (McCartney and McCartney, 2020). AI, IoT, and big data analytics improve efficiency and guest happiness (Genc, 2020). These technologies will progressively impact hospitality, making them essential to modern hotel management. 
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Many Premier Inn East Midlands Airport projects address technical difficulties. Check-in kiosks and mobile app-based room controls have greatly improved guest convenience and operations (Khanna et al., 2020). These technologies streamline check-in and boost client satisfaction. Mobile app controls enable guests adjust their hotel settings, improving their stay. Technical issues and frequent system updates may disrupt operations and diminish visitor satisfaction with these technologies. Downtimes and technical issues can frustrate guests and slow operations. Continuous monitoring and maintenance are expensive to keep these systems working. Premier Inn's IT strategy is inventive and aggressive in reaching hospitality sector goals despite these challenges (Yang et al., 2021). Premier Inn improves guest experiences and stays competitive by adopting new technology and solving technological difficulties. This innovative strategy makes the hotel a leader in using technology to improve hospitality. 
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Premier Inn East Midlands Airport has tackled technical issues in many ways (Youssef and Zeqiri, 2022). Check-in kiosks and mobile app-based room controls improve guest convenience and operations. Technical concerns and frequent system changes can interrupt operations and reduce visitor satisfaction (Pillai et al., 2021). Despite these issues, Premier Inn's technology strategy displays ingenuity and a proactive approach to hospitality industry demands. 
[image: ]
Digital innovation and adaptation should guide future policy and management (Osei et al., 2020). AI and ML improve guest pleasure and efficiency. Strong cybersecurity safeguards visitor data and fosters confidence. Ecotourism and environmental responsibility are promoted by sustainable technologies (Tai, Wang and Luo, 2021). Staff training on new technologies enhances use and minimizes change resistance. Tech collaborations can boost innovation and competitiveness. 
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Hospitality technology emphasizes efficiency, visitor experience, and competitiveness. Premier Inn East Midlands Airport's tech displays integration's pros and downsides. Hospitality can manage technology by innovating, investing in cybersecurity, and being sustainable. Technology and hospitality interact dynamically, highlighting the need for digital strategy. 
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Application
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Future Policy and Management
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Conclusion

« Technology = boosts  hospitality  productivity,  customer
satisfaction, and competition.

« Premier Inn East Midlands Airport discusses technology
integration's pros and downsides.

+ Hotels can adapt to IT with innovation, cybersecurity, and
sustainability.

« This technology-hospitality study reveals digital worlds require
deliberate adaptation.
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Introduction

« Technology has altered hotel operations, guest experiences,
and competition (Jayawardena et al., 2023).

« Premier Inn East Midlands Airport, Castle Donington, Derby, UK
is an example.

« Hospitality technology improves productivity, service, and digital
traveller expectations.

+ Hotels need tech to compete and customize experiences
(Florici¢, 2020).
« The partnership increases Premier Inn customer satisfaction.
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Literature Overview

+ Hotels integrate TAM and
Resource-Based View
technology (Tan and Despotis,
2021).

*Knowing hotel staff and
customers' interactions  with
new technologies requires
analysing technology
acceptance based on
perceived ease of use and
utility, according to TAM.

*RBV says competitive

advantage derives from
resource use, including
technology, thus technology

adoption is crucial (Bharwani
and Mathews, 2021).
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