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A. What is the main idea of the whole text?
Social media has become a key turning point for small businesses all around the world. Businesses, with the help of platforms such as TikTok and Instagram, are able to connect and reach a wider range of customers. It allows them to convert the likes and shares of users into major customer traffic and a boost in financial growth. 
B. What is one key point that supports the main idea, and which specific example from the text shows this?
One key point that relates to the main idea is that social media can help to mitigate the geographic barrier with the help of content such as viral videos. For instance, the Honywood Sandwich Shop is located in Basildon, yet customers are willing to drive for up to 3 hours just to try out their chicken burger (Deady, 2025). It happened after a customer video of their food went viral; otherwise, a customer in a distant location would never visit. 
C. What is a different key point that supports the main idea, and which specific example from the text shows this?
Authentic and reliable content can help businesses pivot to an online model and expand globally. For example, the Lindy Loo's Boutique utilised Instagram to pivot a 46-year-old market stall into an online-based business (Deady, 2025). It allowed the owner to sell its products across continents such as Australia and the UK. 
D. Which part of the text do you think is most important, and why?
The quote by Faye Martin at the end is the most important text of all. It states that “People buy from people”, which indicates the underlying psychological reasons for small and independent businesses going online (Li, Larimo and Leonidou, 2020). It shows that customers prefer to purchase from establishments that have a human touch and share personal anecdotes.
E. What did you find difficult in this Assessment (including in-class components), and why was it difficult?
I believe this particular assessment has been one of the most contributing factors towards my understanding of digitalisation and marketing in the current time. I learned valuable lessons about promoting a business in the current time, and the need for personal anecdotes. Throughout the overall experience of working on this assessment was good, there was one thing that I found to be very difficult. That is summarising the entire case study into a single core idea. As well as creating multiple ideas and sub-ideas while also ensuring that every vital topic is covered. This might be due to my inadequate synthesis and critical analysis abilities. 
F. What helped you with this difficulty, and how did it help you?
Working on the assessment, although challenging, was also very exciting for me. The reason being, I was able to overcome the difficulties that I was facing. In order to overcome the presented difficulty, I took a strategic approach. I filtered specific metrics such as graphic metrics, including travel distance and shifting business models. Doing so helped me identify the core impacts of social media on business. This helped me by allowing me to separate the core ideas or information from general narrations. Thus, helping me to develop key points that reflect the entire case study, while also avoiding clutter.
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