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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quite quickly, it takes about 1-2 seconds. This makes it easy for people to access without having to wait too long. The images appear smoothly which gives a good impression. For example, when I click on ‘’cookery classes’’ the list pops up straight away. This gives an overall good impression to the user. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has several sub-pages covering different services and information such as ‘cookery classes’, ‘blogs’, ‘shop’, ‘vouchers’ and others. A prospective customer can navigate these pages from the main menu and by selecting the category or phrase that matched their interest. Each option leads directly to a relevant page with all the information. This makes it straightforward, as users can easily explore specific sections. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A customer can make a booking directly on the webpage. When a course is selected, it takes the customer to a booking page which contains the name of the class, price, the time and place as well as the availability. Once the class or event is selected, the customer can go to checkout. That requires standard details such as name, contact information, and payment. There is also an option to say if the buyer is attending or whether it is a gift which is a nice addition. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: An improvement that can be made to the usability of the website would be to make the navigation menu clearer as it is very large and can make it harder for users to find what they need quickly. Simplifying the menu or adding clearer headings would help customers move through the websites more easily and improve overall browsing experience


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a neat layout with a simple colour scheme which is green and beige. There isn’t a difference between the computer and phone version which helps create a smooth browsing experience. This is a good thing because since the design does not change between devices, users can easily find information no matter how the website is accessed. 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has a green and white/beige colour scheme which gives a natural and calm look. There are images on the homepage but personally I do not find them very eye catching . When visiting specific classes shirt videos appear that show what participants can expect which helps make the course feel more real. The combination of colour and layout is effective, but the main images could be more eye catching to attract new customers. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website has an online chat tool available, allowing customers to ask questions directly through the website. Although I did not test it, the tool seems useful for quick questions about classes or general information. However, it may not provide details such as prices for private workshops, which could limit how helpful it is. Overall, the chat function adds convenience and makes it easier for customers to contact the business quickly. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes social media such as Instagram, Twitter and LinkedIn icons at the bottom of the page and clicking them takes the user straight to the company’s accounts. The links load quickly, which makes it easy to explore the business on other platforms. Even though the Instagram page works fine, some of the videos do not have the highest picture or audio quality. However, the links are effective because they help customers to learn more about the business and their services. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services for cooking classes are presented well because each class has a detailed description explaining what people can expect. This includes information about skills, types of food that will be made. However, the workshop section is less clear as it does not provide as much detail and sometimes requires customers to make an enquiry to learn more.  Therefore, the website explains it services well, but more information on workshops would improve clarity. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:  There aren’t many customer reviews on the website. There is a small section at the bottom of the page titled ‘What People Say’ but it only includes a few comments. Although some reviews appear when selecting a specific class, they seem to be the most positive ones. Including a wider range of up-to-date feedback would make the website more trustworthy and help customers feel more confident before booking.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service looks high quality because each class is explained in detail, and the website has good information about what students will learn. Some classes mention that their chef has experience cooking for celebrities which gives customers a professional impression. I would use this service to learn new cooking skills or explore different cuisines, even though I cannot compare it directly to other cooking schools. Overall, the presentation gives the impression of a well organised business.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices for cooking classes are clear when booking but after comparing to other similar websites, the prices seem higher which could make customers expect more detailed information about the service in order to understand its value. In addition, workshop prices are not shown because they depend on the number of participants and the location. This means an enquiry has to be made which can be takes time and could be inconvenient. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking 

	
	2. school 

	
	3. classes 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I tried to search the website using these words, the website did not come up in the top ten results. Many other cooking class websites appeared higher which means the company may not have strong search engine optimisation. It only appeared quickly when I typed the exact name ‘the cooking academy’ which suggests it is harder for new customers to discover the website if they are looking for a similar service. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, websites still play a very important role in modern UK businesses. Even though many companies now use social media a website should be a staple because it provides a reliable place where customers can find accurate information about services, prices, and contact details. A business website also creates a sense of professionalism and trust which is key for new customers who want to check whether a company is good or bad. In addition, websites can be accessed at any time and can be viewed by people in different locations, which helps companies reach a wider audience. This shows that websites remain an important tool for marketing customer communication and building a strong online presence. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: An improvement that I would suggest for the cooking academy website would be to simplify and reorganise the homepage and the ‘About us’ section. At the moment there are too many overlapping images, text blocks and banners on one page which makes the page quite overwhelming. On all devices some text becomes difficult to read due to the image and text contrast. A cleaner layout with a different font colour and fewer images would make the page much clearer. By improving this , customers would find information quicker which would create a more professional impression of the business. 
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