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In this assignment I tend to show why a diverse group of topics that will demonstrate the importance of Marketing, the purpose of it and what impact has it had in many organisations. Following the use of some credible sources and examples ill illustrate how many organisations can use this tool to gain an understanding of Marketing and how to better use strategies like Pestel or even get a great control and understanding of the new and rising tool that is digital marketing. 
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Dr Phill Kotler Once said that “…Marketing identifies unfulfilled needs and desires.” (Kotler, 2009), that can be a great sum up why marketing is so important, Its not all about manipulating the customer or feeding the customer unwanted products or services, Marketing is about understand what the customer wants and desires and providing him with his needs, in my honest opinion I do think that that Marketing as deviated from what it used to be, ever since the growth of the internet its very easy to push unwanted adverts and push unwanted products and services to a customer by creating a false desire for it. 
However, many organizations need marketing for their organisations to sell, so it’s important that people understand if their company needs marketing or not, because not all companies need to pour all their money into it, some Brands just don’t need marketing, companies like luxury brands (Comer, 2016).
So, to understand if your company needs Marketing, you first need to understand its effectiveness.
A lot of organisations implement different marketing strategies depending on the type of business they own; through the years it’s been very popular to implement digital tactics and we can see in figure 1 the impact that several strategies have had and how these strategies are growing. This graphic that was made for the year 2022 in comparison to the year 2023 shows that almost every metric is on the rise and the bounce rate is getting lower, which only demonstrates that customers or potential customers are getting more engaged when stumbling on a page and tend to stay and linger more often in the website, they might even be searching for more content inside of the page and checking links and posts of it.
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Figure 1 Metrics of content marketing success

This form of customer loyalty and engagement its what makes marketing is good to get a customer to visit your products and services more often whenever they are looking for said products or services. In an interview made to Seth Godin one of the most well-known authors of marketing of this generation and a best-selling author, he claimed that “marketing is no longer about the stuff that you make, but about the stories you tell.” (Godin, 2016). This quote can easily describe the importance of customer loyalty by showing that the story you tell and how appealed to it the customer will be more important than the actual product or service you are providing. And this is why Philip Kotler and says that one of the most important tools in marketing is the customer database (Kotler, 2001), because in marketing the customer is much more valuable than what you produce.


PESTLE

Having your read what was said before its time to understand how to amylase and identify the macro external forces that you may encounter facing an organisation. Using the method created by Francis Aguilar (Pestle) referenced in his book “Scanning the Business Environment,” (Aguilar, 1967) where the author first describes it as “ETPS”, this acronym meant Economic, Technical, Political and Social influences. However, this did not roll of the thing easily and many authors later started adopting for different names such as “PESTLE”.

This method seeks to identify macro problems that can be used for the organisations advantage or disadvantages when in the topics of; Political, Economic, Social, Technological, Environmental and Legal. A lot of companies try to sort these obstacles before they happen so they can turn the tides in their favour if it comes to that.
 Several Authors speak about the Pestle Advantages like Michael Porter who says that this model facilitates an understanding of the wider business environment. (Porter, 1980) or Peter F. Drucker and Henry Mintzberg when both said that build a sustainable and nourishing work environment that benefits the company's long-term development, goals and growth (Druker, 2003) (Mitszberg, 1994). 
While its clear to see the importance of this model, its clear to note that this model also comes with a few disadvantages that were also mentioned in several articles and books like Renée Mauborgne and W. Chan Kim where they mention the limitations of traditional strategies and guide the readers to seek new and more innovative approaches in the book “Blue Ocean Strategy” (Kim, 2005). The reality is that a lot of Authors tell the readers to seek more innovative ideas and methods of analysis claiming that Pestle might be outdated and to traditional for today’s standards, said by authors (Camillus, 2008) (Hamel, 2007) (Rumelt, 2011)

This model has given many advantages to companies so they can get the upper hand and here are some examples using each a few of PESTLE categories.

Environmental: seeing a trend in environmental changes Companies like Jaguar Land Rover and Toyota have started to mass produce electric vehicles to build a better future and provide the customers with what is desired, which is a greener planet with less CO2 emissions. With Jaguar Claiming to have achieved 100% zero waste sent to land field and many other great achievements (Jaguar, 2024) and Toyota with claims that they want to contribute to a more prosperous society by Steadily introduce low-emission vehicles and boost further improvements, and provide a better hazardous waste management, all seen in their sustainability data book (Toyota Motor Corporation, 2022)

Political: Several companies need to focus on this topic, failing to do so can result in a major collapse of the company, no matter how big the company may be. Tesla a multi-billion-dollar company faced some political instability involving the reports made by the usage of cobalt in their vehicles and how 58% of its production comes from the Congo republic from mines where the usage of child labour and poor working environment are very common (A, 2018) (Dummett, 2017)
This made a big company like develop some political strategies like government to combat the backlash faced from these allegations and give seek to make them accountable from their actions. 

Economic: In Tesco’s Pestle model made in 2023 they discussed how challenging it was to enter the Argentina’s market due to their extremely high inflation, the highest inflation in the world a record high in 2024 of 211.4% surpassing the country of Venezuela for the first time in decades (Nessi, 2024).
Tesco explained how they had to profits were mostly negative due to the exchange rates of the currency, economic disparities between regions and how it resulted in some store closures, making the company change their plan and opting to match the prices in affluent areas to meet demands of the higher-income customers. (Tesco, 2023)


These real-life examples show many ways how Pestle could be useful to several companies and aims to not only search for the advantages the company as in this macro factors, but also the disadvantages they might be facing.

However, like it was said before by many authors, these methods might be a bit outdated, with the rise of social media companies should invest heavily now a days in digital marketing, a big and widely mentioned topic.

 Digital marketing aims to target customers where they spend most of their time, the digital world, with all eyes on social media nowadays it’s very important to for a company to have a good social media presence and a great SEO.

Social media marketing has been a great tool to better understand the customer before targeting them with products and services they might like and desire, with just over 80% of consumers claiming to have had social media influence their choice of purchase (MATTER COMMUNICATIONS, 2020), It’s obvious that having your digital footprint in social media has a organisation can be very important.

This factor might be more beneficial if the company invests in a SEO has been seen can be important however having the viewer enjoy and utilize what they see is even more important. SEO or Search engine optimisation seeks to make the website more visible to customers with the use of several techniques such as Key words, content, off-page SEO and Search engine Marketing. The digital marketing Institute provides a great insight into what it all means and good examples of it. (Digital Marketing institute, 2021)


Conclusion

Companies have many advantages to gain from implementing good marketing strategies, using the most common methods like Pestle, a method that’s widely used by many companies till this day, companies can obtain great results. Its highly recommended even by the great authors of Marketing that companies seek better and less traditional ways to better their marketing strategies like opting for Digital marketing strategies or SEOs like it was mentioned in order to adapt to the market.
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Metrics to measure content marketing strategy success

This slide focuses on metricsto measure content marketing sirategy success such as organictrafiic, lesds, pageviews, conversion rate,time on page,
Social shares, bounce rate, fetum on investment, etc

2022 2023

Organic Traffic
Leads

5.
ageviews Company is expecting 7% increase in

organic traffic to website due to-
Conversion Rate

+ Posting engaging content to attract audience
+ Adding backlinks to boost content

> Using most preferred content distribution
channels such as long-tail SEO will result in

Time on Page

Social Shares
increasing conversions
Bounce Rate Add text here
ROl
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‘This graphichartis linkedto excel, and changes automatically based on data. Justleft cick on it and select*Edit Data’




